












































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































Appendix C

CONFLICT OF INTEREST QUESTIONNAIRE FORMCIQ

For vendor doing business with local governmental entity

This questionnaire reflects changes made to the law by H.B. 23, 84th Leg., Regular Session. OFFICE USE ONLY

This questionnaire is being filed in accordance with Chapter 176, Local Government Code, by a vendor who
has a business relationship as defined by Section 176.001(1-a) with a local governmental entity and the vendor
meets requirements under Section 176.006(a).

Date Received

By law this questionnaire must be filed with the records administrator of the local governmental entity not later
than the 7th business day after the date the vendor becomes aware of facts that require the statement to be
filed. See Section 176.006(a-1), Local Government Code.

A vendor commits an offense if the vendor knowingly violates Section 176.006, Local Government Code. An
offense under this section is a misdemeanor.

[1] Name of vendor who has a business relationship with local governmental entity.

2]
Check this box if you are filing an update to a previously filed questionnaire. (The law requires that you file an updated
completed questionnaire with the appropriate filing authority not later than the 7th business day after the date on which

you became aware that the originally filed questionnaire was incomplete or inaccurate.)

ﬂ Name of local government officer about whom the information is being disclosed.

Name of Officer

| 4| Describe each employment or other business relationship with the local government officer, or a family member of the

officer, as described by Section 176.003(a)(2)(A). Also describe any family relationship with the local government officer.
Complete subparts A and B for each employment or business relationship described. Attach additional pages to this Form
CIQ as necessary.

A Is the local government officer or a family member of the officer receiving or likely to receive taxable income,
other than investment income, from the vendor?

v [
B. Is the vendor receiving or likely to receive taxable income, other than investment income, from or at the direction

of the local government officer or a family member of the officer AND the taxable income is not received from the
local governmental entity?

|:| Yes |:| No

| 5] Describe each employment or business relationship that the vendor named in Section 1 maintains with a corporation or

other business entity with respect to which the local government officer serves as an officer or director, or holds an
ownership interest of one percent or more.

|:| Check this box if the vendor has given the local government officer or a family member of the officer one or more gifts
as described in Section 176.003(a)(2)(B), excluding gifts described in Section 176.003(a-1).

Signature of vendor doing business with the governmental entity Date
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CONFLICT OF INTEREST QUESTIONNAIRE
For vendor doing business with local governmental entity

Acomplete copy of Chapter 176 of the Local Government Code may be found at http://www.statutes.legis.state.tx.us/
Docs/LG/htm/LG.176.htm. For easy reference, below are some of the sections cited on this form.

LocalGovernmentCode § 176.001(1-a): "Business relationship" means a connection between two or more parties

based on commercial activity of one of the parties. The term does not include a connection based on:
(A) atransaction thatis subject to rate or fee regulation by a federal, state, or local governmental entity or an
agency of a federal, state, or local governmental entity;
®) atransaction conducted at a price and subject to terms available to the public; or
(© apurchase orlease of goods or services from a person that is chartered by a state or federal agency and
that is subject to regular examination by, and reporting to, that agency.

Local Government Code § 176.003(a)(2)(A) and (B):
(a) A local government officer shall file a conflicts disclosure statement with respect to a vendor if:
(2) the vendor:
(A) has an employment or other business relationship with the local government officer or a
family member of the officer that results in the officer or family member receiving taxable
income, other than investment income, that exceeds $2,500 during the 12-month period
preceding the date that the officer becomes aware that
(i) acontract between the local governmental entity and vendor has been executed;
or
(if) the local governmental entity is considering entering into a contract with the
vendor;
®) hasgiventothelocal government officer or a family member of the officer one or more gifts
that have an aggregate value of more than $100 in the 12-month period preceding the date the
officer becomes aware that:
(i) a contract between the local governmental entity and vendor has been executed;or
(i) the local governmental entity is considering entering into a contract with the vendor.

Local Government Code § 176.006(a) and (a-1)
(a) Avendor shall file a completed conflict of interest questionnaire if the vendor has a business relationship
with a local governmental entity and:
(1) has an employment or other business relationship with a local government officer of that local
governmental entity, or a family member of the officer, described by Section 176.003(a)(2)(A);
(2) has given a local government officer of that local governmental entity, or a family member of the
officer,one or more gifts with the aggregate value specified by Section 176.003(a)(2)(B), excluding any
gift described by Section 176.003(a-1); or
(3) has afamily relationship with a local government officer of that local governmental entity.
(a-1) The completed conflict of interest questionnaire must be filed with the appropriate records administrator
not later than the seventh business day after the later of:
(1) the date that the vendor:
(A) begins discussions or negotiations to enter into a contract with the local governmental
entity; or
(B) submits to the local governmental entity an application, response to a request for
Qualifications or Qualifications, correspondence, or another writing related to a potential
contract with the local governmental entity;or
(2) the date the vendor becomes aware:
(A) of an employment or other business relationship with a local government officer, ora
family member of the officer, described by Subsection (a);
(B) thatthe vendor has given one or more gifts described by Subsection (a); or
(C) ofafamily relationship with a local government officer.
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Appendix D

CERTIFICATE OFI

NTERESTED PARTIES

FORM 1295

Complete Nos. 1 - 4 and 6 if there are interested parties.
Complete Nos. 1, 2, 3, 5, and 6 if there are no interested parties.

entity's place of business.

1 Name of business entity filing form, and the city, state and country of the business

which the form is being filed.

2 Name of governmental entity or state agency that is a party to the contract for

OFFICE USE ONLY

N
Q\Q\
O

*

N

3 Provide the identification number used by the governmental entity or state agency to tr
provide a description of the services, goods, or other property to be provided unde&

o

entify the contract, and

ntract.

4 v .
. Nature of Interest (check applicable)
City, State, Country 6 ¢
Name of Interested Party (place of business)s 0
@ Controlling Intermediary
<
.
Q)
’g"
g
; o) m
Check only if ther O Interested Party.
Q2
6 UNSWORN DI@\TION
My name is\ , and my date of birth is
9"
(street) (city) (state) (zip code) (country)
eClare under penalty of perjury that the foregoing is true and correct.
Executed in County, State of , on the day of , 20 .
(month) (year)

Signature of authorized agent of contracting business entity

(Declarant)

ADD ADDITIONAL PAGES AS NECESSARY

Form provided by TexasEthics Commission

www.ethics.state.tx.us

Revised 12/22/2017
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Implementation of House Bill 1295
Certificate of Interested Parties (Form 1295):

In 2015, the Texas Legislature adopted House Bill 1295, which added section 2252.908 of the Government
Code. The law states that a governmental entity or state agency may not enter into certain contracts with a
business entity unless the business entity submits a disclosure of interested parties to the governmental entity
or state agency at the time the business entity submits the signed contract to the governmental entity or state
agency.

The law applies (with a few exceptions) only to a contract between a business entity and a governmental entity
or state agency that either (1) requires an action or vote by the governing body of the entity or agency before
the contract may be signed or (2) has a value of at least $1 million. The disclosure requirement applies to a
contract entered into on or after January 1, 2016.

Changed or Amended Contracts:

Form 1295 is only required for a change made to an existing contract in certain circumstances: (1) if a Form
1295 was not filed for the existing contract, then a filing is only required if the changed contract either requires
an action or vote by the governing body or the value of the changed contract is at least $1 million; or (2) if a
Form 1295 was filed for the existing contract, then another filing is only required for the changed contract if
there is a change to the information disclosed in the Form 1295, the changed contract requires an action or
vote by the governing body, or the value of the changed contract increases by at least $1 million.

As required by law, the Commission adopted the Certificate of Interested Parties form (Form 1295) on October
5, 2015. The Commission also adopted rules (Chapter 46) to implement the law. The Commission does not
have any additional authority to enforce or interpret section 2252.908 of the Government Code.

Filing Process:

A business entity must use the Form 1295 filing application the Commission created to enter the required
information on Form 1295 and print a copy of the completed form. Once entered into the filing application,
the completed form will include a unique certification number, called a “certification of filing.”

An authorized agent of the business entity must sign the printed copy of the form affirming under the penalty
of perjury that the completed form is true and correct.

The completed, printed, and signed Form 1295 bearing the unique certification of filing number must be filed
with the governmental body or state agency with which the business entity is entering into the contract.

Acknowledgement by State Agency or Governmental Entity:

The governmental entity or state agency must acknowledge receipt of the filed Form 1295 with the
certification of filing, using the Commission’s filing application, not later than the 30th day after the date the
governing body or state agency receives the Form 1295. The Commission will post the completed Form 1295
to its website within seven business days after the governmental entity or state agency acknowledges receipt
of the form.
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Changes to Form 1295

Changes to the law requiring certain businesses to file a Form 1295 are in effect for contracts entered into or
amended on or after January 1, 2018. The changes exempt businesses from filing a Form 1295 for certain types
of contracts and replace the need for a completed Form 1295 to be notarized. Instead, the person filing a 1295
needs to complete an “unsworn declaration.”

What type of contracts are exempt from the Form 1295 filing requirement under the amended law?

The amended law adds to the list of types of contract exempt from the Form 1295 filing requirement. A
completed Form 1295 is not required for:

J A sponsored research contract of an institution of higher education;

J An interagency contract of a state agency or an institution of higher education;

. A contract related to health and human services if: o the value of the contract cannot be determined at
the time the contract is executed; and o any qualified vendor is eligible for the contract;

J A contract with a publicly traded business entity, including a wholly owned subsidiary of the business
entity;*

. A contract with an electric utility, as that term is defined by Section 31.002, Utilities Code;* or

J A contract with a gas utility, as that term is defined by Section 121.001, Utilities Code.*

The newly exempt contract types are marked with an asterisk.

Why do | need to include my date of birth and address when | sign Form 1295? Was this always the case?

In 2017, the legislature amended the law to require Form 1295 to include an “unsworn declaration” which
includes, among other things, the date of birth and address of the authorized representative signing the form.
The change in the law applies to contracts entered into, renewed, or amended on or after January 1, 2018. The
unsworn declaration, including the date of birth and address of the signatory, replaces the notary requirement
that applied to contracts entered into before January 1, 2018.

Will my date of birth and address appear on the TEC’s website when | file the form?

No. The TEC filing application does not capture the date of birth or street address of the signatory and it will
not appear on forms that are filed using the TEC filing application. Although the TEC does not capture the date
of birth and street address of the signatory, the contracting state agency or governmental agency will have a
physical copy of the form that includes the date of birth and address of the signatory. The TEC cannot answer
whether the contracting state agency or governmental agency may release such information. Questions
regarding the Texas Public Information Act may be directed to the Office of the Attorney General. See also
Paxton v. City of Dall., No. 03-13-00546-CV, 2015 Tex. App. LEXIS 5228, at *10-11 (App.—Austin May 22, 2015)
(mem. op.) (pet. denied) (available here).
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Appendix E

VERIFICATION REQUIRED BY TEXAS GOVERNMENT CODE CHAPTER 2270

By signing below, the signatory hereby verifies that the firm it represents:
1. Does not boycott Israel; and,

2. Will not boycott Israel during the term of the contract.

SIGNED BY:

Print Name & Title:

Firm Name:

Date Signed:

NOTARIZATION

THE STATE OF

)
)
COUNTY OF )

BEFORE ME, the wundersigned notary public on this day personally appeared
, on behalf of (Company), who, being duly
sworn, stated under oath that he/she has read the foregoing verification required by Texas Government Code
Section 2270.002 and said statements contained therein are true and correct.

SWORN TO AND SUBSCRIBED before me on the day of ,201_

NOTARY PUBLIC IN AND
FOR THE STATE OF

The following definitions apply to Texas Government Code Section 2270.001:

(1) "Boycott Israel" means refusing to deal with, terminating business activities with, or
otherwise taking any action that is intended to penalize, inflict economic harm on, or limit commercial
relations specifically with Israel, or with a person or entity doing business in Israel or in an Israeli -controlled
territory, but does not include an action made for ordinary business purposes; and

(2) "Company" means a for-profit sole proprietorship, organization, association, corporation,
partnership, joint venture, limited partnership, limited liability partnership, or limited liability company,
including a wholly owned subsidiary, majority-owned subsidiary, parent company, or affiliate of those
entities or business associations that exists to make a profit.

State law requires any firm entering into an agreement or contract with the Authority to complete the
foregoing verification. TEX. GOV’T CODE § 2270.002.



Appendix F

CERTIFICATION REGARDING LOBBYING

The undersigned certifies, to the best of his or her knowledge and belief, that:

(1) No Federal appropriated funds have been paid or will be paid, by or on behalf of the
undersigned, to any person for influencing or attempting to influence an officer or employee of
any agency, a Member of Congress, an officer or employee of Congress, or an employee of a
Member of Congress in connection with the awarding of any Federal grant, the making of any
Federal loan, the entering into of any cooperative agreement, and the extension, continuation,
renewal, amendment or modification of any Federal contract, grant, loan, or cooperative
agreement.

) If any funds other than Federal appropriated funds have been paid or will be paid to
any person for influencing or attempting to influence an officer or employee of any agency, a
Member of Congress, an officer or employee of Congress, or an employee of a Member of
Congress in connection with this Federal contract, grant, loan, or cooperative agreement, the
undersigned shall complete and submit Standard Form-LLL, "Disclosure of Lobbying
Activities," in accordance with itsinstructions.

3) The undersigned shall require that the language of this certification be included in the
award documents of all sub-awards at all tiers (including subcontracts, sub-grants, and contracts
under grants, loans, and cooperative agreements) and that all sub- recipients shall certify and
discloseaccordingly.

This certification is a material representation of fact upon which reliance was placed when this
transaction was made or entered into. Submission of this certification is a prerequisite for
making or entering into this transaction imposed by section 1352, title 31, United States Code.
Any person who fails to file the required certification shall be subject to a civil penalty of not
less than $10,000 and not more than $100,000 for each such failure.

Organization:

Street address:

City, State, Zip:

CERTIFIED BY: :(type or printj

TITLE:

(signature) {date)
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Approved by OMB

0348-0046

Disclosure of Lobbying Activities
Complete this form to disclose lobbying activities pursuant to 31 U.S.C. 1352
(See reverse for public burden disclosure)

1. Type of Federal Action: 2.
a. contract a
_ b.grant
c. cooperative agreement ation
d. loan

e. loan guarantee
f. loan insurance

Status of Federal Action: 3.
Qualification/offer/applic

b. initial award
c. post-award Year

Report Type:
a. initial filing
b. material change

For material change only:
quarter
Date of lastreport

4. Name and Address of Reporting Entity:
Prime Subawardee
Tier , if Known:

Congressional District, if known:

5. If Reporting Entity in No. 4 is Subawardee, Enter
Name and Address of Prime:

Congressional District, if known:

6. Federal Department/Agency:

7. Federal Program Name/Description:

CFDA Number, ifapplicable:

8. Federal Action Number, if known:

9. Award Amount, if known:

$

10. a. Name and Address of Lobbying Registrant
(if individual, last name, first name, MI):

b. Individuals Performing Services (including address if
different from No. 10a)
(last name, first name, MI):

11. Information requested through this form is
authorized by title 31 U.S.C. section 1352. This
disclosure of lobbying activities is a material
representation of fact upon which reliance was placed
by the tier above when this transaction was made or
entered into. This disclosure is required pursuant to 31
U.S.C. 1352. This information will be reported to the
Congress semi-annually and will be available for public
inspection. Any person who fails to file the required
disclosure shall be subject to a civil penalty of not less
than $10,000 and not more than $100,000 for eachsuch
failure.

Signature:

Print Name:

Title:

Telephone No.: Date:

Federal Use Only

Authorized for Local Reproduction
Standard Form - LLL (Rev. 7-97)
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INSTRUCTIONS FOR COMPLETION OF SF-LLL, DISCLOSURE OF LOBBYING ACTIVITIES

This disclosure form shall be completed by the reporting entity, whether subawardee or prime Federal
recipient, at the initiation or receipt of a covered Federal action, or a material change to a previous filing,
pursuant to title 31

U.S.C. section 1352. The filing of a form is required for each payment or agreement to make payment to
any lobbying entity for influencing or attempting to influence an officer or employee of any agency, a
Member of Congress, an officer or employee of Congress, or an employee of a Member of Congress in
connection with a covered Federal action. Complete all items that apply for both the initial filing and
material change report. Refer to the implementing guidance published by the Office of Management and
Budget for additional information.

Identify the type of covered Federal action for which lobbying activity is and/or has been secured to
influence the outcome of a covered Federal action.

2. Identify the status of the covered Federal action.

3. Identify the appropriate classification of this report. If this is a followup report caused by a material
change to the information previously reported, enter the year and quarter in which the change
occurred. Enter the date of the last previously submitted report by this reporting entity for this covered
Federal action.

4. Enter the full name, address, city, State and zip code of the reporting entity. Include Congressional
District, if known. Check the appropriate classification of the reporting entity that designates if it is, or
expects to be, a prime or subaward recipient. Identify the tier of the subawardee, e.g., the first
subawardee of the prime is the 1st tier. Subawards include but are not limited to subcontracts,
subgrants and contract awards under grants.

5. If the organization filing the report in item 4 checks “Subawardee,” then enter the full name, address,
city, State and zip code of the prime Federal recipient. Include Congressional District, ifknown.

6. Enter the name of the federal agency making the award or loan commitment. Include at least
one organizational level below agency name, if known. For example, Department of
Transportation, United States Coast Guard.

7. Enter the Federal program name or description for the covered Federal action (item 1). If known,
enter the full Catalog of Federal Domestic Assistance (CFDA) number for grants, cooperative
agreements, loans, and loan commitments.

8. Enter the most appropriate Federal identifying number available for the Federal action identified in
item 1 (e.g., Request for Qualification (RFQ) number; Invitations for Qualification (IFB) number;
grant announcement number; the contract, grant, or loan award number; the
application/Qualification control number assigned by the Federal agency). Included prefixes, e.g.,
“RFQ-DE-90-001.”

9. For a covered Federal action where there has been an award or loan commitment by the Federal
agency, enter the Federal amount of the award/loan commitment for the prime entity identified in
item 4 or5.

10. (a) Enter the full name, address, city, State and zip code of the lobbying registrant under the
Lobbying Disclosure Act of 1995 engaged by the reporting entity identified in item 4 to influence the
covered Federal action.

(b) Enter the full names of the individual(s) performing services, and include full address if
different from 10(a). Enter Last Name, First Name, and Middle Initial (MI).

11. The certifying official shall sign and date the form, print his/her name, title, andtelephone number.

According to the Paperwork Reduction Act, as amended, no persons are required to respond to a collection of
information unless it displays a valid OMB control Number. The valid OMB control number for this information
collection is OMB No. 0348-0046. Public reporting burden for this collection of information is estimated to
average 10 minutes per response, including time for reviewing instructions, searching existing data sources,
gathering and maintaining the data needed, and completing and reviewing the collection of information. Send
comments regarding the burden estimate or any other aspect of this collection of information, including
suggestions for reducing this burden, to the Office of Management and Budget,

Paperwork Reduction Project (0348-0046), Washington, DC 20503
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Appendix G

SECTION 504 CERTIFICATION

POLICY OF NONDISCRIMINATION ON THE BASIS OF DISABILITY

The does not discriminate on the basis of disability status in the

admission or access to, or treatment or employment in, its federally assisted programs or activities.

(Name)
(Address)
City State Zip
Telephone Number ) - Voice
( ) - TDD

has been designated to coordinate compliance with the nondiscrimination
requirements contained in the Department of Housing and Urban Development's (HUD) regulations
implementing Section 504 (24 CFR Part 8. dated June 2, 1988).
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AGENDA DATE:

Type of Agenda Item:

Subject:

Costs:
Agenda Speakers:
Backup Materials:

Total # of Pages:

AGENDA ITE}l§ NO. 1.24

Caldwell County Agenda Item

August 13, 2024
Purchase Order/Requisition

To approve final draft and solicitation of RFB 24CCP03B Jail
Food Services.

$0.00
Judge Haden/Carolyn Caro
Attached
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Caldwell County

REQUEST FOR BIDS

Reference Number: RFB 24CCP03B
Project Title: Caldwell County Jail Food Services

Closing Date: 2:00 P.M (CST), September 3, 2024
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Caldwell County
Request For Bids

1. Introduction

A. Project Overview: Caldwell County is issuing this Request for Bids with the intent of awarding a contract
for the goods and/or services contained in Appendix A — Scope of Services.

B. REB Questions:

i. RFB Clarifications: All questions related to requirements, processes, or Scope of Services for this RFB
should be submitted in writing to the Purchasing Agent identified in section 2 below. The County is
the final judge of the meaning of any word(s), sentences, paragraphs, or other parts of this RFB.
Respondents are encouraged to seek clarification, before submitting a Bid, of any portion of this RFB
that appears to be ambiguous, unclear, inconsistent, or otherwise in error. Clarifications will be in
writing.

ii. Replies: Responses to inquiries which directly affect an interpretation or effect a change to this RFB will
be issued in writing by addendum and will be uploaded to the County website
(https://www.co.caldwell.tx.us/page/BidRequests). All such addenda issued by the County prior to the
submittal deadline shall be considered part of the RFB. The County shall not be bound by any reply
to an inquiry unless such reply is made by such formal written addendum.

iii. Acknowledgement of Addenda: The Respondent must acknowledge all addenda by signing and
returning such document(s) or by initialing appropriate area of the Bid.

C. Notification of Errors or Omissions: Respondents shall promptly notify the County of any omissions,
ambiguity, inconsistency, or error that they may discover upon examination of this RFB. The County shall
not be responsible or liable for any errors and/or misrepresentation that result from the solicitations
which are inadvertently incomplete, ambiguous, inconsistent, or obviously erroneous.

D. Conflict of Interest Questionnaire (Form CIQ): A person or business, and their agents, who seek to
contract or enter into an agreement with the County, are required by Texas Government Code, Chapter
176, to file a conflict of interest questionnaire (FORM CIQ) which is found in Appendix C.

E. Certificate of Interested Parties (1295 Form): A person or business, and their agents, who seek to
contract or enter into an agreement with the County, are required by Texas Government Code Title 10,
Subtitle F, Section 2252.908, to file a disclosure of interested parties with the Texas Ethics Commission
(https://www.ethics.state.tx.us/whatsnew/elf info form1295.htm). A sample form and instruction sheet
can be found in Appendix D.

F. Boycott of Israel Verification Form: A person or business, and their agents, who seek to contract or enter
into an agreement with the County, are required by Texas Government Code Title 10, Subtitle F, Chapter
2271, Section 2271.002 to submit a verification form to the County. This Chapter reads “Prohibition on
Contracts with Companies Boycotting Israel”. This form is found in Appendix E.

G. Energy Company Boycotts: If Respondent is required to make a verification pursuant to Section 2276.002
of the Texas Government Code; Respondent shall verify that Respondent does not boycott energy
companies and will not boycott energy companies during the term of the Contract. If Respondent does
not make such verification or is not required to make such verification, Respondent must so indicate in
its Response and state why (1) it is not making such verification or (2) the verification is not required.
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H. Firearm Entities And Trade Associations Discrimination: If Respondent is required to make a verification
pursuant to Section 2274.002 of the Texas Government Code Respondent shall verify that it (1) does not
have a practice, policy, guidance, or directive that discriminates against a firearm entity or firearm trade
association and (2) will not discriminate during the term of the Contract against a firearm entity or
firearm trade association. If Respondent does not make such verification or is not required to make such
verification, Respondent must so indicate in its Response and state why it is not making such verification
or the verification is not required.

2. Definitions

Bid: The signed and executed submittal of the entirety of Appendix B — Bid.

Caldwell County Purchasing Office: The Caldwell County Purchasing Office is located at 405 E. Market St,
Lockhart, TX 78644. PH: (512) 359-4685; Fax: (512) 398-1829.

Contract: The contract entered into by the successful Respondent and the County for the performance of
the Services.

County of Caldwell (“County”): A political subdivision of the State of Texas.

Caldwell County Jail: The Caldwell County Jail is located at 1204 Reed Dr, Lockhart, TX 78644.

Project: The name is identified on the cover sheet and first page of Appendix A — Scope of Services.

Purchasing Agent: Caldwell County Purchasing Agent is Carolyn Caro: Phone: (512) 359-4685
E-Mail: carolyn.caro@co.caldwell.tx.us

Request for Bids (RFB): The entirety of this document, including all Appendices and Addenda.
Respondent: The Respondent and the Respondent’s designated contact signing the first page of the Bid.

Scope of Services: The entirety of Appendix A — Scope of Services.

Services: Those items listed in the Scope of Services to be performed or provided by the successful
Respondent, whether a service or supply of an item, individually or collectively, as the context requires.

3. GeneralInformation

A. Tax Exempt Status: County purchases are exempt from State Sales Tax and Federal Excise Tax. Do not
include tax in the Bid. The County will furnish Excise Tax Exemption Certificate uponrequest.

B. Public Inspection of Bids: The County strictly adheres to the Texas Public Information Act (Texas
Government Code Chapter 552.001, et seq.) and all other governing statutes, regulations, and laws
regarding the disclosure of RFB information. Bids are not available for public inspection until after the
contract award. If the Respondent has notified the County, in writing, that the Bid contains trade secrets
or confidential information, the County will generally take reasonable steps to prevent disclosure of such
information, in accordance with the Public Information Act. This is a statement of general policy only,
and in no event shall the County be liable for disclosure of such information by the County in response to
a request, regardless of the County’s failure to take any such reasonable steps, even if the County is
negligent in failing to do @

C. Legal Relations and Responsibilities: Respondent shall maintain adequate records to justify all charges,
expenses and costs incurred in performing the Services for a period of at least Five (5) years following
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the termination date of the contract. The County shall have full and complete access to all records,
documents and information collected and/or maintained by Respondent in the course of the
administration and performance of the Contract. This information shall be made accessible at
Respondent’s local place of business in the County’s jurisdiction, for purposes of inspection,
reproduction, and audit withoutrestriction.

D. Application: These standard terms and conditions shall apply to all County solicitations and
procurements, unless specifically accepted in the solicitation specifications.

E. Requirements: By submitting a Bid, the Respondent agrees to provide the County with the specified
goods or services described in the solicitation in accordance with these standard terms and conditions,
at the agreed upon Bid price and in compliance with the stated specifications and any subsequent
addendums issued prior to the date of the Bid opening.

F. Legal Compliance: Respondent must comply with all Federal, State and Local laws, statutes, ordinances,
regulations, and standards in effect at the time of delivery of goods and services and must maintain any
and all required licenses and certificates required under the same laws, statutes, ordinances,
regulations, and standards for services and/or goods provided in response to this solicitation.
Respondent certifies that he/she holds all licenses required by the State of Texas for a provider of the
goods and/or services described by the Scope of Services herein.

G. Right to Refuse Bid: The County reserves the right to refuse any and/or all parts of any and/or all Bids
and to waive formalities in the best interest of the County. The County does not discriminate on the
basis of race, color, national origin, sex, religion, and age or disability status in employment,
procurement, or provisions of service.

H. Estimated Quantities: This solicitation calls for unit pricing and the County has estimated quantities of
these items that will be purchased during the contract period. Quantities represent the County’s best
estimate, based on the previous year’s demand for products.

I. Independent Contractor: Respondent agrees that Respondent and Respondent’s employees and agents
have no employer- employee relationship with the County. Respondent agrees that if Respondent is
selected and awarded a contract, the County shall not be responsible for the Federal Insurance
Contribution Act (FICA) payments, Federal or State unemployment taxes, income tax withholding,
Workers Compensation Insurance payments, or any other insurance payments, nor will the County
furnish any medical or retirement benefits or any paid vacation or sick leave.

J. Assignments: The Contract and the rights and duties awarded the successful Respondent shall not be
assigned to another without the written consent of the County Purchasing Agent. Such consent shall not
relieve the assigner of liability in the event of default by the assignee.

K. Liens: Respondent shall indemnify and save harmless the County against any and all liens and
encumbrances for all labor, goods, and services which may be provided to the County by Respondent or
Respondent’s vendor(s), and if the County requests, a proper release of all liens or satisfactory evidence
of freedom from liens shall be delivered to the County.

L. Gratuities/Bribes: Respondent certifies that no bribes in the form of entertainment, gifts, or otherwise,
were offered or given by the successful Respondent, or its agent or representative, to any County officer,
employee or elected representative, with respect to this RFB or any contract with the County, and that if
any such bribe is found to have been made this shall be grounds for voiding of the Contract.

M. Financial Participation: Respondent certifies that it has not received compensation from the County to
participate in preparing the specifications or RFB on which the Bid is based and acknowledges that the
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Contract may beterminated and/or payment withheld if this certification isinaccurate.

N. Required Licenses: Respondent certifies that he/she holds all licenses required by the State of Texas for a
provider of the goods and/or services described by the Scope of Services herein.

O. Authority to Submit Bid and Enter Contract: The person signing on behalf of Respondent certifies that the
signer has authority to submit the Bid on behalf of the Respondent and to bind the Respondent to any
resulting contract.

P. Interpretation of Solicitation Documents: The County is the final judge of the meaning of any word(s),
sentences, paragraphs or other parts of the solicitation documents. Respondents are encouraged to seek
clarification, before submitting a Bid, of any portion of the Bid documents that appears to be ambiguous,
unclear, inconsistent, or otherwise in error. Clarifications will be in writing.

Q. Minor Irregularities: The County reserves the right to waive any minor irregularities that do not materially
affect the scope or pricing of submitted Bids.

R. Responsiveness of Bids: The County desires to receive competitive Bids but will declare any Bids “non-
responsive” if they fail to meet the significant requirements outlined in this solicitation document.

S. Withdrawal of Bids: Respondents may withdraw any submitted Bids prior to the Bid submission
deadline. Respondents may not withdraw once the Bids have been publicly opened, without the approval
of the County’s Purchasing Agent. Respondents will be allowed to withdraw Bids that contain substantial
mathematical errors in extension. However, once a Bid has been withdrawn, it can no longer be
considered.

T. Disqualification of Respondent: The County may disqualify Respondents, and their Bids not be
considered, for any of the following reasons: Collusion among Respondents; Respondent’s default on an
existing or previous contract with the County, including failure to deliver goods and/or services of the
quality and price set forth therein; Respondent’s lack of financial stability; any factor concerning the
Respondent’s inability to provide the quantity, quality, and timeliness of services or goods specified in
the solicitation; Respondent involved in a current or pending lawsuit with the County; Respondent’s
attempt to influence the outcome of the solicitation through unauthorized contact with County officials
outside of those listed in the solicitation documents; and Respondent’s attempt to offer gifts, gratuities,
or bribes to any County employee or elected official in connection with a solicitation

U. Waiver of Formalities: The County reserves the right to reschedule, extend, or cancel this RFB at any
time. The County reserves the right to reject any or all responses, and to waive formalities or
irregularities in connection with this RFB and may consider submissions not made in compliance with
this Request for Bids if it elects to do so, to the extent permitted by law, although the County will have
no obligation for such consideration. The County reserves the right to waive any minor irregularities that
do not materially affect the scope or pricing of submitted Bids.

V. Outstanding Liabilities: Respondents shall not have outstanding, unpaid liabilities owed to the County.
Liabilities may include, but are not limited to, property taxes, hotel occupancy taxes, and license or
permit fees. Bids will be considered non-responsive and not given further consideration if submitted by a
Respondent with such outstanding liabilities.

W. Offset: The County may, at its option, offset any amounts due and payable under contract award under
this solicitation against any debt lawfully due the County from a vendor, whether or not the amount due
arises pursuant to the terms of the contract and whether or not the debt has been reduced to judgment
by a court.
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X. Solicitation Results: The County normally posts solicitation results online after Bids are received and
approved in Commissioners Court. The County’s website is https://www.co.caldwell.tx.us/. Results are
on the Purchasing Bid Requests page, in the same place as the original solicitation documents. Posted
results are for informational purposes only, not a notice of award.

Y. Control of The Work: Respondent shall furnish all materials and perform work in reasonably close
conformity with the Scope of Services referenced in this Request for Bid. Respondent must obtain
written approval from the County before deviating from the Scope of Services provided in this request
for Bids. Failure to promptly notify the County of any errors or concerns with the Scope of Services will
constitute a waiver of all claims for misunderstandings or ambiguities that result from the errors,
omissions, or discrepancies discovered.

Z. Cost of Bid: The cost of submitting Bids shall be borne by the Respondent, and the County will not be
liable for any costs incurred by the Respondent responding to this solicitation.

4. RFB Withdrawals and/or Amendments

A. RFB Withdrawal: The County reserves the right to withdraw this RFB for any reason.

B. RFB Amendments: The County reserves the right to amend any aspect of this RFB by formal written
addendum prior to the Bid submittal deadline and will endeavor to notify all potential Respondents
that have registered with the County, but failure to notify shall impose no obligation or liability on the
County. All modifications and addendums must be in written form prepared by the County department
issuing the solicitation. Respondent is responsible for incorporating any and all modifications and
addendums into their Bids.

5. Bid Submittal Requirements

A. Submittal Packet — Required Content: Respondents shall submit one (1) original paper copy of the
submitted Bid. This submittal packet shall be submitted in a sealed envelope with a completed copy of
Appendix A (pages 9-18), a completed, signed and executed copy of Appendix B (pages 19-26), a
completed, signed and executed copy of Appendix C (page 27), a completed, signed and executed copy of
Appendix E (page 32), a completed, signed and executed copy of Appendix F (pages 33-35), and a
completed, signed and executed copy of Appendix G (page 36).

B. Submittal Deadline: The deadline for submittal of Bids is 2:00PM (CST) September 3, 2024. It is the
Respondent’s responsibility to have the Bid correctly marked and hard copies delivered to the County
Purchasing Office. No extensions will be granted, and no late Bids will be accepted.

C. Bids Received Late: Respondents are encouraged to submit their Bids as soon as possible. The time and
date of receipt as recorded in the County Purchasing Office shall be the official time of receipt. The
County is not responsible for late delivery of mail or other carrier. Late Bids will not be considered
under any circumstances.

D. Alterations or Withdrawals of Bid: Any submitted Bid may be withdrawn, or a revised Bid substituted if a
written notice is submitted to the County Purchasing Office prior to the submittal deadline. Any
interlineations, alteration, erasure, or other amendment made before the submittal deadline, must be
signed or initialed by the Respondent or the Respondent’s authorized agent, guaranteeing authenticity.
Bids cannot be altered, amended, or withdrawn by the Respondent after the submittaldeadline.

E. Bid Format: All Bids must be prepared in single-space type, on standard 8-1/2” x 11” vertically oriented
pages, using one side of the paper only. Pages shall be numbered at the bottom. Entries shall be typed,
or legibly written in ink. All Bids shall be mailed or hand delivered to the County Purchasing Agent at the
address set out in Appendix A. Any other format (via telephone, fax, email, etc.) shall be rejected by the
County.
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F. Validity Period: Once the submittal deadline has passed, any Bid shall constitute an irrevocable Bid to
provide the commodities and/or services set forth in the Scope of Services at the price(s) shown in the
Bid on the terms set forth in the Bid, such Bid to be irrevocable until the earlier of the expiration of
ninety (90) days from the submittal deadline, or until a contract has been awarded by the County.

6. Bid Evaluation and Contract Award

A. Bid Evaluation and Contract Award Process: An award of a Contract to provide the goods or services
specified herein will be made using competitive sealed Bids, in accordance with Chapter 262 of the Texas
Local Government Code and with the County’s purchasing policy, as applicable. The County may consider
all permissible aspects of a Bid, including, but not limited to: (1) price; (2) the Respondent’s experience
and reputation; (3) the quality of the Respondent’s goods and /or services; (4) the impact on the ability
of the County to comply with rules relating to historically underutilized businesses; (5) the Respondent’s
safety record; (6) the Respondent’s proposed personnel; (7) whether the Respondent’s financial
capability is appropriate to the size and scope of the project; and (8) any other factor specifically listed in
the RFB.

B. Completeness: If the Bid is incomplete or otherwise fails to conform to the requirements of the RFB, the
County alone will determine whether the variance is so significant as to render the Bid non-responsive,
or whether the variance may be cured by the Respondent or waived by the County, such that the Bid
may be considered for award.

C. Ambiguity: Any ambiguity in the Bid as a result of omission, error, lack of clarity or non- compliance by
the Respondent with specifications, instructions and all conditions shall be construed in the favor of the
County. In the event of a conflict between these standard RFB requirements and details provided in
Appendix A — Scope of Services or Appendix B —Bid Verification, the Appendices shall prevail.

D. Controlling Document: In the case of a discrepancy between this RFB and the Contract, the Contract will
prevail andcontrol.

E. Partial Contract Award: The County reserves the right to award one contract for some or all of the
requirements proposed or award multiple contracts for various portions of the requirements to different
Respondents, or to reject any and/or all Bids and re-solicit for Bids, as deemed to be in the best interest
of the County.

F. Additional Information: The County may request any other information necessary to determine
Respondent’s ability to meet the minimum standards required by this RFB.

G. Debarment: The selected Respondent must NOT be debarred from any federal and/or state agency. The
County will conduct a review of the Respondent’s status on www.sam.gov. The Caldwell County
Commissioners Court will make the final selection and award. The County has the right to reject any
and/or all Responses.
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Appendix A

Scope of Services

1. Project Title: RFB 24CCP0O3B Caldwell County Jail Food Services
2. Scope of Services Contact:

Questions about the technical nature of the Scope of Services, etc., may be directed to Caldwell County
Purchasing Agent, Carolyn Caro, through email at carolyn.caro@co.caldwell.tx.us.

3. Bid Evaluation Factors:

This RFB calls for unit pricing (cost to provide the specific item(s) requested). Bids shall be evaluated
based on lowest price/best value/most responsive.

4. Key Events Schedule:

Bid Release Date August 13, 2024
Deadline for Submittal of Written Questions 5 PM, August 27, 2024
Sealed Bids Due to and Opened by County 2 PM, September 3, 2024
Anticipated Award Date September 10, 2024

5. Scope ofServices:

Caldwell County is issuing a Request for Bids for qualified vendors to provide pricing on various food and
non-food items for the County Jail. Items are delivered to the Caldwell County Jail, located at 1204 Reed
Dr, Lockhart, TX 78644. Meals are served three (3) times a day and follow a set menu. All food and non-
food items on the Bid Price Sheet are speculative and items/quantities are subject to change.

6. Pricing:

Pricing submitted in this Bid shall be inclusive to accomplish the Scope of Services. Prices shall remain firm
for the duration of the contract.

Pricing on all transportation, freight, and other charges are to be prepaid by the bidder/vendor and
included in the Bid. If there are any additional charges of any kind, other than those mentioned above,
specified or unspecified, bidder/vendor must indicate the items required and their costs or forfeit the
right to payment for such items.
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WEEK 1

MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY SUNDAY
MEAL NUMBER 1 MEAL NUMBER 4 MEAL NUMBER 7 MEAL NUMBER 10 MEAL NUMBER 13 MEALNUMBER 16 | MEAL NUMBER 19
Oatmeal 60z |Cream of wheat 80z|Oatmeal 80z |Cream Of Wheat 80z|Oatmeal 80z  [Cream of Wheat 80z|Oatmeal 80z
Boiled Egg 1 egg|scrambled Eggs 60z|Sausage&Egg 602z |scrambled Eggs 60z|Boiled Egg 1|Boiled Egg 1|Boiled Egg 1
Sausage link 2|Sausage Patty 2|Tortillas 2|Sausage Link 2|Sausage Patty 2|Sausage Link 2|Sausage Patty
Bread 2|Bread 2|0ranges 40z|Bread 2|Bread 2|Bread 2|Bread 2
Peaches 40z|Pears 40z|Coffee 1 cup|Applesauce 40z|Peaches 40z|Pears 40z|Oranges 40z
Coffee 1 cup|Coffee 1 cup|Milk 1 cup|Coffee 1 cup|Coffee 1 cup|Coffee 1 cup|Coffee 1lcup
Milk 1 cup|Milk 1cup Milk 1 cup|Milk 1 cup|Milk 1 cup|Milk 1lcup
MEAL NUMBER 2 MEAL NUMBER 5 MEAL NUMBER 8 MEAL NUMBER 11 MEAL NUMBER 14 MEALNUMBER 17 | MEAL NUMBER 20
Grilled Patty 2|Chicken & Vegs 80z|Ckn Frd Stk 2|Frito Pie w/ Fish 2|Steak Fingers 8|Taco Meat 80z
Bread 4|Rice 40z|Gravy 20z|meatsauce 8oz|French Fries 40z|Mashed Pot 4o0z|Tortillas 2
French Fries |40z [Salad 1/4 cup |Mashed Pot 40z(Rice 40z|Hushpuppies 3|Gravy 20z|Rice 40z
Salad 1/4 cup |Bread 2|Green Beans 40z|Salad 1/4 cup |Cole Slaw 1/4 cup |Bread 2|Salad 1/4 cup
Pickles 4(Jell-O 40z|Bread 2|Jell-0 40z|Ketch Pack 2|Salad 1/4cup [Jell-O 40z
Mustard pack 2|Lemonade 1cupllell-O 40z|Kool-Aid 1cup|Tea 1 cup|Cookies 2]|Kool-Aid 1cup
Mayo Pack 2 Tea 1cup Kool-Aid 1lcup
Ketch pack 2
Jell-O 4oz
Tea 1cup
MEAL NUMBER 3 MEAL NUMBER 6 MEAL NUMBER 9 MEAL NUMBER 12 MEAL NUMBER 15 | MEAL NUMBER 18 MEAL NUMBER 21
Sloppy Joe 80z|Sausage Links 2|Burritos 2|Spaghetti w/ Hamb. Patty 2|Ckn Patties 2|Sliced Turkey 4
Bread 4|Cabbage 40z|Cheese Sauce| 2oz|meatsauce 80z|Brown Gravy 20z|Bread 2|Bread 2
Potato Chips 40z|BBQ Sauce 20z|Rice 40z|Green beans 40z|Butter Noodle | 4 oz|Fritos 40z|Fritos 40z
Salad 1/4 cup |Bread 2|Salad 1/4 cup |Salad 1/4 cup |Salad 1/4 cup |Salad 1/4 cup |Salad 1/4 cup
Jell-O 40z(Jell-O 40z(Jell-O 40z|Bread 2|Bread 2|Mayo Pack 2|Mayo Pack 2
Water 1 cup|Water 1 cup|Water 1 cup|Cookies 2]Jell-O 40z|Must Pack 2|Must Pack 2
Water 1 cup|Water 1 cup|Cookies 2|Cookies 2
Water 1 cup|Water 1lcup
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WEEK 2

MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY SUNDAY
MEAL NUMBER 1 MEAL NUMBER 4 MEAL NUMBER 7 MEAL NUMBER 10 MEAL NUMBER 13 MEALNUMBER 16 | MEAL NUMBER 19
Cream of Wheat 80z|Oatmeal 80z|Cream of Wheat 80z|Oatmeal 80z|cream Ofwheat 80z  |Oatmeal 80z|Oatmeal 80z
Boiled Egg 1 egg|Sasuage&Egg 60z|Boiled Egg 1|Boiled Egg 1|Sausage & Egg(60z  |Boiled Egg 1|Boiled Egg 1
Sausage link 2|Tortillas 2|Sausage Patty 1|Sausage Link 2|Tortillas 2|Sausage Patty 1|Sausage Patty
Bread 2|Peaches 40z |Bread 2|Bread 2|Applesauce |40z |Bread 2|Bread 2
Applesauce 40z|Coffee 1 cup|Pears 40z|Oranges 40z|Coffee 1 cup|Peaches 40z|Oranges 40z
Coffee 1 cup|Milk 1 cup|Coffee 1 cup|Coffee 1 cup|Milk 1 cup|Coffee 1 cup|Coffee 1lcup
Milk 1cup Milk 1 cup |Milk 1cup Milk 1 cup|Milk 1lcup
MEAL NUMBER 2 MEAL NUMBER 5 MEAL NUMBER 8 MEAL NUMBER 11 MEAL NUMBER 14 MEALNUMBER 17 | MEAL NUMBER 20
Grilled Patty 2|Sausage Links 2|Ckn Frd Stk 2|Frito Pie w/ Fish 2|Mini Corn Doggd 8|Taco Meat 80z
Bread 4|Cabbage 40z|Gravy 20z|meatsauce 8oz|French Fries 40z(Mac & Cheese| 4oz|Tortillas 2
French Fries |40z |(Bread 2(Mashed Pot 40z(Rice 40z|Hushpuppies 3|Chips 20z|Rice 40z
Salad 1/4 cup |Jell-O 40z |Green Beans 40z|Salad 1/4 cup |Cole Slaw 1/4 cup |Salad 1/4 cup|Salad 1/4 cup
Pickles 4|Lemonade 1cup|Bread 2]Jell-O 40z|Ketch Pack 2|Cookies 2{Jell-O 40z
Mustard pack 2 Jell-O 40z|Kool-Aid 1cup|Tea 1 cup|Kool-Aid 1 cup [Kool-Aid 1lcup
Mayo Pack 2 Tea 1cup
Ketch pack 2
Jell-O 4oz
Tea 1cup
MEAL NUMBER 3 MEAL NUMBER 6 MEAL NUMBER 9 MEAL NUMBER 12 MEAL NUMBER 15 | MEAL NUMBER 18 MEAL NUMBER 21
Sloppy Joe 80z|Chicken & Veg{8oz |Burritos 2|Spaghetti w/ Hamb. Patty 2|Ckn Patties 2|Sliced Turkey 4
Bread 4|Rice 40z|Cheese Sauce| 2oz|meatsauce 80z|Brown Gravy 20z|Bread 2|Bread 2
Potato Chips 40z|Bread 2|Rice 40z|Green beans 40z|Butter Noodle | 4 oz|Fritos 40z|Fritos 40z
Salad 1/4 cup |Salad 1/4 cufSalad 1/4 cup |Salad 1/4 cup |Salad 1/4 cup |Salad 1/4 cup |Salad 1/4 cup
Jell-O 40z(Jell-O 40z(Jell-O 40z|Bread 2|Bread 2|Mayo Pack 2|Mayo Pack 2
Water 1 cup|Water 1 cup|Water 1 cup|Cookies 2]Jell-O 40z|Must Pack 2|Must Pack 2
Water 1 cup|Water 1 cup|Cookies 2|Cookies 2
Water 1 cup|Water 1lcup
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WEEK 3

MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY SUNDAY

MEAL NUMBER 1 MEAL NUMBER 4 MEAL NUMBER 7 MEAL NUMBER 10 MEAL NUMBER 13 MEALNUMBER 16 | MEAL NUMBER 19
Oatmeal 80z|Cream Of Wheat 80z|Oatmeal 80z|Cream Of Wheat 80z|Oatmeal 80z  [Cream of Wheat 80z|Oatmeal 80z
Boiled Egg 1egg|Scrambled Egg 60z|Sausage & Egg| 60z|Boiled Egg 1|Boiled Egg 1|Boiled Egg 1|Boiled Egg 1
Sausage Patty 1|Sausage Links 2|Tortillas 2|Sausage Patty 1|Sausage Links 2|Sausage Patty 1|Sausage links
Bread 2(Bread 2|Peaches 40z|Bread 2(Bread 2(Bread 2(Bread 2
Oranges 40z|Applesauce 40z|Coffee 1 cup|Pears 40z|Pears 40z|Applesauce 40z|Peaches 40z
Coffee 1 cup|Coffee 1 cup|Milk 1 cup|Coffee 1 cup|Coffee 1 cup|Coffee 1 cup|Coffee 1lcup
Milk 1 cup|Milk 1cup Milk 1 cup|Milk 1 cup|Milk 1 cup|Milk 1lcup

MEAL NUMBER 2 MEAL NUMBER 5 MEAL NUMBER 8 MEAL NUMBER 11 MEAL NUMBER 14 MEALNUMBER 17 | MEAL NUMBER 20
Grilled Patty 2|Ckn Nuggets 8|Chili Mac 80z |Enchilada Pie |80z [Fish 2|Steak Fingers 8|Ckn Fried Stk 2
Bread 4|French Fries 40z|Salad /4 cup|Rice 4 oz|French Fries 40z|Mash Potato 40z|Mash Potato 40z
French Fries 40z|Bread 2(Bread 2|Salad 1/4 cup|Hushpuppies 3|Gravy 20z|Gravy 20z
Salad 1/4 cup |Salad 1/4 cujfJell-O 40z|Jell-O 40z|Cole Slaw 1/4 cup |Salad 1/4 cup|Salad 1/4 cup
Pickles 4|Ketch Packs 2|Tea 1cup [Kool-Aid 1 cup|Ketch Pack 2|Bread 2(Bread 2
Mustard pack 2]Jell-O 40z Kool-Aid 1cup|Tea 1 cup|Cookies 2]Jell-O 40z
Mayo Pack 2|Lemonade 1cup Kool-Aid 1 cup|Kool-Aid 1lcup
Ketch pack 2
Jell-O 4oz
Tea 1cup

MEAL NUMBER 3 MEAL NUMBER 6 MEAL NUMBER 9 MEAL NUMBER 12 MEAL NUMBER 15 | MEAL NUMBER 18 MEAL NUMBER 21
Ckn Frd Stk 2|Meatloaf Patty 2|Sliced Turkey 4|Ckn Patty 2|Sloppy Joe 80z |Ckn Patties 2|Hot Dogs 4
Mash Potato 4o0z|Mash Potato 40z|Bread 4|Bread 4|Bread 4]Mac & Cheese| 4o0z|Buns 2
Gravy 2 oz|Gravy 20z|Fritos 40z|Fritos 40z|Potato Chips 4 0z|Bread 2|Beans 40z
Salad 1/4 cup [Corn 4 oz|Salad 1/4 cup |Salad 1/4 cup |Salad 1/4 cup |Salad 1/4 cup |Fritos 40z
Bread 2|Bread 2|Mayo Packs 2|Mayo Packs 2]Jell-O 40z|Cookies 2|Ketch Pack 2
Jell-O 40z(Jell-O 40z|Must Packs 2|Mustad packs 2|Water 1 cup|Water 1 cuo [MustPack 2
Water 1cup |Water 1cup [Cookies 2|Cookies 2 Cookies 2

Water 1cup |Water 1cup Water 1lcup




WEEK 4

MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY SUNDAY
MEAL NUMBER 1 MEAL NUMBER 4 MEAL NUMBER 7 MEAL NUMBER 10 MEAL NUMBER 13 MEALNUMBER 16 | MEAL NUMBER 19
Cream Of Wheat 80z|Oatmeal 80z|Cream Of Wheat 80z|Oatmeal 80z|Cream Of Wheat 80z|Oatmeal 80z|Cream of Wheat 80z
Boiled Egg 1 egg|Sausage&Egg 60z|Boiled Egg 1|Boiled Egg 1|Sausage & Egg| 60z|Boiled Egg 1|Boiled Egg
Sausage Patty 1|Tortillas 2|Sausage Links 2|Sausage Patty 1|Tortillas 2|Sausage Links 2|Sausage Patty
Bread 2|0ranges 40z |Bread 2|Bread 2|Pears 40z|Bread 2|Bread
Pears 40z|Coffee 1 cup|Applesauce 40z|Peaches 40z|Coffee 1 cup|Oranges 40z|Applesauce 40z
Coffee 1 cup|Milk 1 cup|Coffee 1 cup|Coffee 1 cup|Milk 1 cup|Coffee 1 cup|Coffee 1lcup
Milk 1cup Milk 1 cup |Milk 1cup Milk 1 cup|Milk 1lcup
MEAL NUMBER 2 MEAL NUMBER 5 MEAL NUMBER 8 MEAL NUMBER 11 MEAL NUMBER 14 MEALNUMBER 17 | MEAL NUMBER 20
Grilled Patty 2|Meatloaf Patty 2|Ckn Frd Steak 2|Enchilada Pie |80z |Fish 2|Mini Corn Doggd 8|Ckn Fried Stk 2
Bread 4|Mash Potato 40z|Gravy 2 oz|Rice 4 oz|French Fries 40z|Mac & Cheese| 4o0z|Mash Potato 40z
French Fries 40z|Gravy 20z |Mash Potatos 40z|Salad 1/4 cup|Hushpuppies 3|Potato Chips 40z|Gravy 20z
Salad 1/4 cup |Salad 1/4 cujfBread 21Jell-O0 40z|Cole Slaw 1/4 cup |Salad 1/4 cup|Salad 1/4 cup
Pickles 4(Bread 2|Salad 1/4 cup|Kool-Aid 1 cup|Ketch Pack 2|Cookies 2|Bread 2
Mustard pack 2]Jell-O 4o0z|lell-o 4 oz|Kool-Aid 1cup|Tea 1 cup|Kool-Aid 1cup |Jell-O 40z
Mayo Pack 2|Lemonade 1cup (Tea 1cup Kool-Aid 1lcup
Ketch pack 2
Jell-O 4oz
Tea 1cup
MEAL NUMBER 3 MEAL NUMBER 6 MEAL NUMBER 9 MEAL NUMBER 12 MEAL NUMBER 15 | MEAL NUMBER 18 MEAL NUMBER 21
Chicken & Vegs 80z|Ckn Nuggets 8|Sliced Turkey 4|Ckn Patty 2|Chili Mac 80z|Ckn Patties 2|Hot Dogs 4
Rice 4o0z|French Fries 40z|Bread 4|Bread 2|Bread 2|Fritos 40z|Buns 2
Salad 1/4 cup|Bread 2|Fritos 40z|Mac & Cheese| 4oz|Salad 1/4 cup|Bread 2|Beans 40z
Bread 2|Salad 1/4 cup|Salad 1/4 cup |Salad 1/4 cup |Jell-O 40z|Salad 1/4 cup |Fritos 40z
Jell-O 40z|Ketch Packs 2|Mayo Packs 2|Cookies 2|Water 1 cup|Mayo Packs 2|Ketch Pack 2
Water 1cupllell-O 40z|Must Packs 2|Water 1cup Must Packs 2|Must Pack 2
Water 1cup [Cookies 2 Cookies 2|Cookies 2
Water 1cup Water 1 cup|Water 1lcup
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ESTIMATE

ESTIMATE

Quanity How Often Desc ri ptio n P:::“/aii;e Brand Cost
Ordered: Used:
FOOD ITEMS:

1 case Weekly Apple Red Delicious

1 case Weekly Apple Sauce Unsweetened
2 cases Monthly Base - Beef Broth
2 cases Monthly Base - Chicken Broth

1 case Weekly Bean Chili Mexican Style
2 cases Weekly Bean Green
4 cases Weekly Beef Patty Charbroiled
2 cases Weekly Bun Hot Dog
3 cases Weekly Burrito Beef & Bean
2 cases Monthly Cabbage Green

1 bag Weekly Cereal Cream of Wheat

1 bag Weekly Cereal Oats
4 cases Monthly Cheese Shredded Mild Cheddar
2 cases Monthly Cheese Slices
2 cases Monthly Cheese String

1 case Weekly Chicken Breast Grilled
8 cases Weekly Chicken Breast Strips
4 cases Weekly Chicken Fried Steak
6 cases Weekly Chicken Ground
12 cases Monthly Chicken Nuggets
4 cases Weekly Chicken Patty
6 cases Monthly Chicken/Turkey Dinner Links
2 bottles Monthly Chili Powder
6 cases Weekly Chip Frito Corn
4 cases Weekly Chip Potato Ruffles
3 cases Weekly Cookie Chocolate Chip
3 cases Weekly Cookie Oatmeal
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ESTIMATE ESTIMATE k/Si
Quanity How Often Desc ri ption P::aillabllze Brand Cost
Ordered: Used:
FOOD ITEMS:
4 cases Monthly Corn
12 cases Monthly Corn Dog Mini
1 case Monthly Crackers Whole Wheat
1 case Monthly Creamer Non Dairy
1 bottle Monthly Cumin Ground
2 cases Weekly Dressing Salad Variety
2 cases Monthly Drink Mix Orange
2 cases Monthly Drink Mix Pink Lemondade
2 cases Monthly Drink Mix Strawberry
12 cases Weekly Egg Whole Medium
5 cases Weekly French Fries
2 bottles Monthly Garlic Granulated
1 case Weekly Gravy Mix Brown
1 case Weekly Gravy Mix Peppered
5 cases Monthly Hot Dog Turkey
2 cases Weekly Hushpuppies
2 cases Monthly Jelly Assorted
1 case Weekly Jell-O Assorted Red
1 case Weekly Jell-O Berry Blue
1 case Weekly Jell-O Lime
1 case Weekly Jell-O Orange
1 case Weekly Juice Lemon
2 cases Weekly Ketchup Packets
1 case Weekly Ketchup Pouches
12 cases Weekly Lettuce Romain
2 cases Weekly Margarine Solids
6 cases Monthly Meatloaf Patty
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ESTIMATE ESTIMATE

Quanity How Often Desc ri ptio n P:::“/aii;e Brand Cost
Ordered: Used:
FOOD ITEMS:

3 bags weekly Milk Powdered Dairy Blend
2 cases Weekly Mustard Packs

2 bags Monthly Onion Yellow Medium

2 cases Weekly Oranges Mandarin Canned
2 cases Weekly Pasta Elbow Macaroni

2 cases Monthly Pasta Spaghetti

2 cases Weekly Peaches Diced

1 case Monthly Peanut Butter

2 cases Monthly Peanut Butter Cups

2 cases Weekly Pears Diced

1 bottle Monthly Pepper Black Table

1 bottle Monthly Pepper Cayenne Powdered

1 case Monthly Pepper Jalapeno Sliced

1 - 5gal bucket Weekly Pickles Dill Sliced

8 cases Weekly Pollock Portion
4 cases Weekly Potato Russet
1 bag Weekly Rice Long Grain
2 cases Monthly Sauce BBQ
1 case Weekly Sauce Cheddar Cheese
2 cases Monthly Sauce Spaghetti
1 case Weekly Sauce Tomato
1 case Weekly Sausage Breakfast Blend
4 cases Weekly Sausage Link Turkey
2 cases Weekly Sausage Patty Turkey
1 bottle Monthly Seasoning lItalian
2 cases Monthly Shortening Liquid
16 cases Monthly Steak Fingers
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ESTIMATE

ESTIMATE

;:2:21: Hol\:lsgjten Desc ri ptio n P:::“/aii;e Brand Cost
FOOD ITEMS:
1 case Monthly Sugar Granulated White Packets
7 bags Weekly Sugar Granulated White
1 case Monthly Sugar Substitute
2 cases Weekly Tomato Bulk
1 case Weekly Tomatoe Diced
1 case Weekly Tomatoe Diced With Green Chilis
4 cases Weekly Turkey Breast Sliced
1 case Weekly Vegetables Blend Mixed
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ESTIMATE

ESTIMATE

;L:jaer:::;/: Hol\:ls:;fen Desc ri pt i on P:::"/aillzee Brand Cost
NON FOOD ITEMS:
1 case monthly Apron Poly Smooth
1 case As Needed |Bag Brown Paper
1 case Weekly Bleach
2 cases Monthly Cleaner Floor Degreaser - Orange
2 cases Monthly Cleaning Pad, Green Scrub Pads
1 case Weekly Cleaning Pad, Stainless Steel Scrubber
1 case Weekly Cup, Foam 12 oz
1 case Weekly Cup, Foam 20 oz
2 cases Monthly Detergent Pre-soak Liquid
1 case Monthly Film Clear Wrap
1 case Monthly Foil Aluminum Roll
2 cases Monthly Hair Net Brown
2 cases Monthly Liner Pan Paper
2 cases Weekly Plates, Foam Hinged
2 cases Monthly Sanitizer Oasis 146
1 case Monthly Sanitizer Wipe Refill
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Appendix B

I

Award Information

CONTRACT AWARD INFORMATION:

Term of Contract

Any contract resulting from this RFB shall be effective from October 1, 2024 through September 30, 2025.
Contract will have the option to extend yearly, if agreeable with both the successful Respondent and the
County. Each yearly extension must be approved by the Commissioners Court prior to the end date of
contract agreement.

Trade Secrets and/or Confidential Information

Trade Secrets and/or Confidential Information: This Bid (does) (does not) (circle one) contain trade
secrets and/or confidential information. If applicable, describe such trade secrets and confidential
information, and the basis for your assertion that such material qualifies for legal protection from disclosure.

Federal, State and/or Local Identification Information

1) Centralized Master Respondents List registration number:

2) Prime contractor HUB / MWBE registration number:

3) Employer Identification Number (EIN)/Federal Tax Identification Number:

4) Anindividual Respondent acting as a sole proprietor must also enter the Respondent’s Social Security
Number.

II. CONTRACT TERMS AND CONDITIONS: (EXCEPT WHERE RESPONDENT MAKES SPECIFIC EXCEPTION IN THE

SUBMITTED BID, ANY CONTRACT RESULTING FROM THIS RFB WILL CONTAIN THE FOLLOWING TERMS AND
CONDITIONS, WHICH RESPONDENT HEREBY ACKNOWLEDGES, AND TO WHICH RESPONDENT AGREES BY
SUBMITTING A BID)

1. Standard Terms and Conditions

A. Taxpayer Identification: Respondents must provide the County with a current W-9 before any goods or

services can be procured from the Respondent.

Governing Law and Venue: All Bids submitted in response to this solicitation and any resulting contract
shall be governed by and construed in accordance with the laws and court decisions of the State of Texas.
Any legal or equitable actions arising from this Request for Bids, or any resulting contract shall be brought
before an appropriate court located in Caldwell County.

Resolution of Program Non-compliance and Disallowed Costs: In the event of any dispute, claim, question,
or disagreement arising from or relating to this agreement, or the breach thereof, including determination
of responsibility for any costs disallowed as a result of non-compliance with federal, state, or county
requirements, the parties hereto shall use their best efforts to settle the dispute, claim, question, or
disagreement. To this effect, the parties shall consult and negotiate with each other in good faith within 30
days of receipt of a written notice of the dispute or invitation to negotiate and attempt to reach a just and
equitable solution satisfactory to both parties. If the matter is not resolved by negotiation within 30 days of
receipt of written notice or invitation to negotiate, the parties agree first to try in good faith to settle the
matter by mediation as set forth in Section Il 1 F. below. The parties shall bear the costs of such mediation
equally.

Caldwell County RFB 24CCP03B Page 19
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D. Termination for Cause: The occurrence of any one or more of the following events will justify termination
of the contract by the County for cause:

i. The successful Respondent fails to perform in accordance with the provisions of these specifications; or
ii. The successful Respondent violates any of the provisions of these specifications; or
iii. The successful Respondent disregards laws or regulations of any public body having jurisdiction; or

iv. The successful Respondent transfers, assigns, or conveys any or all of its obligations or duties under the
contract to another without written consent of the County;

v. If one or more of the events identified in Subparagraphs (i) through (iv) occurs, the County may
terminate the contract by giving the successful Respondent seven (7) Calendar days written notice. In
such case, the successful Respondent shall only be entitled to receive payment for goods and services
provided before the effective date of termination. The successful Respondent shall not receive any
payment on account of loss of anticipated profits or revenue or other economic loss resulting from such
termination.

vi. When the contract has been so terminated by the County, such termination shall not affect any right or
remedies of the County then existing or which may thereafter accrue.

A “Termination for Cause” clause will be added to the selected Respondent’s contract with Caldwell
County.

E. Termination for Convenience: This contract may be cancelled or terminated at any time by giving vendor
thirty (30) days written notice. Vendor may be entitled to payment for services actually performed; to the
extent said services are satisfactory.

A “Termination for Convenience” clause will be added to selected Respondent’s contract with Caldwell
County.

F. Mediation: When mediation is acceptable to both parties in resolving a dispute arising under this Contract,
the parties agree to use a mutually agreed upon mediator, or a person appointed by a court of competent
jurisdiction, for mediation as described in Section 154.023 of the Texas Civil Practice and Remedies Code.
Unless both parties are satisfied with the result of the mediation, the mediation will not constitute a final
and binding resolution of the dispute. All communications within the scope of the mediation shall remain
confidential as described in §154.073 of the Texas Civil Practice and Remedies Code, unless both parties
agree, in writing, to waive the confidentiality.

G. Force Majeure: To the extent that either party to this Contract shall be wholly or partially prevented from
the performance within the term specified of any obligation or duty placed on such party by reason of or
through strikes, stoppage of labor, riot, fire, flood, acts of war, insurrection, accident, order of any court,
act of God, or specific cause reasonably beyond the party's control and not attributable to its neglect or
nonfeasance, in such event, the time for the performance of such obligation or duty shall be suspended
until such disability to perform is removed. Determination of force majeure shall rest solely with Caldwell
County.

H. Compliance with the Byrd Anti-Lobbying Amendment (31 U.S.C. 1352): Contractors that request or receive
a Federal contract, grant, loan, or cooperative agreement from a department, agency or instrumentality of
the United States Government (each, for purposes of this Section H, an "agency") or a commitment
providing for the United States to insure or guarantee a loan must file the required certification pursuant
to 31 U.S.C. 1352. Each tier of subcontractor certifies to the tier above it that it will not and has not used
Federal appropriated funds to pay any person or organization for influencing or attempting to influence an
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officer or employee of any agency, a member of Congress. officer or employee of Congress, or an
employee of a member of Congress in connection with obtaining any Federal contract, grant or any other
award covered by 31 U.S.C. 1352 in accordance with the procedures thereunder.

I. Contract Work Hours and Safety Standards Act (40 U.S.C. 3701-3708): Where applicable, all contracts
awarded by the non-Federal entity in excess of $100,000 that involve the employment of mechanics or
laborers must include a provision for compliance with 40 U.S.C. 3702 and 3704, as supplemented by
Department of Labor regulations (29 CFR Part 5). Under 40 U.S.C. 3702 of the Act, each contractor must be
required to compute the wages of every mechanic and laborer on the basis of a standard work week of 40
hours. Work in excess of the standard work week is permissible provided that the worker is compensated
at a rate of not less than one and a half times the basic rate of pay for all hours worked in excess of 40
hours in the work week. The requirements of 40 U.S.C. 3704 are applicable to construction work and
provide that no laborer or mechanic must be required to work in surroundings or under working conditions
which are unsanitary, hazardous, or dangerous. These requirements do not apply to the purchases of
supplies or materials or articles ordinarily available on the open market, or contracts for transportation or
transmission of intelligence.

J.  Clean Air Act (42 U.S.C. 7401-7671q.) and the Federal Water Pollution Control Act (33 U.S.C. 1251-1387):
Contracts and subgrants of amounts in excess of $150,000 must contain a provision that requires the non-
Federal award to agree to comply with all applicable standards, orders or regulations issued pursuant to
the Clean Air Act (42 U.S.C. 7401-7671q) and the Federal Water Pollution Control Act as amended (33 U.S.C
1251- 1387). Violations must be reported to the Federal awarding agency and the Regional Office of the
Environmental Protection Agency (EPA).

K. Affirmative Action/EQE: Caldwell County is an Affirmative Action/Equal Opportunity Employer and strives
to attain goals for of the Housing and Urban Development Act of 1968 (12U.S.C. 1701u) as amended. See
Appendix F - Caldwell County Section 3 Resolution. During the performance of an awarded contract, the
contractor agrees as follows:

1. The contractor will not discriminate against any employee or applicant for employment because of
race, color, religion, sex, sexual orientation, gender identity, or national origin. The contractor will
take affirmative action to ensure that applicants are employed, and that employees are treated
during employment without regard to their race, color, religion, sex, sexual orientation, gender
identity, or national origin. Such action shall include, but not be limited to the following: employment,
upgrading, demotion, or transfer; recruitment or recruitment advertising; layoff or termination; rates
of pay or other forms of compensation; and selection for training, including apprenticeship. The
contractor agrees to post in conspicuous places available to employees and applicants for
employment, notices to be provided setting forth the provisions of this nondiscrimination clause.

2. The contractor will, in all solicitations or advertisements for employees placed by or on behalf of the
contractor, state that all qualified applicants will receive considerations for employment without
regard to race, color, religion, sex, sexual orientation, gender identity, or national origin.

3. The Contractor will not discourage or in any other manner discriminate against any employee or
applicant for employment because such employee or applicant has inquired about, discussed, or
disclosed the compensation of the employee or applicant or another employee or applicant. This
Provision shall not apply to instances in which an employee who has access to the compensation
information of other employees or applicants as a part of such employee's essential job functions
discloses the compensation of such other employees or applicants to individuals who do not
otherwise have access to such information, unless such disclosure is in response to a formal complaint
or charge, in furtherance of an investigation, proceeding, hearing, or action, including an investigation
conducted by the employer, or is consistent with the contractor's legal duty to furnish information.
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collective bargaining agreement or other contract or understanding, a notice to be provided advising
the said labor union or workers' representatives of the contractor's commitments under this section
and shall post copies of the notice in conspicuous places available to employees and applicantsfor
employment.

5. The contractor will comply with all provisions of Executive Order 11246 of September 24, 1965, and of
the rules, regulations, and relevant orders of the Secretary of Labor.

6. The contractor will furnish all information and reports required by Executive Order 11246 of
September 24, 1965, and by rules, regulations, and orders of the Secretary of Labor, or pursuant
thereto, and will permit access to his books, records, and accounts by the administering agency and
the Secretary of Labor for purposes of investigation to ascertain compliance with such rules,
regulations, and orders.

7. Inthe event of the contractor's noncompliance with the nondiscrimination clauses of this contract or
with any of the said rules, regulations, or orders, this contract may be canceled, terminated, or
suspended in whole or in part and the contractor may be declared ineligible for further Government
contracts or federally assisted construction contracts in accordance with procedures authorizedin
Executive Order 11246 of September 24, 1965, and such other sanctions may be 1Imposed and
remedies invoked as provided in Executive Order 11246 of September 24, 1965, or by rule, regulation,
or order of the Secretary of Labor, or as otherwise provided by law.

8. The contractor will include the portion of the sentence immediately preceding paragraph (1) and the
provisions of paragraphs (1) through (7) in every subcontract or purchase order unless exempted by
rules, regulations, or orders of the Secretary of Labor issued pursuant to section 204 of Executive
Order 11246 of September 24, 1965, so that such provisions will be binding upon each subcontractor
or vendor. The contractor will take such action with respect to any subcontract or purchase order as
the administering agency may direct as a means of enforcing such provisions, including sanctions for
noncompliance: provided, however, that in the event a contractor becomes involved in. or is
threatened with litigation with a subcontractor or vendor as a result of such direction by the
administering agency the contractor may request the United States to enter into such litigation to
protect the interests of the United States.

9. The applicant further agrees that it will be bound by the above equal opportunity clause with respect
to its own employment practices when it participates in federally assisted construction work:
provided that if the applicant so participating is a State or local government, the above equal
opportunity clause is not applicable to any agency, instrumentality or subdivision of such government
whilch does not participate in work on or under the contract.

10. The applicant agrees that it will assist and cooperate actively with the administering agency and the
Secretary of Labor in obtaining the compliance of contractors and subcontractors with the equal
opportunity clause and the rules, regulations. and relevant orders of the Secretary of Labor, that it will
furnish the administering agency and the Secretary of Labor such information as they may require for
the supervision of such compliance, and that it will otherwise assist the administering agency in the
discharge of the agency's primary responsibility for securing compliance.

11. The applicant further agrees that it will refraln from entering into any contract or contract
modification subject to Executive Order 11246 of September 24 , 1965, with a contractor debarred
from, or who has not demonstrated eligibility for, Government contracts and federally assisted
construction contracts pursuant to the Executive order and will carry out such sanctions and penalties
for violation of the equal opportunity clause as may be imposed upon contractors and subcontractors
by the administering agency or the Secretary of Labor pursuant to Part Il, Subpart D of the Executive
order. In addition, the applicant agrees that if it fails or refuses to comply with these undertakings, the

Caldwell County ) RFB 24CCP03B i Page 22 400



administering agency may take any or all of the following actions: cancel, terminate, or suspend in
whole or in part this grant (contract, loan, insurance guarantee); refrain from extending any further
assistance to the applicant under the program with respect to which the failure or refund occurred
until satisfactory assurance of future compliance has been received from such applicant; and refer the
case to the Department of Justice for appropriate legal proceedings.

12. Subcontracts: Each nonexempt prime contractor or subcontractor shall include the equal opportunity
clause in each of its nonexempt subcontracts.

L. Payment Terms: Unless otherwise specified in the Scope of Services or otherwise agreed to in writing by
Caldwell County, payment terms for the County are Net 30 days upon receipt of invoice after receipt of
goods or services. Pay applications must be submitted to the Caldwell County Purchasing Department for
approval and processing for payment. Caldwell County will pay based on percentage of completion at the
time of pay application submission pending verification from the Caldwell County Judge. Final approval will
be based on an inspection of the project for verification of compliance with all aspects of the Scope of
Services listed within Appendix A of this RFB. The work performed in accordance with this contract shall be
paid for using unit pricing. This price is full compensation for all tasks listed in the Bid submitted by the
vendor and must include all necessary fees and charges needed to complete this work. Caldwell County will
NOT pay any fees to the vendor other than the agreed upon Bid price.

M. Warranty of Products and Services: All products furnished under this contract shall be warranted to be
merchantable and good quality and fit for the purposes intended as described in this Bid, to the
satisfaction of the County and in accordance with the manufacturers specifications, terms, and conditions
of the Scope of Services (Appendix A), and all services performed shall be warranted to be of a good and
workmanlike quality, in addition to, and not in lieu of, any other express written warranties provided.

N. Funding: State of Texas statutes prohibit the obligation and expenditure of public funds beyond the fiscal
year for which a budget has been approved. Orders or other obligations that may arise beyond the end of
the current fiscal year shall be subject to approval of budget funds.

O. Taxes: The County is exempt from all federal excise taxes and all state and local sales and use taxes. If such
taxes are listed on a Respondent’s invoice, they will not be paid.

P. Insurance: The Respondent, consistent with its status as an independent contractor, shall carry, and shall
require any of its subcontractors to carry, at least the following insurance in such form, with such
companies, and in such amounts (unless otherwise specified) as the County may require:

1. Worker’s Compensation and Employer’s Liability insurance, including All States Endorsement, to the
extent required by federal law and complying with the laws of the State of Texas;

2. Commercial General Liability insurance, including Blanket Contractual Liability, Broad Form Property
Damage, Personal Injury, Completed Operations/Products Liability, Premises Liability, Medical
Payments, Interest of Employees as additional insureds, and Broad Form General Liability
Endorsements, for at least One Million Dollars ($1,000,000) Combined Single Limit Bodily Injury and
Property Damage on an occurrence basis;

3. Comprehensive Automobile Liability insurance covering all owned, non-owned or hired automobiles to
be used by the contractor, with coverage for at least One Million Dollars ($1,000,000) Combined Single Limit
Bodily Injury and Property Damage.

Contractor shall submit proof to Caldwell County that said contractor has the ability to meet all insurance
requirements listed above.

Q. Indemnification: Respondent agrees to defend, indemnify and hold harmless the County of Caldwell, all of
its officers, agents, employees, appointees and volunteers from and against all claims, actions, suits,
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demands, proceedings, costs, damages and liabilities, including reasonable attorneys’ fees, court costs,
related expenses for personal injury (including death), property damage or other harm for which recovery
of damages is sought, suffered by any person or persons, that may arise out of or be occasioned by
Respondent’s breach of any of the terms or provisions of any contract awarded as a result of this
solicitation, or by any negligent or strictly liable act or omission of the Respondent, its officers, agents,
employees, or subcontractors, in the performance of an awarded contract; except that the indemnity
provided for in this paragraph shall not apply to any liability resulting from the sole negligence or fault of
the County, its officers, agents or employees, and in the event of joint and concurrent negligence or fault
of the Respondent and County, responsibility and indemnity, if any, shall be apportioned comparatively in
accordance with the laws of the State of Texas, without waiving any governmental immunity available to
the County under Texas law and without waiving any defenses of the parties under Texas law. The
provisions of this paragraph are solely for the benefit of the parties hereto and are not intended to create
or grant any rights, contractual or otherwise, to any other person or entity.

**THE REMAINDER OF THIS PAGE LEFT BLANK INTENTIONALLY**
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RFB)

Respondent Verification

Submittal Checklist: (To determine validity of Bid - all Bids received without the following items will be considered non-responsive
and will be rejected. Forms from previous solicitations for goods or services will not be used in place of the required forms for this

Appendix A (Pages 9 through 18) must be completed and included in the Bid submittal.

Appendix B (Pages 19 through 26) must be completed, signed, and included in the Bidsubmittal.

Appendix C — Conflict of Interest Form (CIQ Form) (Page 27) must be completed, signed, and included in the Bid submittal.

Appendix E — HB 89 Verification Form (Page 32) must be completed, signed, and included in the Bid submittal.
Appendix F - Anti-Lobbying Certification (Page 33-35) must be completed, signed, and included in the Bid submittal.
Appendix G — Section 504 Certification Form (Page 36) must be completed, signed, and included in the Bid submittal.

Certificate of Insurance showing Proof of Respondent’s Ability to Meet the Insurance Requirements (Page 23).

Signed Addendum(s) (If any are issued by Owner).

All Bids submitted to Caldwell County shall include this page.

RFB Number:

RFB 24CCPO3B

Project Title:

CALDWELL COUNTY JAIL FOOD SERVICES

Submittal Deadline:

2 PM, September 3, 2024

Submit hard-
copies to:

MAIL:

Caldwell County Purchasing Dept:
Attn: Carolyn Caro

405 E. Market St

Lockhart, Texas 78644

HAND DELIVER:

Caldwell County Purchasing Dept:

Attn: Carolyn Caro
405 E. Market St
Lockhart, TX 78644

Respondent Information:

Respondent’s Legal Name:

Address:

City, State & Zip

Federal Employers
Identification Number #

Respondent’s Point of Contact:

Phone Number:

Fax Number:

E-Mail Address:

Respondent.

Signed this

Signature of Authorized Representative:

(day) of

Printed Name and Position of Authorized Representative:

Respondent Authorization

1, the undersigned, have the authority to execute this Bid in its entirety as submitted and enter into a contract on behalf of the

(month),

(year)

Caldwell County

RFB 24CCP03B
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RFB ACKNOWLEDGMENT

IN SUBMITTING A RESPONSE TO THIS RFB, THE RESPONDENT AGREES THAT IT WAIVES ANY CLAIMS IT
HAS OR MAY HAVE AGAINST THE COUNTY, THE COUNTY’S EMPLOYEES, OFFICERS, AGENTS,
REPRESENTATIVES, AND THE MEMBERS OF THE COUNTY’S GOVERNING BODY IN CONNECTION WITH OR
ARISING OUT OF THIS RFB, INCLUDING, THE ADMINISTRATION OF THE RFB, THE BASIS FOR SELECTION,
THE EVALUATIONS OF THE RESPONSES, THE METHOD USED FOR SELECTION, AND ANY DISCLOSURE OF
INFORMATION REGARDING THE RESPONSES OR EVALUATIONS. THE SUBMISSION OF A BID CONSTITUTES
THE ACCEPTANCE BY THE RESPONDENT OF THE EVALUATION TECHNIQUE DESCRIBED IN THIS RFB. THE
PERSON SIGNING ON BEHALF OF RESPONDENT CERTIFIES THAT THE SIGNER HAS AUTHORITY TO SUBMIT
THE BID ON BEHALF OF THE RESPONDENT AND TO BIND THE RESPONDENT TO ANY RESULTINGCONTRACT

| ACKNOWLEDGE THAT | HAVE READ AND UNDERSTAND ALL REQUIREMENTS SET FORTH IN THIS
REQUEST FOR BIDS:

Authorized Signatory for Respondent: Name of Company:

Date:
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AGENDA ITF}! NO. 1.25

Caldwell County Agenda Item

AGENDA DATE: August 13, 2024

Type of Agenda Item: Purchase Order/Requisition

Subject: To approve the County to begin discussions to enter into a
Sourcewell agreement with WEX Exxon/Mobile for fleet fuel
services.

Costs: $0.00

Agenda Speakers: Judge Haden/Carolyn Caro

Backup Materials: Attached

Total # of Pages: 4



Ex¢on Mobil
B

Custom Pricing Proposal for ExxonMobil Fuel Card Program
Date: July 23, 2024
Company: Caldwell County
Prepared by: Juan Munoz

Thank you for taking the time to help us understand your needs in regards to managing fuel
expenditures. We recognize that there are two major concerns:

® (Cutting Costs

e Managing Risk

Our fuel card programs allow businesses with company-owned vehicles to directly address
these major concerns (cutting cost and managing risk) so that you can devote more time,
attention, and resources to growing revenue.

Based on our interactions, we recommend and offer the following program and terms that best
fit the needs of your business. Please note that this offer does not preclude the TFS (Tailored
Fee Schedule) required to set up the new account.

Program Name and Description:

-ExxonMobil BusinessPro Universal:

Maximize efficiency in your business: Designed to provide a balance of savings and
convenience, the BusinessPro Universal program provides peace of mind by ensuring that your
drivers will always be able to purchase the fuel they need to keep working even if an Exxon or
Mobil site is not within a reasonable distance.

Cut costs by:
e Receiving rebates every time your vehicles fuel at an Exxon or Mobil site
e Allowing drivers to fuel wherever and whenever they need to (over 95% of all fueling
sites, regardless of brand), minimizing valuable time lost while fueling

Manage risk with:
e Complete control over spending limits and expense categories
e Powerful online portal to manage your account
e Custom and standard reports are at your fingertips
e 24/7 live customer support

Gain additional efficiencies through:
® Streamlining the accounts payable function through optional direct debit payments

97 Darling Avenue, South Portland, ME 04106 | Phone: 1-800-267-0156 | Fax: 1-800-395-0809 wex



Ex¢on Mobil
B

® Multiple billing cycles to choose from (monthly, weekly, 3 times/month, daily) to help
manage cash flow

® Eliminate manual processes in reconciling fuel purchases through robust transaction
detail reports

Opening Enrollment Offer: We recognize that making changes in your business, even ones that
are highly beneficial, are not without cost. For this reason, we offer the following accelerated
savings opportunity reflected on the monthly invoice:

New ExxonMobil BusinessPro Universal accounts will receive a $.14/gallon rebate on every
gallon purchased at Exxon and Mobil sites during the first 12 months of their account, starting
in the month when cards are issued. Please see the pricing projection in the appendix for
estimates of your savings.

Volume Rebate Schedule: Below is the volume rebate schedule to generate savings effective
following the opening enrollment offer period, reflected on the monthly invoice. Please see the
pricing projection in the appendix for savings estimates after the opening enrollment period.
Gallons purchased per billing
period Rebate per Gallon*
10,000+ $0.08

* Rebates apply only to purchases of
ExxonMobil fuel

Fees and other charges:
Setup Fee: The standard set up fee charge is $100.00. We offer you the following
negotiated set up fee charge: $40.00.

Monthly Universal Network Access Fee: The monthly charge is $2.00 per card per month.
We offer you the following negotiated monthly charge: $0.25 per card per month

Negotiated Replacement Card Charge: The standard replacement card charge is $2.00
per replacement card issued. We offer you the following negotiated monthly card charge:
$1.00 per card per month.

Other Considerations:

The proposed pricing includes the following conditions:
e Tier 1 Truck Stop (Love’s/Pilot/Flying J/TA) volume is not eligible for any rebates
e Offeris subject to credit approval

97 Darling Avenue, South Portland, ME 04106 | Phone: 1-800-267-0156 | Fax: 1-800-395-0809 wex
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e Net 22 Terms are standard and cannot be exceeded (i.e. 30, 45, 60 etc. are not
available)

THIS FEE WAIVER/PROMOTION OFFER IS CONFIDENTIAL AND EXCLUSIVE TO
CALDWELL COUNTY
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APPENDIX “A”
Summary of Estimated Savings from Offer

Pricing Projection Prepared for:
Caldwell County
The pricing projections are based on a Monthly Avg:
Monthly Total Gallons 8,000
% of Gallons at ExxonMobil Sites Projection 33%
# Gallons at ExxonMobil Sites r 2,640
Average PPG (July 2024) $3.09
Average Monthly Fuel Spend $24,720.00
Rebate/Discount Savings Schedule: Monthly Year 1 Year 2+
Opening Enroliment Offer
S.14/gallon for 12 months $369.60 $4,435.20
Year 2+ Rebate Offer
$.07/gallon based on Rebate Schedule $184.80 $0.00 $2,217.60
Additional Savings
Fuelman Monthly Fees $650.00 $7,800.00 $7,800.00
ESTIMATED TOTAL SAVINGS: YEAR 1 YEAR 2+
Monthly Average $1,019.60 $834.80
Annual $12,235.20 $10,017.60
Estimated % Savings 4.12% 3.38%

97 Darling Avenue, South Portland, ME 04106 | Phone: 1-800-267-0156 | Fax: 1-800-395-0809
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Sourcewell >a

Solicitation Number: RFP #080620

CONTRACT

This Contract is between Sourcewell, 202 12th Street Northeast, P.O. Box 219, Staples, MN
56479 and WEX Bank, 7090 South Union Park Center, Suite 350, Midvale, UT 84047 (Vendor).

Sourcewell is a State of Minnesota local government agency and service cooperative created
under the laws of the State of Minnesota (Minnesota Statutes Section 123A.21) that offers
cooperative procurement solutions to government entities. Participation is open to federal,
state/province, and municipal governmental entities, higher education, K-12 education,
nonprofit, tribal government, and other public entities located in the United States and Canada.

Vendor desires to contract with Sourcewell to provide equipment, products, or services to
Sourcewell and the entities that access Sourcewell’s cooperative purchasing contracts
(Participating Entities).

1. TERM OF CONTRACT
A. EFFECTIVE DATE. This Contract is effective upon the date of the final signature below.

B. EXPIRATION DATE AND EXTENSION. This Contract expires September 7, 2024, unless it is
cancelled sooner pursuant to Article 24. This Contract may be extended up to one additional
one-year period upon request of Sourcewell and with written agreement by Vendor.

C. SURVIVAL OF TERMS. Articles 11, 12, 13, 15 and 16 survive the expiration or cancellation of
this Contract and Article 14 survives the expiration or cancellation of this Contract solely with
respect to acts or omissions occurring during the Term of the Contract.

2. EQUIPMENT, PRODUCTS, OR SERVICES

A. EQUIPMENT, PRODUCTS, OR SERVICES. Vendor will provide the Equipment, Products, or
Services as stated in its Proposal submitted under the Solicitation Number listed above.
Vendor’s Equipment, Products, or Services Proposal (Proposal) is attached and incorporated
into this Contract. For any conflicts between the Proposal and the Contract, the Contract
prevails. Additionally, may require Participating Entities to agree to the attached and
incorporated Wex Universal — Terms and Conditions for Government Fleets. Vendor
acknowledges that some of the additional terms and conditions may need to be negotiated by
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the Participating Entity since the Participating Entity may not be legally permitted to agree to all
terms With the exception of those provisions cited in Article 19 of this Contract, and with the
exception of Sourcewell accessing the products and services offered under this Contract for its
own use, the Wex Universal — Terms and Conditions for Government Fleets are not applicable
to the relationship between Vendor and Sourcewell and are not binding on Sourcewell.

All Equipment and Products provided under this Contract must be new/current model. Vendor
may offer close-out or refurbished Equipment or Products if they are clearly indicated in
Vendor’s product and pricing list. Unless agreed to by the Participating Entities in advance,
Equipment or Products must be delivered as operational to the Participating Entity’s site.

This Contract offers an indefinite quantity of sales, and while substantial volume is anticipated,
sales and sales volume are not guaranteed.

B. WARRANTY. Vendor warrants that all Equipment, Products, and Services furnished are free
from liens and encumbrances, and are free from defects in design, materials, and workmanship.
In addition, Vendor warrants the Equipment, Products, and Services are suitable for and will
perform in accordance with the ordinary use for which they are intended. Vendor’s dealers and
distributors must agree to assist the Participating Entity in reaching a resolution in any dispute
over warranty terms with the manufacturer. Any manufacturer’s warranty that is effective past
the expiration of the Vendor’s warranty will be passed on to the Participating Entity.

C. DEALERS, DISTRIBUTORS, AND/OR RESELLERS. Upon Contract execution, Vendor will
make available to Sourcewell a means to validate or authenticate Vendor’s authorized dealers,
distributors, and/or resellers relative to the Equipment, Products, and Services related to this
Contract. This list may be updated from time-to-time and is incorporated into this Contract by
reference. It is the Vendor’s responsibility to ensure Sourcewell receives the most current
version of this list.

3. PRICING

All Equipment, Products, or Services under this Contract will be priced as stated in Vendor’s
Proposal.

When providing pricing quotes to Participating Entities, all pricing quoted must reflect a
Participating Entity’s total cost of acquisition. This means that the quoted cost is for delivered
Equipment, Products, and Services that are operational for their intended purpose, and
includes all costs to the Participating Entity’s requested delivery location.

Regardless of the payment method chosen by the Participating Entity, the total cost associated

with any purchase option of the Equipment, Products, or Services must always be disclosed in
the pricing quote to the applicable Participating Entity at the time of purchase.

Rev. 2/2020 2
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A. SHIPPING AND SHIPPING COSTS. All delivered Equipment and Products must be properly
packaged. Damaged Equipment and Products may be rejected. If the damage is not readily
apparent at the time of delivery, Vendor must permit the Equipment and Products to be
returned within a reasonable time at no cost to Sourcewell or its Participating Entities.
Participating Entities reserve the right to inspect the Equipment and Products at a reasonable
time after delivery where circumstances or conditions prevent effective inspection of the
Equipment and Products at the time of delivery.

Vendor must arrange for and pay for the return shipment on Equipment and Products that arrive
in a defective or inoperable condition.

Sourcewell may declare the Vendor in breach of this Contract if the Vendor intentionally
delivers substandard or inferior Equipment or Products. In the event of the delivery of
nonconforming Equipment and Products, the Participating Entity will notify the Vendor as soon
as possible and the Vendor will replace nonconforming Equipment and Products with
conforming Equipment and Products that are acceptable to the Participating Entity.

B. SALES TAX. Each Participating Entity is responsible for supplying the Vendor with valid tax-
exemption certification(s). When ordering, a Participating Entity must indicate if it is a tax-
exempt entity.

C. HOT LIST PRICING. At any time during this Contract, Vendor may offer a specific selection
of Equipment, Products, or Services at discounts greater than those listed in the Contract.
When Vendor determines it will offer Hot List Pricing, it must be submitted electronically to
Sourcewell in a line-item format. Equipment, Products, or Services may be added or removed
from the Hot List at any time through a Sourcewell Price and Product Change Form as defined
in Article 4 below.

Hot List program and pricing may also be used to discount and liquidate close-out and
discontinued Equipment and Products as long as those close-out and discontinued items are
clearly identified as such. Current ordering process and administrative fees apply. Hot List
Pricing must be published and made available to all Participating Entities.

4. PRODUCT AND PRICING CHANGE REQUESTS

Vendor may request Equipment, Product, or Service changes, additions, or deletions at any
time. All requests must be made in writing by submitting a signed Sourcewell Price and Product
Change Request Form to the assigned Sourcewell Contract Administrator. This form is available
from the assigned Sourcewell Contract Administrator. At a minimum, the request must:

1. Identify the applicable Sourcewell contract number;

2. Clearly specify the requested change;
3. Provide sufficient detail to justify the requested change;
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4. Individually list all Equipment, Products, or Services affected by the requested change,
along with the requested change (e.g., addition, deletion, price change); and

5. Include a complete restatement of pricing documentation in Microsoft Excel with the
effective date of the modified pricing, or product addition or deletion. The new pricing
restatement must include all Equipment, Products, and Services offered, even for those
items where pricing remains unchanged.

A fully executed Sourcewell Price and Product Request Form will be become an
amendment to this Contract and be incorporated by reference.

5. PARTICIPATION, CONTRACT ACCESS, AND PARTICIPATING ENTITY REQUIREMENTS

A. PARTICIPATION. Sourcewell’s cooperative contracts are available and open to public and
nonprofit entities across the United States and Canada; such as federal, state/province,
municipal, K-12 and higher education, tribal government, and other public entities.

The benefits of this Contract should be available to all Participating Entities that can legally
access the Equipment, Products, or Services under this Contract. A Participating Entity’s
authority to access this Contract is determined through its cooperative purchasing, interlocal,
or joint powers laws. Any entity accessing benefits of this Contract will be considered a Service
Member of Sourcewell during such time of access. Vendor understands that a Participating
Entity’s use of this Contract is at the Participating Entity’s sole convenience and Participating
Entities reserve the right to obtain like Equipment, Products, or Services from any other source.

Vendor is responsible for familiarizing its sales and service forces with Sourcewell contract use
eligibility requirements and documentation and will encourage potential members to join
Sourcewell. Sourcewell reserves the right to add and remove Participating Entities to its roster
during the term of this Contract.

B. PUBLIC FACILITIES. Vendor’s employees may be required to perform work at government-
owned facilities, including schools. Vendor’s employees and agents must conduct themselves in
a professional manner while on the premises, and in accordance with Participating Entity
policies and procedures, and all applicable laws.

6. PARTICIPATING ENTITY USE AND PURCHASING

A. ORDERS AND PAYMENT. To access the contracted Equipment, Products, or Services under
this Contract, a Participating Entity must clearly indicate to Vendor that it intends to access this
Contract; however, order flow and procedure will be developed jointly between Sourcewell and
Vendor. Typically, a Participating Entity will issue an order directly to Vendor. If a Participating
Entity issues a purchase order, it may use its own forms, but the purchase order should clearly
note the applicable Sourcewell contract number. All Participating Entity orders under this
Contract must be issued prior to expiration of this Contract; however, Vendor performance,
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Participating Entity payment, and any applicable warranty periods or other Vendor or
Participating Entity obligations may extend beyond the term of this Contract.

Vendor’s acceptable forms of payment are included in Attachment A. Participating Entities will
be solely responsible for payment and Sourcewell will have no liability for any unpaid invoice of
any Participating Entity.

B. ADDITIONAL TERMS AND CONDITIONS/PARTICIPATING ADDENDUM. Additional terms and
conditions to a purchase order may be negotiated between a Participating Entity and Vendor,
such as job or industry-specific requirements, legal requirements (e.g., affirmative action or
immigration status requirements), or specific local policy requirements. Some Participating
Entitles may require the use of a Participating Addendum; the terms of which will be worked
out directly between the Participating Entity and the Vendor. Any negotiated additional terms
and conditions must never be less favorable to the Participating Entity than what is contained in
this Contract.

C. INTENTIONALLY OMITTED.

D. SPECIALIZED SERVICE REQUIREMENTS. In the event that the Participating Entity requires
service or specialized performance requirements (such as e-commerce specifications,
specialized delivery requirements, or other specifications and requirements) not addressed in
this Contract, the Participating Entity and the Vendor may enter into a separate, standalone
agreement, apart from this Contract. Sourcewell, including its agents and employees, will not
be made a party to a claim for breach of such agreement.

E. TERMINATION OF ORDERS. Participating Entities may terminate an order, in whole or
in part, immediately upon notice to Vendor in the event of any of the following events:

A. The Participating Entity fails to receive funding or appropriation from its governing body
at levels sufficient to pay for the goods to be purchased;

B. Federal, state, or provincial laws or regulations prohibit the purchase or change the
Participating Entity’s requirements; or

C. Vendor commits any material breach of this Contract or the additional terms agreed to
between the Vendor and a Participating Entity.

F. GOVERNING LAW AND VENUE. The governing law and venue for any action related to a
Participating Entity’s order will be determined by Vendor and the Participating Entity making

the purchase pursuant to Section 6.B.

7. CUSTOMER SERVICE
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A. PRIMARY ACCOUNT REPRESENTATIVE. Vendor will assign an Account Representative to
Sourcewell for this Contract and must provide prompt notice to Sourcewell if that person is
changed. The Account Representative will be responsible for:

e Maintenance and management of this Contract;
e Timely response to all Sourcewell and Participating Entity inquiries; and
e Business reviews to Sourcewell and Participating Entities, if applicable.

B. BUSINESS REVIEWS. Vendor must perform a minimum of one business review with
Sourcewell per contract year. The business review will cover sales to Participating Entities,
pricing and contract terms, administrative fees, supply issues, customer issues, and any other
necessary information.

8. REPORT ON CONTRACT SALES ACTIVITY AND ADMINISTRATIVE FEE PAYMENT

A. CONTRACT SALES ACTIVITY REPORT. Each calendar quarter, Vendor must provide a contract
sales activity report (Report) to the Sourcewell Contract Administrator assigned to this
Contract. A Report must be provided regardless of the number or amount of sales during that
quarter (i.e., if there are no sales, Vendor must submit a report indicating no sales were made).

The Report must contain the following fields:

e Customer Name (e.g., City of Staples Highway Department);
e Customer Physical Street Address;

e Customer City;

e Customer State/Province;

e Customer Zip Code;

e Customer Contact Name;

e Customer Contact Email Address;

e Customer Contact Telephone Number;

e Sourcewell Assigned Entity/Participating Entity Number;

e [tem Purchased Description;

e |[tem Purchased Price;

e Sourcewell Administrative Fee Applied; and

e Date Purchase was invoiced/sale was recognized as revenue by Vendor.

B. ADMINISTRATIVE FEE. In consideration for the support and services provided by Sourcewell,
the Vendor will pay an administrative fee to Sourcewell on all Equipment, Products, and
Services provided to Participating Entities. The Administrative Fee must be included in, and not
added to, the pricing. Vendor may not charge Participating Entities more than the contracted
price to offset the Administrative Fee.
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The Vendor will submit a check payable to Sourcewell for the percentage of administrative fee
stated in the Proposal multiplied by the total sales of all Equipment, Products, and Services
purchased by Participating Entities under this Contract during each calendar quarter. Payments
should note the Sourcewell-assigned contract number in the memo and must be mailed to the
address above “Attn: Accounts Receivable.” Payments must be received no later than 45
calendar days after the end of each calendar quarter.

Vendor agrees to cooperate with Sourcewell in auditing transactions under this Contract to
ensure that the administrative fee is paid on all items purchased under this Contract.

In the event the Vendor is delinquent in any undisputed administrative fees, Sourcewell
reserves the right to cancel this Contract and reject any proposal submitted by the Vendor in
any subsequent solicitation. In the event this Contract is cancelled by either party prior to the
Contract’s expiration date, the administrative fee payment will be due no more than 30 days
from the cancellation date.

9. AUTHORIZED REPRESENTATIVE

Sourcewell's Authorized Representative is its Chief Procurement Officer.

Vendor’s Authorized Representative is the person named in the Vendor’s Proposal. If Vendor’s
Authorized Representative changes at any time during this Contract, Vendor must promptly
notify Sourcewell in writing.

10. ASSIGNMENT, AMENDMENTS, WAIVER, AND CONTRACT COMPLETE

A. ASSIGNMENT. Neither the Vendor nor Sourcewell may assign or transfer any rights or
obligations under this Contract without the prior consent of the parties and a fully executed
assignment agreement. Such consent will not be unreasonably withheld.

B. AMENDMENTS. Any amendment to this Contract must be in writing and will not be effective
until it has been fully executed by the parties.

C. WAIVER. If either party fails to enforce any provision of this Contract, that failure does not
waive the provision or the right to enforce it.

D. CONTRACT COMPLETE. This Contract contains all negotiations and agreements between
Sourcewell and Vendor. No other understanding regarding this Contract, whether written or
oral, may be used to bind either party.

E. RELATIONSHIP OF THE PARTIES. The relationship of the parties is one of independent
contractors, each free to exercise judgment and discretion with regard to the conduct of their
respective businesses. This Contract does not create a partnership, joint venture, or any other
relationship such as master-servant, or principal-agent.
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11. LIABILITY

Vendor must indemnify, save, and hold Sourcewell and its Participating Entities, including their
agents and employees, harmless from damages resulting directly from any claims or causes of
action, including attorneys’ fees, arising directly out of Vendor’s negligence or willfull
misconduct during the performance of this Contract by the Vendor or its agents or employees;
this indemnification includes injury or death to person(s) or property alleged to have been
caused by some defect in the Equipment, Products, or Services under this Contract to the
extent the Equipment, Product, or Service has been used according to its specifications. In no
event will Vendor be liable for incidental, special, consequential, or punitive damages.

12. AUDITS

Sourcewell reserves the right to review the books, records, documents, and accounting
procedures and practices of the Vendor relevant to this Contract for a minimum of 6 years from
the end of this Contract. This clause extends to Participating Entities as it relates to business
conducted by that Participating Entity under this Contract. No more than one audit per year will
be performed by Sourcewell or any Participating Entity, and Vendor will receive a minimum of
45 days’ advance written notice of such an audit.

13. GOVERNMENT DATA PRACTICES

Vendor and Sourcewell must comply with the Minnesota Government Data Practices Act,
Minnesota Statutes Chapter 13, as it applies to all data provided by or provided to Sourcewell
under this Contract and as it applies to all data created, collected, received, stored, used,
maintained, or disseminated by the Vendor under this Contract.

If the Vendor receives a request to release the data referred to in this article, the Vendor must
immediately notify Sourcewell and Sourcewell will assist with how the Vendor should respond
to the request.

14. INDEMNIFICATION

As applicable, Vendor agrees to indemnify and hold harmless Sourcewell and its Participating
Entities against any and all suits, claims, judgments, and costs instituted or recovered against
Sourcewell or Participating Entities by any person on account of the use of any Equipment or
Products by Sourcewell or its Participating Entities supplied by Vendor in violation of applicable
patent or copyright laws. In no event will Vendor be liable for incidental, special, consequential,
or punitive damages.
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15. INTELLECTUAL PROPERTY, PUBLICITY, MARKETING, AND ENDORSEMENT

A. INTELLECTUAL PROPERTY
A. Grant of License. During the term of this Contract:
A. Sourcewell grants to Vendor a royalty-free, worldwide, non-exclusive right and
license to use theTrademark(s) provided to Vendor by Sourcewell in advertising and
promotional materials for the purpose of marketing Sourcewell’s relationship with
Vendor.
B. Vendor grants to Sourcewell a royalty-free, worldwide, non-exclusive right and
license to use Vendor’s Trademarks in advertising and promotional materials for the
purpose of marketing Vendor’s relationship with Sourcewell.
B. Limited Right of Sublicense. The right and license granted herein includes a limited right
of each party to grant sublicenses to its and their respective distributors, marketing
representatives, and agents (collectively “Permitted Sublicensees”) in advertising and
promotional materials for the purpose of marketing the Parties’ relationship to Participating
Entities. Any sublicense granted will be subject to the terms and conditions of this Article.
Each party will be responsible for any breach of this Article by any of their respective
sublicensees.
C. Use; Quality Control.
1. Sourcewell must not alter Vendor’s Trademarks from the form provided by
Vendor and must comply with Vendor’s removal requests as to specific uses of its
trademarks or logos.
2.  Vendor must not alter Sourcewell’s Trademarks from the form provided by
Sourcewell and must comply with Sourcewell’s removal requests as to specific uses
of its trademarks or logos.
3. Each party agrees to use, and to cause its Permitted Sublicensees to use, the
other party’s Trademarks only in good faith and in a dignified manner consistent
with such party’s use of the Trademarks. Upon written notice to the breaching party,
the breaching party has 30 days of the date of the written notice to cure the breach
or the license will be terminated.
4. Termination. Upon the termination of this Contract for any reason, each party, including
Permitted Sublicensees, will have 30 days to remove all Trademarks from signage, websites,
and the like bearing the other party’s name or logo (excepting Sourcewell’s pre-printed
catalog of vendors which may be used until the next printing). Vendor must return all
marketing and promotional materials, including signage, provided by Sourcewell, or dispose
of it according to Sourcewell’s written directions.

B. PUBLICITY. Any publicity regarding the subject matter of this Contract must not be released
without prior written approval from the Authorized Representatives. Publicity includes notices,
informational pamphlets, press releases, research, reports, signs, and similar public notices
prepared by or for the Vendor individually or jointly with others, or any subcontractors, with
respect to the program, publications, or services provided resulting from this Contract.
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C. MARKETING. Any direct advertising, marketing, or offers with Participating Entities must be
approved by Sourcewell. Materials should be sent to the Sourcewell Contract Administrator
assigned to this Contract.

D. ENDORSEMENT. The Vendor must not claim that Sourcewell endorses its Equipment,
Products, or Services.

16. GOVERNING LAW, JURISDICTION, AND VENUE

Minnesota law governs this Contract. Venue for all legal proceedings out of this Contract, or its
breach, must be in the appropriate state court in Todd County or federal court in Fergus Falls,
Minnesota.

17. FORCE MAJEURE

Neither party to this Contract will be held responsible for delay or default caused by acts of God
or other conditions that are beyond that party’s reasonable control. A party defaulting under
this provision must provide the other party prompt written notice of the default.

18. SEVERABILITY

If any provision of this Contract is found to be illegal, unenforceable, or void then both
Sourcewell and Vendor will be relieved of all obligations arising under such provisions. If the
remainder of this Contract is capable of performance, it will not be affected by such declaration
or finding and must be fully performed.

19. PERFORMANCE, DEFAULT, AND REMEDIES

A. PERFORMANCE. During the term of this Contract, the parties will monitor performance and
address unresolved contract issues as outlined in the WEX Universal Terms and Conditions
appended hereto.

B. DEFAULT AND REMEDIES. The WEX Universal Terms and Conditions appended hereto shall
govern default and remedies available to the parties.

20. INSURANCE
A. REQUIREMENTS. At its own expense, Vendor must maintain insurance policy(ies) in effect at
all times during the performance of this Contract with insurance company(ies) licensed or

authorized to do business in the State of Minnesota having an “AM BEST” rating of A- or better,
with coverage and limits of insurance not less than the following:
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1. Workers’ Compensation and Employer’s Liability.

Workers’ Compensation: As required by any applicable law or regulation.
Employer's Liability Insurance: must be provided in amounts not less than listed below:

Rev. 2/2020

Minimum limits:

$500,000 each accident for bodily injury by accident
$500,000 policy limit for bodily injury by disease
$500,000 each employee for bodily injury by disease

2. Commercial General Liability Insurance. Vendor will maintain insurance
covering its operations, with coverage on an occurrence basis, and must be
subject to terms no less broad than the Insurance Services Office (“I1SO”)
Commercial General Liability Form CG0001 (2001 or newer edition), or
equivalent. At a minimum, coverage must include liability arising from premises,
operations, bodily injury and property damage, independent contractors,
products-completed operations, contractual liability, blanket contractual liability,
and personal injury and advertising injury. All required limits, terms and
conditions of coverage must be maintained during the term of this Contract.
Minimum Limits:

$1,000,000 each occurrence Bodily Injury and Property Damage

$1,000,000 Personal and Advertising Injury

$2,000,000 aggregate for Products-Completed operations

$2,000,000 general aggregate

3. Commercial Automobile Liability Insurance. During the term of this
Contract, Vendor will maintain insurance covering all owned, hired, and non-
owned automobiles in limits of liability not less than indicated below. The
coverage must be subject to terms no less broad than ISO Business Auto
Coverage Form CA 0001 (2010 edition or newer), or equivalent.

Minimum Limits:

$1,000,000 each accident, combined single limit

4, Umbrella Insurance. During the term of this Contract, Vendor will
maintain umbrella coverage over Workers’ Compensation, Commercial General
Liability, and Commercial Automobile.

Minimum Limits:

$2,000,000

5. Network Security and Privacy Liability Insurance. During the term of this
Contract, Vendor will maintain coverage for network security and privacy
liability. The coverage may be endorsed on another form of liability coverage or
written on a standalone policy. The insurance must cover claims which may arise
from failure of Vendor’s security resulting in, but not limited to, computer
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attacks, unauthorized access, disclosure of not public data — including but not
limited to, confidential or private information, transmission of a computer virus,
or denial of service.

Minimum limits:

$2,000,000 per occurrence

$2,000,000 annual aggregate

Failure of Vendor to maintain the required insurance will constitute a material breach entitling
Sourcewell to immediately terminate this Contract for default.

B. CERTIFICATES OF INSURANCE. Prior to commencing under this Contract, Vendor must furnish
to Sourcewell a certificate of insurance, as evidence of the insurance required under this
Contract. Upon the renewal of the policy(ies), renewal certificates must be mailed to
Sourcewell, 202 12th Street Northeast, P.O. Box 219, Staples, MN 56479 or sent to the
Sourcewell Contract Administrator assigned to this Contract. The certificates must be signed by
a person authorized by the insurer(s) to bind coverage on their behalf. All policies must include
there will be no cancellation, suspension, non-renewal, or reduction of coverage without 30
days’ prior written notice to the Vendor.

Failure to request certificates of insurance by Sourcewell, or failure of Vendor to provide
certificates of insurance, in no way limits or relieves Vendor of its duties and responsibilities in
this Contract.

C. ADDITIONAL INSURED ENDORSEMENT AND PRIMARY AND NON-CONTRIBUTORY
INSURANCE CLAUSE. Vendor agrees to list Sourcewell and its Participating Entities, including
their officers, agents, and employees, as an additional insured under the Vendor’s commercial
general liability insurance policy with respect to liability arising out of activities, “operations,” or
“work” performed by or on behalf of Vendor, and products and completed operations of
Vendor. The policy provision(s) or endorsement(s) must further provide that coverage is
primary and not excess over or contributory with any other valid, applicable, and collectible
insurance or self-insurance in force for the additional insureds; but only to the extent an
indemnity is owed pursuant to this Agreement.

D. WAIVER OF SUBROGATION. Vendor waives and must require (by endorsement or
otherwise) all its insurers to waive subrogation rights against Sourcewell and other additional
insureds for losses paid under the insurance policies required by this Contract or other
insurance applicable to the Vendor or its subcontractors. The waiver must apply to all
deductibles and/or self-insured retentions applicable to the required or any other insurance
maintained by the Vendor or its subcontractors. Where permitted by law, Vendor must require
similar written express waivers of subrogation and insurance clauses from each of its
subcontractors.
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E. UMBRELLA/EXCESS LIABILITY. The limits required by this Contract can be met by either
providing a primary policy or in combination with umbrella/excess liability policy(ies).

21. COMPLIANCE

A. LAWS AND REGULATIONS. All Equipment, Products, or Services provided under this
Contract must comply fully with applicable federal laws and regulations, and with the laws in
the states and provinces in which the Equipment, Products, or Services are sold.

B. LICENSES. Vendor must maintain a valid and current status on all required federal,
state/provincial, and local licenses, bonds, and permits required for the operation of the
business that the Vendor conducts with Sourcewell and Participating Entities.

22. BANKRUPTCY, DEBARMENT, OR SUSPENSION CERTIFICATION

Vendor certifies and warrants that it is not in bankruptcy or that it has previously disclosed in
writing certain information to Sourcewell related to bankruptcy actions. If at any time during
this Contract Vendor declares bankruptcy, Vendor must immediately notify Sourcewell in
writing.

Vendor certifies and warrants that neither it nor its principals are presently debarred,
suspended, proposed for debarment, declared ineligible, or voluntarily excluded from programs
operated by the State of Minnesota; the United States federal government or the Canadian
government, as applicable; or any Participating Entity. Vendor certifies and warrants that
neither it nor its principals have been convicted of a criminal offense related to the subject
matter of this Contract. Vendor further warrants that it will provide immediate written notice
to Sourcewell if this certification changes at any time.

23. PROVISIONS FOR NON-UNITED STATES FEDERAL ENTITY PROCUREMENTS UNDER
UNITED STATES FEDERAL AWARDS OR OTHER AWARDS

Participating Entities that use United States federal grant or FEMA funds to purchase goods or
services from this Contract may be subject to additional requirements including the
procurement standards of the Uniform Administrative Requirements, Cost Principles and Audit
Requirements for Federal Awards, 2 C.F.R. § 200. Participating Entities may also require
additional requirements based on specific funding specifications. Within this Article, all
references to “federal” should be interpreted to mean the United States federal government.
The following list only applies when a Participating Entity accesses Vendor’s Equipment,
Products, or Services with United States federal funds.

A. EQUAL EMPLOYMENT OPPORTUNITY. Except as otherwise provided under 41 C.F.R. § 60, all
contracts that meet the definition of “federally assisted construction contract” in 41 C.F.R. § 60-
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1.3 must include the equal opportunity clause provided under 41 C.F.R. §60-1.4(b), in
accordance with Executive Order 11246, “Equal Employment Opportunity” (30 FR 12319,
12935, 3 C.F.R. §, 1964-1965 Comp., p. 339), as amended by Executive Order 11375, “Amending
Executive Order 11246 Relating to Equal Employment Opportunity,” and implementing
regulations at 41 C.F.R. § 60, “Office of Federal Contract Compliance Programs, Equal
Employment Opportunity, Department of Labor.” The equal opportunity clause is incorporated
herein by reference.

B. DAVIS-BACON ACT, AS AMENDED (40 U.S.C. § 3141-3148). When required by federal
program legislation, all prime construction contracts in excess of $2,000 awarded by non-
federal entities must include a provision for compliance with the Davis-Bacon Act (40 U.S.C. §
3141-3144, and 3146-3148) as supplemented by Department of Labor regulations (29 C.F.R. § 5,
“Labor Standards Provisions Applicable to Contracts Covering Federally Financed and Assisted
Construction”). In accordance with the statute, contractors must be required to pay wages to
laborers and mechanics at a rate not less than the prevailing wages specified in a wage
determination made by the Secretary of Labor. In addition, contractors must be required to pay
wages not less than once a week. The non-federal entity must place a copy of the current
prevailing wage determination issued by the Department of Labor in each solicitation. The
decision to award a contract or subcontract must be conditioned upon the acceptance of the
wage determination. The non-federal entity must report all suspected or reported violations to
the federal awarding agency. The contracts must also include a provision for compliance with
the Copeland “Anti-Kickback” Act (40 U.S.C. § 3145), as supplemented by Department of Labor
regulations (29 C.F.R. § 3, “Contractors and Subcontractors on Public Building or Public Work
Financed in Whole or in Part by Loans or Grants from the United States”). The Act provides that
each contractor or subrecipient must be prohibited from inducing, by any means, any person
employed in the construction, completion, or repair of public work, to give up any part of the
compensation to which he or she is otherwise entitled. The non-federal entity must report

all suspected or reported violations to the federal awarding agency. Vendor must be in
compliance with all applicable Davis-Bacon Act provisions.

C. CONTRACT WORK HOURS AND SAFETY STANDARDS ACT (40 U.S.C. § 3701-3708). Where
applicable, all contracts awarded by the non-federal entity in excess of $100,000 that involve
the employment of mechanics or laborers must include a provision for compliance with 40
U.S.C. §§ 3702 and 3704, as supplemented by Department of Labor regulations (29 C.F.R. § 5).
Under 40 U.S.C. § 3702 of the Act, each contractor must be required to compute the wages of
every mechanic and laborer on the basis of a standard work week of 40 hours. Work in excess
of the standard work week is permissible provided that the worker is compensated at a rate of
not less than one and a half times the basic rate of pay for all hours worked in excess of 40
hours in the work week. The requirements of 40 U.S.C. § 3704 are applicable to construction
work and provide that no laborer or mechanic must be required to work in surroundings or
under working conditions which are unsanitary, hazardous or dangerous. These requirements
do not apply to the purchases of supplies or materials or articles ordinarily available on the
open market, or contracts for transportation or transmission of intelligence. This provision is
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hereby incorporated by reference into this Contract. Vendor certifies that during the term of an
award for all contracts by Sourcewell resulting from this procurement process, Vendor must
comply with applicable requirements as referenced above.

D. RIGHTS TO INVENTIONS MADE UNDER A CONTRACT OR AGREEMENT. If the federal award
meets the definition of “funding agreement” under 37 C.F.R. § 401.2(a) and the recipient or
subrecipient wishes to enter into a contract with a small business firm or nonprofit organization
regarding the substitution of parties, assignment or performance of experimental,
developmental, or research work under that “funding agreement,” the recipient or subrecipient
must comply with the requirements of 37 C.F.R. § 401, “Rights to Inventions Made by Nonprofit
Organizations and Small Business Firms Under Government Grants, Contracts and Cooperative
Agreements,” and any implementing regulations issued by the awarding agency. Vendor
certifies that during the term of an award for all contracts by Sourcewell resulting from this
procurement process, Vendor must comply with applicable requirements as referenced above.

E. CLEAN AIR ACT (42 U.S.C. § 7401-7671Q.) AND THE FEDERAL WATER POLLUTION CONTROL
ACT (33 U.S.C. § 1251-1387). Contracts and subgrants of amounts in excess of $150,000 require
the non-federal award to agree to comply with all applicable standards, orders or regulations
issued pursuant to the Clean Air Act (42 U.S.C. § 7401- 7671q) and the Federal Water Pollution
Control Act as amended (33 U.S.C. § 1251- 1387). Violations must be reported to the Federal
awarding agency and the Regional Office of the Environmental Protection Agency (EPA). Vendor
certifies that during the term of this Contract will comply with applicable requirements as
referenced above.

F. DEBARMENT AND SUSPENSION (EXECUTIVE ORDERS 12549 AND 12689). A contract award
(see 2 C.F.R. § 180.220) must not be made to parties listed on the government wide exclusions
in the System for Award Management (SAM), in accordance with the OMB guidelines at 2 C.F.R.
§180 that implement Executive Orders 12549 (3 C.F.R. § 1986 Comp., p. 189) and 12689 (3
C.F.R. § 1989 Comp., p. 235), “Debarment and Suspension.” SAM Exclusions contains the names
of parties debarred, suspended, or otherwise excluded by agencies, as well as parties declared
ineligible under statutory or regulatory authority other than Executive Order 12549. Vendor
certifies that neither it nor its principals are presently debarred, suspended, proposed for
debarment, declared ineligible, or voluntarily excluded from participation by any federal
department or agency.

G. BYRD ANTI-LOBBYING AMENDMENT, AS AMENDED (31 U.S.C. § 1352). Vendors must file
any required certifications. Vendors must not have used federal appropriated funds to pay any
person or organization for influencing or attempting to influence an officer or employee of any
agency, a member of Congress, officer or employee of Congress, or an employee of a member
of Congress in connection with obtaining any federal contract, grant, or any other award
covered by 31 U.S.C. § 1352. Vendors must disclose any lobbying with non-federal funds that
takes place in connection with obtaining any federal award. Such disclosures are forwarded
from tier to tier up to the non-federal award. Vendors must file all certifications and disclosures
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required by, and otherwise comply with, the Byrd Anti-Lobbying Amendment (31 U.S.C. §
1352).

H. RECORD RETENTION REQUIREMENTS. To the extent applicable, Vendor must comply with
the record retention requirements detailed in 2 C.F.R. § 200.333. The Vendor further certifies
that it will retain all records as required by 2 C.F.R. § 200.333 for a period of 3 years after
grantees or subgrantees submit final expenditure reports or quarterly or annual financial
reports, as applicable, and all other pending matters are closed.

I. ENERGY POLICY AND CONSERVATION ACT COMPLIANCE. To the extent applicable, Vendor
must comply with the mandatory standards and policies relating to energy efficiency which are
contained in the state energy conservation plan issued in compliance with the Energy Policy
and Conservation Act.

J.  BUY AMERICAN PROVISIONS COMPLIANCE. To the extent applicable, Vendor must comply
with all applicable provisions of the Buy American Act. Purchases made in accordance with the
Buy American Act must follow the applicable procurement rules calling for free and open
competition.

K. ACCESS TO RECORDS (2 C.F.R. § 200.336). Vendor agrees that duly authorized
representatives of a federal agency must have access to any books, documents, papers and
records of Vendor that are directly pertinent to Vendor’s discharge of its obligations under this
Contract for the purpose of making audits, examinations, excerpts, and transcriptions. The right
also includes timely and reasonable access to Vendor’s personnel for the purpose of interview
and discussion relating to such documents.

L. PROCUREMENT OF RECOVERED MATERIALS (2 C.F.R. § 200.322). A non-federal entity that is
a state agency or agency of a political subdivision of a state and its contractors must comply
with Section 6002 of the Solid Waste Disposal Act, as amended by the Resource Conservation
and Recovery Act. The requirements of Section 6002 include procuring only items designated in
guidelines of the Environmental Protection Agency (EPA) at 40 C.F.R. § 247 that contain the
highest percentage of recovered materials practicable, consistent with maintaining a
satisfactory level of competition, where the purchase price of the item exceeds $10,000 or the
value of the quantity acquired during the preceding fiscal year exceeded $10,000; procuring
solid waste management services in a manner that maximizes energy and resource recovery;
and establishing an affirmative procurement program for procurement of recovered materials
identified in the EPA guidelines.

24. CANCELLATION
Sourcewell or Vendor may cancel this Contract at any time, with or without cause, upon 60

days’ written notice to the other party. However, Sourcewell may cancel this Contract
immediately upon discovery of a material defect in any certification made in Vendor’s Proposal.
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Cancellation of this Contract does not relieve either party of financial, product, or service
obligations incurred or accrued prior to cancellation.

Sourcewell WEX Bank

DocuSigned by: DocuSigned by:

ay: | Jormy Sduwarts 74

By: | /o
COFD2A139D064809... C12BE2BB9446476...
Jeremy Schwartz Tim Laukka
Title: Director of Operations & Title: President and CEO
Procurement/CPO
Date: 11/20/2020 | 10:14 AM PST

Date: 11/20/2020 | 12:25 PM CST

Approved:

s

f- TE42B8F817AB4CC...

Chad Coauette
Title: Executive Director/CEO

Date: 11/25/2020 | 8:23 AM CST
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RFP 080620 - Fleet Payment Solutions with Related Services

Vendor Details

Company Name:
Address:

Contact:
Email:
Phone:
HST#:

Submission Details

Created On:

Submitted On:
Submitted By:

Email:

Transaction #:
Submitter's IP Address:

Bid Number: RFP 080620

WEX Bank

7090 South Union Park Center
Suite 350
Midvale, UT 84047

Denise Baumgart
denise.baumgart@wexinc.com
913-393-3208

84-1425616

Tuesday June 30, 2020 14:46:43

Thursday August 06, 2020 14:25:55

Denise Baumgart
denise.baumgart@wexinc.com
ae75e837-96d7-4571-b9ad-6¢c4bd7b8dced
136.33.193.72
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Specifications

Table 1: Proposer Identity & Authorized Representatives

General Instructions (applies to all Tables) Sourcewell prefers a brief but thorough response to each question. Please do not
merely attach additional documents to your response without also providing a substantive response. Do not leave answers
blank; mark “NA” if the question does not apply to you (preferably with an explanation).

Line n *
Item Question Response
1 Proposer Legal Name (and applicable d/b/a, if any): WEX Bank *
2 Proposer Address: 7090 South Union Park Center, Suite 350
Midvale, UT *
84047
3 Proposer website address: www.wexinc.com *
4 Proposer's Authorized Representative (name, title, address, Tim Laukka, President and CEO
email address & phone) (The representative must have 7090 South Union Park Center, Suite 350
authority to sign the “Proposer’'s Assurance of Compliance” Midvale, UT *
on behalf of the Proposer and, in the event of award, will 84047
be expected to execute the resulting contract): Email: tim.laukka@wexinc.com
Phone: 888-842-0075
5 Proposer's primary contact for this proposal (name, title, Denise Baumgart, Strategic Relationship Manager
address, email address & phone): 17071 W 93rd Terr. Apt 13106
Lenexa, KS 66219 *
Email: denise.baumgart@wexinc.com
Phone: 913-393-3208
6 Proposer's other contacts for this proposal, if any (name, N/A
title, address, email address & phone):
Table 2: Company Information and Financial Strength
L) Question Response *
Item

Bid Number: RFP 080620
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7 Provide a brief history of your company, including your This proposal is presented by WEX Bank, a Utah industrial
company’s core values, business philosophy, and industry bank formerly known as Wright Express Financial Services
longevity related to the requested equipment, products or Corporation. WEX Bank is a wholly owned subsidiary of
services. WEX Inc., a Delaware corporation formerly known as Wright

Express Corporation. WEX Bank and WEX Inc. are
collectively referred to herein as WEX. WEX is Sourcewell's
current fleet card and telematics vendor.

For 36 years, we have built our proprietary closed-loop
network that includes acceptance at 95 percent of the retail
fuel locations in the United States. Our network gives fleets
the ability to control purchases in the field, and delivers
comprehensive information and analysis tools that allow
effective operational management and cost reduction.

ABOUT WEX, INC.

Powered by the belief that complex payment systems can
be made simple, WEX Inc. (NYSE: WEX) is a leading
provider of payment processing and business solutions
across a wide spectrum of sectors, including fleet, travel and
healthcare. WEX operates in more than 10 countries and in
more than 20 currencies. WEX fleet cards offer 14.9 million
vehicles exceptional payment security and control, purchase
volume in travel and corporate solutions grew to $39.6 billion
in 2019; and the WEX Health financial technology platform
helps 390,000 employers and 31.8 million consumers better |.
manage healthcare expenses. For more information, visit
www.wexinc.com.

In the past decade, our business has grown from $318
million in revenue and 725 employees to $1.72 billion in
revenue in 2019, and more than 5,000 employees around
the globe. For the full year 2019, revenue increased 15%
from $1.49 billion in 2018.

GOVERNMENT EXPERIENCE

WEX currently provides fleet fuel cards for 25 states, and
has governmental and tax exempt customers in all 50 states.
Our State customers represent more than 375,000 cards.
WEX also provides fleet card services as a subcontractor to
Citibank under the Federal Government's GSA SmartPay 3
Charge Card Program for 11 federal agencies, including the
GSA Fleet, and the Departments of Homeland Security,
Agriculture, State, Treasury, Commerce, and Energy. These
federal government customers have more than 320,000
cards. In total, WEX services more than 1 million tax-
exempt cards.

WEX also holds cooperative contracts with Sourcewell for
fleet cards and telematics, and the GSA for telematics.

We are an active member of the National Conference of
State Fleet Administrators, continually attending educational
seminars and focus groups to better understand the industry
so we can meet and exceed the needs of our customers.

8 What are your company’s expectations in the event of an WEX has been Sourcewell's fleet card vendor of choice
award? since 2011. We welcome the opportunity to continue what
we feel has been a mutually beneficial relationship for
Sourcewell, its members, and WEX. There are currently
more than 3,200 tax exempt organizations, including five
states utilizing the Sourcewell contract. WEX will continue to | .
market our best-in-class fleet card program to Sourcewell's
members. Remaining with WEX will help ensure that
Sourcewell and its members continue to receive the benefits
of the WEX Fleet Card program while avoiding a potentially
time-consuming and costly contract negotiation and
implementation with a new provider.
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9 Demonstrate your financial strength and stability with Powered by the belief that complex payment systems can
meaningful data. This could include such items as financial be made simple, WEX Inc. (NYSE: WEX) is a leading
statements, SEC filings, credit and bond ratings, letters of provider of payment processing and business solutions
credit, and detailed reference letters. Upload supporting across a wide spectrum of sectors, including fleet, travel and
documents (as applicable) in the document upload section of [healthcare. WEX operates in more than 10 countries and in
your response. more than 20 currencies. WEX fleet cards offer 14.9 million

vehicles exceptional payment security and control, purchase
volume in travel and corporate solutions grew to $39.6 billion
in 2019; and the WEX Health financial technology platform
helps 390,000 employers and 31.8 million consumers better
manage healthcare expenses. For more information, visit
www.wexinc.com.

In the past decade, our business has grown from $318
million in revenue and 725 employees to $1.72 billion in
revenue in 2019, and more than 5,000 employees around
the globe. For the full year 2019, revenue increased 15%
from $1.49 billion in 2018.

Please see the attached financial documents.

10 |What is your US market share for the solutions that you are |Although internal market share estimates are confidential,
proposing? WEX fleet cards offer more than 300,000 governmental and
commercial organizations with approximately 14.9 million
vehicles exceptional payment security and control.

WEX currently provides fleet fuel cards for 25 states, and
has governmental and tax exempt customers in all 50 states.
Our State customers represent more than 375,000 cards.

WEX also provides fleet card services as a subcontractor to
Citibank under the Federal Government's GSA SmartPay 3
Charge Card Program for 11 federal agencies, including the
GSA Fleet, and the Departments of Homeland Security,
Agriculture, State, Treasury, Commerce, and Energy. These
federal government customers have more than 320,000
cards. In total, WEX services more than 1 million tax-
exempt cards.

11 |What is your Canadian market share for the solutions that The WEX Fleet Card is currently accepted at 2,479 sites in
you are proposing? Canada. This includes 1,834 Esso sites, 213 Mobil sites,
154 Pioneer Energy sites, 82 Shell Flying J sites and 70 7- |.
Eleven sites. WEX also has signed agreements with
merchants representing an additional 1,067 sites. This
includes 507 Irving Oil sites and 233 Petroles Crevier sites.

12 |Has your business ever petitioned for bankruptcy protection? |WEX has not petitioned for bankruptcy protection. o
If so, explain in detail.

13 |How is your organization best described: is it a Service provider. This proposal is presented by WEX Bank,
manufacturer, a distributor/dealer/reseller, or a service a Utah industrial bank formerly known as Wright Express
provider? Answer whichever question (either a) or b) just Financial Services Corporation. WEX Bank is a wholly
below) best applies to your organization. owned subsidiary of WEX Inc., a Delaware corporation
a) If your company is best described as a formerly known as Wright Express Corporation. WEX Bank
distributor/dealer/reseller (or similar entity), provide your and WEX Inc. are collectively referred to herein as WEX.
written authorization to act as a distributor/dealer/reseller for |For more than 36 years, we have built our proprietary closed-
the manufacturer of the products proposed in this RFP. If loop network in the United States that includes site
applicable, is your dealer network independent or company acceptance at more than 95 percent of the nation's retail
owned? fuel locations. Our network gives fleets the ability to control
b) If your company is best described as a manufacturer |purchases in the field, and delivers comprehensive *
or service provider, describe your relationship with your information and analysis tools that allow effective operational
sales and service force and with your dealer network in management and cost reduction. WEX, Sourcewell's current

delivering the products and services proposed in this RFP. fleet card provider, currently processes transactions for

Are these individuals your employees, or the employees of a |commercial and government fleets totaling more than 14.9
third party? million vehicles. WEX markets its services directly to fleets,
and to businesses as an outsourcing partner for its strategic
relationships. The sales and service delivery associates are
employed by WEX. WEX does not utilize dealer networks to
market, sell, or service the Sourcewell card program offered
in this response.
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If applicable, provide a detailed explanation outlining the
licenses and certifications that are both required to be held,
and actually held, by your organization (including third parties
and subcontractors that you use) in pursuit of the business
contemplated by this RFP.

WEX holds all required licenses and certifications.

WEX Bank is a Utah industrial bank that is regulated by the
FDIC.

WEX Inc. is SOX and PCI-DSS compliant.

15 |Provide all “Suspension or Debarment” information that has N/A.
applied to your organization during the past ten years.
Table 3: Industry Recognition & Marketplace Success
Line Question Response *
Item
16 |Describe any relevant industry awards or recognition that WEX has regularly been ranked in the Information Week

your company has received in the past five years

Elite 100, including as high as 19th.

17

What percentage of your sales are to the governmental
sector in the past three years

This information is confidential. However, of the
approximately 14.9 million WEX cards on the market, more
than 1 million are for tax exempt fleets. This includes 25
state contracts, the existing Sourcewell contract
(approximately 3,200 organizations) and as a subcontractor
to Citibank under the Federal Government's GSA SmartPay
3 Charge Card Program for 11 federal agencies.

18

What percentage of your sales are to the education sector
in the past three years

This information is confidential.

19

List any state, provincial, or cooperative purchasing contracts
that you hold. What is the annual sales volume for each of
these contracts over the past three years?

WEX currently provides fleet fuel cards for 25 states, and
has governmental and tax exempt customers in all 50 states.
Our State customers represent more than 375,000 cards.
WEX also provides fleet card services as a subcontractor to
Citibank under the Federal Government's GSA SmartPay 3
Charge Card Program for 11 federal agencies, including the
GSA Fleet, and the Departments of Homeland Security,
Agriculture, State, Treasury, Commerce, and Energy. These
federal government customers have more than 320,000
cards. In total, WEX services more than 1 million tax-
exempt cards.

WEX also holds cooperative contracts with Sourcewell for
fleet cards and telematics, and the GSA for telematics.

We are an active member of the National Conference of
State Fleet Administrators, continually attending educational
seminars and focus groups to better understand the industry
so we can meet and exceed the needs of our customers.
State customers include: Maine; New Hampshire; Vermont;
New York; Massachusetts; Pennsylvania; West Virginia; North
Carolina; South Carolina; Georgia; Alabama; Florida;
Kentucky; Indiana; Michigan; lllinois; lowa; Missouri; Arkansas;
Kansas; New Mexico; Utah; Wyoming; Montana; Idaho.
Massachusetts, Kansas, Arkansas, lowa, and Missouri are all
on the Sourcewell contract.

WEX cannot divulge sales volume figures.

20

List any GSA contracts or Standing Offers and Supply
Arrangements (SOSA) that you hold. What is the annual
sales volume for each of these contracts over the past three
years?

WEX also provides fleet card services as a subcontractor to
Citibank under the Federal Government's GSA SmartPay 3
Charge Card Program for 11 federal agencies, including the
GSA Fleet, and the Departments of Homeland Security,
Agriculture, State, Treasury, Commerce, and Energy. These
federal government customers have more than 320,000
cards. In total, WEX services more than 1 million tax-
exempt cards.

WEX also holds a cooperative contract with the GSA for
telematics.

WEX cannot divulge sales volumes.
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Table 4: References/Testimonials

Line Item 21. Supply reference information from three customers who are eligible to be Sourcewell participating entities.

Entity Name *

Contact Name *

Phone Number *

State of Georgia, Department of
Administrative Services

Jazzmin Randall, Director, Office of Fleet
Management

404-651-7263 (Office)
678-699-5797 (Cell)

State of Missouri

Adam Wakum, State Fleet Manager

573-751-2235

State of North Carolina

Robert Riddle, Director - Division of
Motor Fleet Management

919-830-1347

Table 5: Top Five Government or Education Customers

Line Item 22. Provide a list of your top five government, education, or non-profit customers (entity name is
optional), including entity type, the state or province the entity is located in, scope of the project(s), size of
transaction(s), and dollar volumes from the past three years.

Entity Name Entity Type * State / Province * Scope of Work * .?:_:‘:‘:af ctions * ?ﬁ:::; ¥:;t:;n*e et
Confidential Government Florida - FL Fleet card services |N/A $270M
Confidential Government Georgia - GA Fleet card services [N/A $200M
Confidential Government Pennsylvania - PA Fleet card services |N/A $250M
Confidential Government New York - NY Fleet card services [N/A $190M
Confidential Government North Carolina- NC  |Fleet card services |N/A $150M

Table 6: Ability to Sell and Deliver Service

Describe your company’s capability to meet the needs of Sourcewell participating entities across the US and Canada, as

applicable. Your response should address in detail at least the following areas: locations of your network of sales and service

providers, the number of workers (full-time equivalents) involved in each sector, whether these workers are your direct
employees (or employees of a third party), and any overlap between the sales and service functions.

Line

Item Question

Bid Number: RFP 080620
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23 |Sales force. The WEX Fleet Card offers acceptance in all 50 states, at
more than 95% of U.S. retail fueling locations, all of which
provide Level Il data for Sourcewell's membership
organizations.

Our current strategy utilizes a comprehensive approach to
the government and non-profit sector. Our dedicated
government relationship and sales team focuses on serving
the needs of government entities. We take a holistic
approach to these programs, and ensure that all eligible
entities are aware they can take advantage of the
overarching WEX contract. We also create a targeted
marketing plan to support these outreach efforts, and inform
eligible agencies that they can leverage the program to save
money for their agency. Our marketing efforts include direct
mail and email, and they are customized for the respective
entity we are targeting. Communications are structured
around the specific provisions of the contract which the
individual entity can leverage. Our marketing team also uses
mailing addresses provided by the respective state
agencies, when they are made available.

In addition, the internal analytics team utilizes subscription
based databases to acquire contacts and conduct mailings
to the appropriate state agencies. This enables us to
maximize the effectiveness of the relationship, and ensure
that both parties benefit from the fleet program to the
greatest extent possible.

WEX has a fleet card field sales force of more than 20
people dispersed throughout the continental United States.
These members of our sales force are dedicated to selling
our fleet card program and are full-time employees of WEX.

Government Account Managers *
WEX has four Government Account Managers — including
Sourcewell's current Government Account Manager, Denise
Baumgart — who focus on servicing and expanding the use
of our larger municipal, federal and state government fleet
customers. Denise is located in Kansas and has been the
Sourcewell's Government Account Manager since 2011.

Denise will continue to meet with interested strategic
members to review the fleet card program and to work
closely with Sourcewell members to provide best practices
that are meaningful and appropriate within your organization,
throughout the life of the contract.

Strategic Account Services (SAS)

For fleets with more than 30,000 gallons of fuel purchased
per month, SAS is the primary day-to-day contact for your
fleet managers. SAS generally ensures that the program is
working smoothly and also expedites all problems to their
quickest resolution so that the fleet experiences minimal
disruption. SAS can help create reporting that may not be
easily accessible to the Fleet Managers. SAS is based in
South Portland, Maine at WEX Inc. headquarters and can be
reached toll free between the hours of 8 am. and 5 p.m.
Eastern time.

Government Account Executives

There are also two Government Account Executives, located
at WEX headquarters in South Portland, Maine, who pursue
piggybacking opportunities with eligible entities for
Sourcewell.

WEX also has an inside sales force of approximately 30
people who take inbound calls from leads generated from
our overall marketing efforts including direct mail, email
marketing and web channels.
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24

Dealer network or other distribution methods.

N/A.

25

Service force.

Government Account Manager Denise Baumgart will continue
to meet with interested strategic members to review the fleet
card program and to work closely with Sourcewell members
to provide best practices that are meaningful and
appropriate within your organization, throughout the life of the
contract.

Customer Service

The WEX Customer Service Department is available 24
hours a day, 365 days a year, and is staffed by more than
100 service representatives and supervisors. The Customer
Service Department is always available to answer questions,
handle lost or stolen card reports, order replacement cards
and authorize transactions for cardholders and fleet
managers. Customer Service Representatives are also
trained to handle questions regarding account billing and
reporting. Station attendants can utilize an interactive voice
response system (IVR) to obtain quick purchase
authorization. Program administrators can use the IVR to
check balances, available credit limits, or make a payment
by phone.

Additional Services

WEX understands that not all customer needs are met by a
standard call center approach. To ensure and strengthen our
customer service offering, we have developed service teams
within Client Services that have the flexibility and skills to
deliver non-standard service and meet the unique needs of
our customers:

Premium Fleet Services -- For fleets with more than
150,000 gallons of fuel purchased per month, the Premium
Fleet Services Account Manager is the primary day-to-day
contact for your fleet managers. He or she generally ensures
that the program is working smoothly and also expedites all
problems to their quickest resolution so that the fleet
experiences minimal disruption. Premium Fleet Services
Account Managers help create reporting that may not be
easily accessible to the Fleet Managers. It is Premium Fleet
Services Account Managers’ goal that the Fleet Managers
have the necessary data to manage their fleets. PFS
Managers are based in South Portland, Maine and can be
reached toll-free at 877-WEX-CARD between the hours of 8
a.m. and 5 p.m. Eastern time.

26

Describe in detail the process and procedure of your
customer service program, if applicable. Include your
response-time capabilities and commitments, as well as any
incentives that help your providers meet your stated service
goals or promises.

Bid Number: RFP 080620

Our fleet customers cite the customer service experience as
the single finest aspect of their relationship with WEX. Our
service philosophy is based on matching customer service
personnel with the skills and expertise to meet large and
small fleet needs at various organizational levels. WEX will
assign experienced Account Managers as the single point of
contact for their programs. Program participants will also
have 24/7 access to trained call center representatives
(CSR’s) available whenever needed. This tiered approach
enables us to provide high levels of customer service at all
times, as well as strategic oversight to work closely with
agency contacts to improve their fleet card program.

The WEX Customer Service Department is available 24
hours a day, 365 days a year, and is staffed by more than
100 service representatives and supervisors. The Customer
Service Department is always available to answer questions,
handle lost or stolen card reports, order replacement cards
and authorize transactions for cardholders and fleet
managers. Customer Service Representatives are also
trained to handle questions regarding account billing and
reporting. Station attendants can utilize an interactive voice
response system (IVR) to obtain quick purchase
authorization. Program administrators can use the IVR to
check balances, available credit limits, or make a payment
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by phone.

Additional Services

WEX understands that not all customer needs are met by a
standard call center approach. To ensure and strengthen our
customer service offering, we have developed service teams
within Client Services that have the flexibility and skills to
deliver non-standard service and meet the unique needs of
our customers:

Premium Fleet Services -- For fleets with more than
150,000 gallons of fuel purchased per month, the Premium
Fleet Services Account Manager is the primary day-to-day
contact for your fleet managers. He or she generally ensures
that the program is working smoothly and also expedites all
problems to their quickest resolution so that the fleet
experiences minimal disruption. Premium Fleet Services
Account Managers help create reporting that may not be
easily accessible to the Fleet Managers. It is Premium Fleet
Services Account Managers’ goal that the Fleet Managers
have the necessary data to manage their fleets. PFS
Managers are based in South Portland, Maine and can be
reached toll-free at 877-WEX-CARD between the hours of 8
a.m. and 5 p.m. Eastern time.

Bi-Lingual Call Support — WEX evaluates the need for non-
English speaking CSRs on an on-going basis and will add
reps with different language skills as our business dictates.
The call center currently has French Canadian and Spanish
speaking CSRs on staff. In addition, the call center provides
language translation services through a “Language Line”
which provides translation in over 170 languages.

eServices — This team of online experts provide support for
web-based self-serve customers and are available to answer
technical questions and train customers on web based
products.

Customer Satisfaction

Customer Satisfaction is the bottom line for any service
organization and WEX has developed high standards for
how we deal with our customers. For example, our current
minimum performance goal is to have 70% of calls
answered by a person within 45 seconds.* We set our
standards for customer service by benchmarking against
other card-based call centers. We then strive to exceed
these standards with each call. Measured metrics include:
. Average speed to answer

Time to abandon

Abandonment rate

Talk Time

After-Call Work

. Handle Time

WEX surveys its customers to gain insight into their
Customer Service experience. Our customers consistently
give us high marks for the service we provide. Additionally,
we record all of our calls and evaluate trends using speech
analytic technology. This provides us with rich, real time
voice of the customer information that is valuable for
enhancing our training programs and informing our product
development activities.

*This is subject to change based on seasonality and call
volumes.

Customer Service Management

At WEX, our management and our staff are tasked with
improving and enhancing the effectiveness and efficiency of
all aspects of our service offering. Our charge is to
maximize resources while creating and maintaining a
balance between work expectations and personal lives.
Keeping first line customer representatives invigorated and

Bid Number: RFP 080620 Vendor Name: WEX Bz 445



DocuSign Envelope ID: 68D9C258-B3D5-487A-BB02-F240D0D6B3E1

available to handle the next call requires support from an
extended team of specialists to provide assistance with
complex issues and ensure optimal staffing during peak call
hours.

Customer Service Help Desk is available to support service
representatives with calls that require additional research or o
specialized knowledge. The goal is to resolve issues in one
call and provide an immediate response.

Customer Service Trainer is accountable for providing initial,
remedial, and new program training for all CSRs. The trainer
is responsible for establishing the monthly training agenda
for the Team Leaders to complete during the weekly team
meetings.

Technical and Resource Planning Team is responsible for the
daily management of the queues to ensure service levels
are achieved. The team also provides daily, monthly, and ad
hoc reporting for the call center. They forecast the resources
required and manage the scheduling of associates to
optimize the customer experience.

Skill-Based Call Routing System

WEX employs a state-of-the-art call handling system featuring
skill-based call routing. Our skill-based call routing ensures
that our CSRs do not receive certain types of calls until they
are fully trained to support them. We conduct a rigorous
training and examination phase for all newly hired CSRs,
and provide continuous refresher training to experienced
staff. Only upon successful completion of the training
program, are CSRs allowed to field calls from the
customers, ensuring that they are able to provide the best in
class service that our customers have come to expect from
WEX. Experienced CSRs and team leaders monitor new
staff responses to assure quality and program performance.

Emergency Response

WEX is prepared to support the needs of our Premium
Fleet Services customers in the cases of natural disasters
(e.g., hurricanes, earthquakes), threats to national security,
and military mobilization.

At WEX, we recognize the critical importance of keeping
fuel supplies available so that public sector vehicles can
operate and respond during natural disasters and other
emergencies. We're proud that the fleets we serve have
found our work to be instrumental in their ability to maintain
continuous operations during their most crucial times of
need. Some of the services that can be provided upon
request include the following:

. Emergency plan development: we work with each
customer to prepare a plan of response should an
emergency occur

. Set up of online emergency card profiles, so you can
easily remove or change your card control limits to support
your emergency needs

. Regular updates outlining which networks and fuel
stations are open and active in disaster areas

Our fleet customers — including public sector clients — cite
their customer service experience as the single finest aspect
of their relationship with WEX. Our service philosophy is
based on providing a tiered support structure made up of
highly trained service personnel to meet large and small fleet
needs, including federal, state, county, and city fleets.

eServices

In coordination with Premium Fleet Services and Strategic

Support, eServices provides fleet support for WEX' online

tool. The eServices team strives for one-call resolution and,
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where applicable, customer education on use of our online
products.

Fraud Specialists

WEX' experienced fraud prevention professionals work with
fleets, partners, merchants, and, when necessary, local and
federal authorities in order to minimize fraud, misuse, and
abuse of our fleet card programs. We take a three-pronged
approach to mitigating inappropriate use of cards and card
programs —prevention, detection, and management. The
Fraud Team an extensive network of industry contacts and
association memberships to ensure they are on top of new
trends and developments.

Merchant Services

The Merchant Services group works closely with both our
Merchant Acquisition team and our Tax Department to
achieve maximum acceptance with the greatest level of tax
participation possible. This work includes the recruitment of
new merchant acceptance when requested by a fleet.

Strategic Receivables Services (SRS)

WEX takes a proactive and service oriented approach to
reducing payment delinquency. Our team of receivables
specialists (Strategic Receivables Services) works with large
customers to ensure accurate and on-time billing and
payment. Each customer is assigned a specific receivables
specialist who will be the primary point of contact and will
work closely with the account manager. Your SRS specialist
will work with you to ensure that your billing structure and
payment methods work well for your business and help you
get the most value from your card program.

SRS specialists monitor payments on a daily basis and
make contact with customers that have remitted a payment
amount that does not match the amount due. In this way,
past due balances are cleared up quickly, reducing the need
for costly and time consuming historical reconciliation and
analysis.

27 |ldentify your ability and willingness to provide your products |WEX will continue to market to and provide products and
and services to Sourcewell participating entities in the services to Sourcewell participating entities in the United
United States. States.

28 |ldentify your ability and willingness to provide your products |WEX will market to and provide products and services to
and services to Sourcewell participating entities in Canada. Sourcewell participating entities in the United States.

29 |ldentify any geographic areas of the United States or N/A. The WEX card is accepted in all 50 states and in
Canada that you will NOT be fully serving through the Canada.
proposed contract.

30 |ldentify any Sourcewell participating entity sectors (i.e., N/A.
government, education, not-for-profit) that you will NOT be
fully serving through the proposed contract. Explain in detail.

For example, does your company have only a regional
presence, or do other cooperative purchasing contracts limit
your ability to promote another contract?

31 |Define any specific contract requirements or restrictions that [N/A.
would apply to our participating entities in Hawaii and
Alaska and in US Territories.

Table 7: Marketing Plan

L Question Response *

Item

32

Describe your marketing strategy for promoting this contract
opportunity. Upload representative samples of your
marketing materials (if applicable) in the document upload
section of your response.

Bid Number: RFP 080620

Our multi-channel marketing programs have a demonstrated
track record of successful outreach to large, medium, and
small fleets, including those in the government, education,
and non-profit sectors. WEX has partnered with Sourcewell
since 2011, growing that contract to benefit more than 3,200
members representing over 97,000 cards. WEX also
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currently provides fleet fuel cards for 25 states and has
governmental and tax exempt customers in all 50 states. Our
State customers represent approximately 390,000 cards.
Additionally, WEX provides fleet card services as a
subcontractor to Citibank under the Federal Government’s
GSA SmartPay 3 Charge Card Program for 11 federal
agencies, including the GSA Fleet, and the Departments of
Homeland Security, Agriculture, State, Treasury, Commerce,
and Energy. These federal government customers have more
than 320,000 cards. In total, WEX services more than 1
million tax-exempt cards.

We actively manage programs to market to these
government agencies. Our marketing efforts inform eligible
governmental entities that Sourcewell has a fleet card
program, and converts them through education of program
benefits.

WEX has leveraged this proven methodology to promote the
Sourcewell program for the last five years. Our custom
outreach program ensures that eligible government,
education, and non-profit organizations know about the
Sourcewell WEX program, and are aware of the benefits of
enrolling. This ensures that eligible agencies have access to
quickly and easily sign up for the program, in order to
maximize the overall program volume. Our annual efforts
include but are not limited to direct mail, email campaigns,
newsletters, trade show participation, press releases, web
based marketing, online landing pages, and sales visits.

Internal Marketing Capabilities

WEX invests millions of dollars each year in establishing
and delivering comprehensive marketing and sales programs
on behalf of our own WEX Universal card programs, partner-
based proprietary card programs, and our Government Fleet
Card Program. We market to state, local and other eligible
governmental organizations, in order to optimize participation
in their respective card programs.

Our in-house Project and Channel Managers manage our
public relations campaigns, tradeshows, email, web, direct
mail and advertising programs. We also have a full-time in-
house design team of professionals who support the
development of collateral, direct mail, traditional print and
web design. We are able to create turn-key programs for
dozens of partners from Exxon Mobil and leasing
companies, to smaller local and regional governmental
agencies.

Through our marketing and sales efforts, WEX has helped
the Sourcewell contract grow from zero cards in 2011 to
over 3,200 customers, 97,000 and annual sales volume of
$185 million in 2019. WEX will continue to actively market
the program, and leverage local and municipal level
relationships to grow the portfolio throughout the contract. *
Over the past four years, WEX has invested well over
$200,000 in marketing efforts to the Sourcewell membership.
We would continue our proven marketing and sales
investment over the new contract period.

We utilize a disciplined, data-driven approach for these
programs and track key metrics such as response rate,
close rate, average fleet size, credit approval rate, account
and activation rate, card yield and overall ROl. We use
SalesForce.com and Siebel CRM systems to track the
effectiveness of each unique campaign, and review results of
each marketing program in detail, both internally and in
conjunction with our partners. Our approach includes a ready
willingness to try new concepts and approaches

using “champion-challenger” methodology so that we can
learn and compare results of proven campaign approaches
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with those of newer test or concept campaigns.

WEX utilizes an in-house web marketing team to develop a
comprehensive marketing approach which utilizes the latest
web marketing strategies. We have developed a dedicated
Sourcewell landing pages to inform existing and prospective
state organizations about the Sourcewell Fleet Card
Program. (Example: https://www.wexinc.com/texas). We will
use outreach efforts to draw traffic to the site, and
encourage enrollment in the program. This program will be
supported by geographically targeted Search Engine
Marketing (SEM) to drive fleet card applications. WEX will
develop custom email outreach programs to communicate
with eligible Sourcewell organizations. WEX leverages
organic search placement while effectively managing Search
Engine Marketing and Optimization. WEX has successfully
managed digital web-based marketing programs on behalf of
its partners and has in-house web marketing experts who
are experienced in leveraging this channel for fleet
acquisition and communication.

In the past, our sales force has attended more than 50
annual national, regional trade and local trade shows, in
order to reach key decision makers and establish key
industry contacts. We will leverage Sourcewell at government
trade shows and conferences, to expand awareness of the
program, and convert prospective organizations into
cardholders. All events are managed by an in-house
marketing team which coordinates our event calendar, and
provides follow-up including lead generation, maintenance,
and post-show mailings.

All WEX Sales Associates utilize the SalesForce.com CRM
(customer relationship management) system for effective
territory management, as well as management reporting.
Each member of our sales force uses this system to
manage their territory and move prospective leads through
the sales process to active leads which are followed up on
until they are closed. Use of the tool gives us a clear view
of individual and team effectiveness, their current 30-day
account forecast and their longer term pipeline. We also use
SalesForce.com to track leads, develop custom email
programs, and distribute marketing collateral to potential
accounts. SalesForce.com would be utilized to track and
manage the WEX Sourcewell sales and marketing program.

33 |Describe your use of technology and digital data (e.g., We depend heavily on technology and digital data in our
social media, metadata usage) to enhance marketing marketing efforts. Our marketing department works closely
effectiveness. with our customer insights group (research) to glean valuable

data which allows us to fine-tune our marketing campaigns
and day-to-day activities. With the recent addition of new
team members in the customer insights group we are now
able to gain even greater direction in our marketing efforts,
thus maximizing their effectiveness.

We are also engaged on a daily basis with a number of
social media networks (Linkedln, Facebook, Twitter, and
Instagram). Through our engagement we receive valuable
feedback from customers. Of course, we also access these
powerful platforms to distribute content that is valuable to our
customers along with occasional marketing messages from
WEX. Lastly, we manage a popular blog where we create
and post on topics of interest to our customers several
times each week.

Bid Number: RFP 080620 Vendor Name: WEX Bz 449



DocuSign Envelope ID: 68D9C258-B3D5-487A-BB02-F240D0D6B3E1

34

In your view, what is Sourcewell’s role in promoting contracts
arising out of this RFP? How will you integrate a Sourcewell-
awarded contract into your sales process?

Sourcewell has been an excellent partner the past nine
years. We would anticipate that Sourcewell would continue to
support their members and WEX as we continue our
marketing and sales efforts to promote the value of the
contract and servicing the existing members utilizing the
contract.

We would ask that Sourcewell continue to include WEX
logos and contact information in existing marketing materials.
We would also expect that the Sourcewell WEX relationship
would be mentioned in new member mailings as well as on
the Sourcewell website. When possible, if available, we
would request access to the Sourcewell membership list, for
use in our email and direct mail campaigns. We would also
ask that any referrals that occur as a result of Sourcewell
outreach efforts be forwarded to WEX for follow-up and
activation. Finally, we have also found it beneficial to attend
Sourcewell hosted events such as H20 to learn successful
strategies and share our successes with other contract
holders that benefit the Sourcewell membership.

35

Are your products or services available through an e-
procurement ordering process? If so, describe your e-
procurement system and how governmental and educational
customers have used it.

The Fleet Manager module of WEXOnline allows the fleet
manager to add, edit, suspend, reactivate and terminate
cards and drivers, to add/manage card controls, view and
download invoice details. You can also:

. Assign card to driver, vehicle or location

. Transfer cards from one account to another

. Group cards into authorization profiles to enforce your
purchasing policies

. Create organizational units or departments to better
organize cards, vehicles and drivers for reporting and
management purposes ( initially added during the
implementation phase)

. Edit account information

Table 8: Value-Added Attributes

Line
Item

Question

Response *

36

Describe any product, equipment, maintenance, or operator
training programs that you offer to Sourcewell participating

entities. Include details, such as whether training is standard
or optional, who provides training, and any costs that apply.

WEX believes that training is the cornerstone for any
successful implementation. The Strategic Implementation
Manager will work closely with you to create a training plan
that will support the needs of members who utilize the WEX
program. A WEXOnline user guide will be provided , as will
a Companion Guide. The Companion Guide will incorporate
any of your business rules with respect to field reporting
requirements and data collection expectations.

For the formalized training, this can be conducted in three
distinct ways. WEX utilizes WebEx as a tool for training;
allowing members to complete training either through a
classroom setting from their desk top or by accessing a pre-
recorded training seminar. These pre-recorded seminars are
helpful as they can be used by new hires after the
implementation has been completed. WEX can also do in-
person training sessions at Manager Meetings or other
venues where your group has been brought together. The
Government Account Manager assigned to the Sourcewell
relationship, Denise Baumgart, will also complete on-going
training as new products are released or as business needs
require. These trainings will be completed through WebEx
live or pre-recorded sessions. There is no cost for our
training.

37

Describe any technological advances that your proposed
products or services offer.
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WEX envisions the evolution of technology enabling more
possible point of sale solutions through proliferation of chip,
mobile payment, and cloud-based solutions. WEX’s strategic
customers are often some of the first adopters of WEX'’s
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product innovations and pilot programs.

WEX focuses on finding and watching innovations that have
the potential to transform our industry or create a new
vertical. We watch new technologies that might provide
useful applications for new products and services and
competitive advantage in the future. We take special interest
in technologies relating to transaction authorization and
processing, messaging, payment devices, point of sale,
industry hardware and software solutions, new data sources
and other opportunities.

Fleet Advisory Board

The Fleet Advisory Board is a targeted group made up of a
cross-section of WEX'’s largest fleets. lts role is to represent
the fleet industry with WEX senior leadership, and to provide
key input, ideas and direction to advance WEX’s leadership
position in the marketplace. This group meets once or twice
a year, and corresponds regularly via conference calls and
email. Its focus is on strategic initiatives, looking out 3-5
years or more, to support WEX’s continued growth efforts.
SPARK

SPARK is a broad group of fleet administrators and
managers representing more than 50 organizations and
public agencies nationwide. This group includes WEX’s
largest and most demanding fleets, and is focused on
providing WEX direction on near-term products and services
(typically 1-3 years out).

WEX Fleet Chip Cards

Working with Gemalto, a world-class leader in chip
technology, WEX has been developing a proprietary chip
card for three years to meet the EMV liability shift
requirements. This is the first fleet-centric chip applet
designed specifically for the U.S. fleet industry. This applet is
spec-based and customized for WEX Fleet.

Not all retail fuel merchants will choose to invest in chip
card readers at the point of sale due to the significant
financial investment required; some will accept the risk of
liability for fraudulent transactions. Because of this, the WEX
fleet card will have both a chip and magnetic stripe for
many years to come.

WEX believes it has taken a thoughtful approach to chip-
card development.

. WEX’s reputation is based on customer security
and satisfaction. WEX did not take the easy route of putting
a consumer based chip applet (Mastercard or Visa) onto its
proprietary card product.

. The WEX research and development team
initiated planning years in advance with a goal to define a
lasting standard, and release the highest quality solution at
the right time.
. WEX’s development cycle will provide a seamless
transition to EMV for WEX fleet customers and WEX-
accepting merchants, and will ensure compliance with
hardware and Point of Sale suppliers.

. WEX chip cards will offer full fleet functionality
upon release, unlike the consumer-level functionality of other
cards.

ClearView™

WEX Fleet ClearView™ (detailed in response to the
following question) is a suite of powerful, cloud-based
analytics solutions that automatically organizes, interprets, and
intuitively displays fleet-related information. Critical data is
presented in an intentional layout of simple and informative
visualizations, helping fleet managers monitor operations,
understand trends, benchmark performance, investigate
anomalies, and recognize cost-saving opportunities.

WEX Fleet DriverDash

WEX Fleet DriverDash is an application used by fleet
drivers to activate their fleet cards, enter required prompts,
and purchase fuel at the pump. The solution enables fleet
drivers to authorize a fuel transaction via mobile device and
biometrics from within their vehicle, creating a seamless and

Bid Number: RFP 080620 Vendor Name: WEX Bz 451



DocuSign Envelope ID: 68D9C258-B3D5-487A-BB02-F240D0D6B3E1

secure transaction via mobile device. DriverDash captures
receipts electronically.

The DriverDash program is currently available at more than
25,000 Shell, Exxon and Mobil-branded stations across the
continental U.S. and WEX is actively expanding the network
among its accepting merchants.

38

Describe any “green” initiatives that relate to your company
or to your products or services, and include a list of the
certifying agency for each.

WEX has reduced its carbon footprint by reducing daily
deliveries of office supplies and by reducing travel through
the use of WebEx for many conferences and training. WEX
has also installed energy efficient light bulbs, and timers that
turn off the lights in bathrooms when not in use. A recent
energy audit of our facilities returned a positive review
regarding our energy efficiency. WEX has capital expenditure
money in its budget to further reduce energy consumption.

WEX has a history of working with fleets to assist green
initiatives.

. We attend the AFVI conference every year to
understand alternative fuels available, stay informed of the
latest technology and updated legislation. It important for us
to understand what is available to our customers, how they
are affected by the alternative fuels industry and how we can
support them in their green initiatives.

. We have worked with EERE to establish a recurring
data exchange for alternative fuel sites.

. We currently provide custom reporting to our State
customers regarding alternative fuel consumption.

. We have participated in several Chicago Climate
Exchange audits with our State customers. Although we can’t
share specific findings, we encourage the members to
discuss with us our support in providing accurate data to the
exchange or others you may be involved in.

. Our WEXSmart telematics program helps fleets track
idle and fuel efficiency. We would be happy to provide more
information on this product.

. WEX, as a member of Conexxus (formerly PCATS --
the Petroleum Convenience Alliance for Technology
Standards), has been very active in recommending additional
alternative fuel product codes to be included in the NACS
(National Association of Convenience Stores) product code
standards.

. WEX has a relationship with the National Renewable
Energy Laboratory that has allowed us to provide an
alternative fuel site directory

39

Identify any third-party issued eco-labels, ratings or
certifications that your company has received for the
equipment or products included in your Proposal related to
energy efficiency or conservation, life-cycle design (cradle-to-
cradle), or other green/sustainability factors.

N/A

40

Describe any Women or Minority Business Entity (WMBE),
Small Business Entity (SBE), or veteran owned business
certifications that your company or hub partners have
obtained. Upload documentation of certification (as

applicable) in the document upload section of your response.

Bid Number: RFP 080620

N/A
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41

What unique attributes does your company, your products, or
your services offer to Sourcewell participating entities? What
makes your proposed solutions unique in your industry as it
applies to Sourcewell participating entities?

WEX is Sourcewell’s current fleet card provider and offers
unmatched knowledge of your needs in a fleet card program
for your members, and strategic support from Relationship
Manager Denise Baumgart. Remaining with WEX will allow
Sourcewell and its members to avoid a potentially costly and
time-consuming implementation process.

In general, we believe the following strengths distinguish us
from our competitors:

. Our closed-loop fuel network is driven by direct
contractual relationships with both the merchant and the fleet,
and only WEX transactions can be processed on these
networks. We have built a network that provides over 95
percent fuel location coverage in the United States.

. Our proprietary closed-loop fuel networks also afford us
access to a higher level of fleet-specific information and
control than is widely available on open-loop networks. This
allows us to improve and refine the information reporting we
provide to our fleet customers and strategic relationships.

. WEX accepting merchants are required to be capable
of transmitting Level Ill data. Level lll data capture helps
reduce fraud and provides greater visibility into your fleet
operations with Driver ID and odometer entry required for
each purchase. Fleets that use the WEX card receive
detailed information like product type and description, fuel
grade, cost per gallon, sales tax, and more.

. We offer a differentiated set of products and services,
including security and purchase controls, to allow our
customers to better manage their vehicle fleets. We provide
customized analysis and reporting on the efficiency of fleet
vehicles and the purchasing behavior of fleet vehicle drivers.
We make this data available to fleet customers through both
traditional reporting services and sophisticated web-based
data analysis tools.

. Our proprietary software facilitates the collection of
information and affords us a high level of control and
flexibility in allowing fleets to restrict purchases and receive
automated alerts.

. We have an experienced and committed management
team that has substantial industry knowledge and a proven
track record of success.

Bid Number: RFP 080620

Vendor Name: WEX Bz 453




DocuSign Envelope ID: 68D9C258-B3D5-487A-BB02-F240D0D6B3E 1
Table 9: Warranty (Performance Standards or Guarantees)
Describe in detail your performance standards or guarantees, including conditions and requirements to qualify,

claims procedure, and overall structure. You may upload representative samples of your performance materials (if
applicable) in the document upload section of your response in addition to responding to the questions below.

apply to your services (customer or merchant service
response times, processing time frames, dispute resolution,
etc.).

Line . *
Item Question Response
42 |Describe any performance standards or guarantees that Fleet Card Distribution: >= 99.5% of fleet cards will be

mailed within one (1) business day of the card production
date. Calculated by the calendar month

Statement Distribution: >= 99.5% of the statements will be
mailed/emailed/placed on FTP site within five (5) business
days of the system printing date. Calculated by the calendar
month

Customer Setup: >= 99.5% of all fleet accounts will be set
up (account data loaded and cards ordered) within three (3)
business days after all of the information necessary for
account setup is obtained and credit has been approved.

43

Describe any service standards or guarantees that apply to
your services (policies, metrics, KPIs, etc.).

Customer Satisfaction is the bottom line for any service
organization and WEX has developed high standards for
how we deal with our customers. For example, our current
minimum performance goal is to have 70% of calls
answered by a person within 45 seconds.* We set our
standards for customer service by benchmarking against
other card-based call centers. We then strive to exceed
these standards with each call. Measured metrics include:
. Average speed to answer

Time to abandon

Abandonment rate

Talk Time

After-Call Work

Handle Time

WEX surveys its customers to gain insight into their
Customer Service experience. Our customers consistently
give us high marks for the service we provide. Additionally,
we record all of our calls and evaluate trends using speech
analytic technology. This provides us with rich, real time
voice of the customer information that is valuable for
enhancing our training programs and informing our product
development activities.

*This is subject to change based on seasonality and call
volumes.

44

Describe any service contract options for the items included
in your proposal.

N/A
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Table 10: Payment Terms and Financing Options

Line

ltem Question Response *

45 |What are your payment terms (e.g., net 10, net 30)? WEX's standard payment terms are 15 days from the date
appearing on your invoice. However, WEX is offering to
continue 26 day payment terms for Sourcewell members and |.
will comply with any act or law governing payment timing
upon review of such act or law. Please see the attached
Pricing for details.

46 |Describe available payment options (frequency, method, The WEX Fleet Card program offers the following payment
platform, etc.)? options.

Paper Check

You can pay by check using the remit stub attached to the
invoice. If you ever need to expedite payment, the overnight
payment address is included on the back of the invoice.
Online Payment

You can choose to receive an email notification when your
invoice is ready for online viewing and payment. Payments
scheduled by 3:00 p.m. ET are credited to your account on
the same day and you can pay from up to four different
checking accounts.

ACH *
WEX supports customer initiated electronic payment through
Automated Clearing House (ACH).

Direct Debit/EFT

The Direct Debit system is free. You can elect to receive a
Prior Notification fax from us on the morning of the

scheduled debit, informing you in advance of the amount to
be initiated for debit from your demand deposit bank account.
One-time Authorization for Electronic Payment

If you need to expedite payment on the same day, but have
not chosen to make online payments, you can request a one-
time debit from your bank account for the outstanding
balance on your account. (Processing fee may apply.)
Payment terms subject to credit approval.

47 |Briefly describe your proposed order process. Include After an account is signed up through a participation
enough detail to support your ability to report quarterly sales [addendum and implemented on the WEX card program, we
to Sourcewell as described in the Contract template. For capture the transaction data for each sale on the fleet card.
example, indicate whether your dealer network is included in |This information is summarized by account for the quarterly
your response and whether each dealer (or some other reporting. WEX does not use a dealer network therefore all
entity) will process the Sourcewell participating entities’ of this information is captured by WEX and provided to
purchase orders. Sourcewell quarterly in summary format.

48 |Do you accept the P-card procurement and payment WEX does not accept P-Cards for payment.
process? If so, is there any additional cost to Sourcewell
participating entities for using this process?
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Table 11: Pricing and Delivery

Provide detailed pricing information in the questions that follow below. Keep in mind that reasonable price and product
adjustments can be made during the term of an awarded Contract as desribed in the RFP, the template Contract, and the
Sourcewell Price and Product Change Request Form.

product-category discounts). Provide detailed pricing data
(including standard or list pricing and the Sourcewell
discounted price) on all of the items that you want
Sourcewell to consider as part of your RFP response. If
applicable, provide a SKU for each item in your proposal.
Upload your pricing materials (if applicable) in the document
upload section of your response.

Line . *
Item Question Response
49 |Describe your pricing model (e.g., line-item discounts or WEX offers rebates to Sourcewell members for fuel

purchases made with the WEX Fleet Card. Please see the
attached pricing for the fleet card and ancillary products.

50

Quantify the pricing discount represented by the pricing
proposal in this response. For example, if the pricing in your
response represents a percentage discount from MSRP or
list, state the percentage or percentage range.

WEX Fleet Card rebates are a percentage off the retail
price at the pump.

51

Describe any quantity or volume discounts or rebate
programs that you offer.

Please see the attached pricing for the fleet card and
ancillary products.

52

Propose a method of facilitating “sourced” products or
related services, which may be referred to as “open market”
items or “nonstandard options”. For example, you may
supply such items “at cost” or “at cost plus a percentage,”
or you may supply a quote for each such request.

N/A.

53

Identify any element of the total cost of acquisition that is
NOT included in the pricing submitted with your response.
This includes all additional charges associated with a
purchase that are not directly identified as freight or
shipping charges. For example, list costs for items like pre-
delivery inspection, installation, set up, mandatory training, or
initial inspection. Identify any parties that impose such costs
and their relationship to the Proposer.

Please see the attached pricing for the fleet card and
ancillary products.

54

If freight, delivery, or shipping is an additional cost to the
Sourcewell participating entity, describe in detail the
complete freight, shipping, and delivery program.

Please see the attached pricing for the fleet card and
ancillary products.

55

Specifically describe freight, shipping, and delivery terms or
programs available for Alaska, Hawaii, Canada, or any
offshore delivery.

N/A

56

Describe any unique distribution and/or delivery methods or
options offered in your proposal.

N/A

Table 12: Pricing Offered

Line
Item

The Pricing Offered in this Proposal is: *

Comments

57

c. better than the Proposer typically offers to GPOs, cooperative
procurement organizations, or state purchasing departments.

b and c. Each contract we hold is individually priced, based
on a number of variables: volume, length of contract,
payment terms, current economic conditions, customization,
cost to serve, etc. For this reason, the pricing proposed for
this contract is the same or better than what we typically
offer government procurement organizations and state
purchasing departments.
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Table 13: Audit and Administrative Fee

you plan to employ to verify compliance with your proposed
Contract with Sourcewell. This process includes ensuring that
Sourcewell participating entities obtain the proper pricing,
that the Vendor reports all sales under the Contract each
quarter, and that the Vendor remits the proper administrative
fee to Sourcewell.

Line . *
ltem Question Response
58 |Specifically describe any self-audit process or program that |Internal audits are performed on a three year cycle, based

on risk, e.g. the high risk areas are audited each year.
Various compliance reviews are performed each year as
required by regulations, e.g. generally bank compliance
reviews are done annually. Internal audit also performs
consulting engagements to assess the control environment of
various major business initiatives, i.e. data center move,
assessments of acquired companies, etc.

WEX has an ISO 27001/27002 based Information Security
Program that includes robust access controls, security
monitoring controls, governance, risk and compliance, backup
and recovery capabilities, regular penetration testing and
vulnerability scanning, strong physical and environmental
controls, policies and procedures, and security awareness
training. Policies and standards are reviewed and updated
annually. Procedures are owned by the individual teams and
are required to meet the standards and also be approved
by their management.

WEX also obtains a SSAE16 SOC1, PCI-DSS certification
over our Millennium platform, and is subjected to regular
reviews and oversight by Internal Audit, External Audit, FDIC
Examiners, and various third parties.

59

Identify a proposed administrative fee that you will pay to
Sourcewell for facilitating, managing, and promoting the
Sourcewell Contract in the event that you are awarded a
Contract. This fee is typically calculated as a percentage of
Vendor's sales under the Contract or as a per-unit fee; it is
not a line-item addition to the Member’s cost of goods.
(See the RFP and template Contract for additional details.)

We will issue a quarterly revenue share, in the

accordance with the below Revenue Share Table, based on
all Sourcewell members’ Monthly

Retail Transactions and the tier established in the table
below (the “Rebate”)

$0-$50,000,000 quarterly spend: 10 basis points (0.10%)
$50,000,001-$75,000,000 quarterly spend: 12 basis points
(0.12%)

$75,000,001+ quarterly spend: 15 basis points (0.15%)

Please see attached Pricing for more details.

Table 14A: Depth and Breadth of Offered Equipment Products and Services

Line
Item

Question

Response *

60

Provide a detailed description of the equipment, products,
and services that you are offering in your proposal.

Bid Number: RFP 080620

In addition to the WEX fleet card program, we are offering
ClearView data analytics and reporting; Telematics, and
Private Site Rebilling.

WEX FLEET CARD

The WEX Fleet Card program, described throughout this
RFP response, offers best-in-class card functionality,
reporting and customer service. With the WEX Fleet Card,
fleets get the tools to manage the entire fleet. From Level llI
Data Capture, to spending limits and real time alerts, the
WEX Fleet Card helps fleets of all sizes create operational
efficiencies. WEX'’s proprietary network captures Level Il
data at virtually every accepting location, including essential
information such as a driver ID, vehicle ID, job number or
odometer reading. This is data you can’t get from most
bank cards. We help our customers open up savings
opportunities through tighter control over their purchases.

Working with the WEX team, cost-conscious fleet managers
can:

. Gain access to granular transaction detail
. Run standard and custom reporting — and identify
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opportunities for savings

. Set limits on dollar amounts and product types,
ensuring that drivers spend money only on fuel and related
vehicle services.

Our technology and services include:

. 99.8% Level 3 data on all transactions (including
remote sites that may only transmit Level 1 or 2 using
MasterCard)

. Nine levels of hierarchy, for more flexible reporting and
billing options

. Advanced card to PIN functions; ability to tie one card
to one PIN, etc.

. More flexible prompting options at point of sale

. Broad acceptance through our proprietary network, as
well as expanded acceptance through virtual MasterCard
technologies

. Comprehensive tax exemption program for Federal and
State taxes

. Robust online reporting tools through WEXOnline,
including ability to schedule and share custom reports

. Ability to customize data fields and add GL codes for
accounts, drivers, vehicles or cards

. Control over user access to the online system, with
advanced administrative functions

WEX is the chosen partner of many branded card programs,
offering universal fleet cards solutions with specific branded
discounts. Should it be advantageous to a State member,
WEX may leverage these branded relationships in the event
an entire State wishes to utilize this contract on a statewide
level.

WEXPay™

WEXPay™ is a tool that enables out-of-network purchases
at an additional 398,000 merchants in the Mastercard®
network by utilizing a virtual card interface. Typically used for
independent or geographically remote fuel and service sites,
WEXPay™ provides the control of a fleet card with the
convenience of a credit card. This tool reduces the number
of out-of-network sites where drivers would have to use an
alternative form of payment.

Using WEXPay™ in conjunction with a Custom Control fleet
card lets you set the rules for your drivers. Custom Control
cards allow you to set merchant, transaction, and even
product type limits. We apply those limits to both WEX Fleet
Card and WEXPay™ Mastercard transactions. Expanded
coverage combined with integrated reporting and invoicing
can further streamline your fleet purchasing and operations.
How It Works

As a Mastercard issuing bank, WEX uses Single-Use
Account Number technology to authorize a one-time payment
to a merchant. The account number provided to the
merchant by phone is fast and secure — good only for that
one purchase.

When the merchant calls for authorization, the WEX system
applies your purchase controls and collects the same level
of purchase detail, including Prompt ID and odometer.
Details of the purchase are integrated into your WEX Fleet
Card invoice and reports. One card, one invoice, one report
with the same controls and service WEX customers expect.
* Purchases are subject to the Mastercard transaction
processing rules and terms of use, including tax exemption
rules.

WEX FLEET CLEARVIEW

WEX's Fleet ClearView analytics platform gives managers a
dynamic view into their fleet operations. You'll have the ability
to combine and analyze large amounts of data, and use the
results to take corrective action. Whether it's identifying and
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understanding short- or long-term trends, reviewing
performance benchmarks or isolating outliers and anomalies,
you will be able to bring your analysis and decision-making
to new levels without the time-consuming, manual calculations.

. Gain a clearer picture of vehicle and driver
performance to identify cost savings opportunities

. Streamline operations to help eliminate redundancies

. Quickly identify areas of your organization that need to
focus on key performance indicators like card activation rate |.
and price per gallon

Identify outliers and anomalies to reduce fraudulent activity
and identify opportunities for driver education

. View volume and price information by merchant brand
to divert drivers from high-price stations, and negotiate better
rates for heavily-utilized merchants.

. Review purchasing patterns to better understand trends
in expenses

TELEMATICS

With more than 80,000 active telematics accounts across the
US, including Sourcewell members and several government
agencies, WEX Telematics is one of a select few to provide
precise, customizable GPS tracking solutions to the largest
U.S. fleets. WEX Telematics is alone in its ability to
seamlessly integrate fuel use data from WEX fleet cards into
its analytics package.

Our award-winning U.S.-based customer service will provide
expert fleet consultation and

guidance whenever you need it. WEX Telematics provides
specific hardware and software packages suited to the
individual needs of Sourcewell's members so they can
quantify, analyze and eliminate weaknesses in their fleets.
For example:

. How much idling and where?

How many speeding incidents?

How many miles driven per day or week?

How much fuel consumed?

Incidents of seatbelt non-use

Aggressive driving events

Customer stops per day

Miles driven vs customer time

Accident reporting

Sourcewell customers are sensitive to fuel prices,
maintenance downtime, and service productivity. Safety is
also a paramount concern. WEX Telematics helps solve all
these challenges.

WEX Telematics users often experience a reduction in fuel
use via decreased idling, speeding and incidents of harsh
acceleration and braking; detecting fuel card misuse;
preventing unnecessary miles by monitoring after-hours
usage; implementing efficient routing; and more.

Our users can also save on maintenance through:

. Decreased idling (one hour of idling is equivalent to 80
to 120 minutes of vehicle wear).

. Decreased speeding (increasing speed from 50 to 60
mph increases maintenance costs 38% and at 70 mph
increases costs 80%; rate of tire wear doubles above 70
mph).

. Regular engine alerts to schedule proactive maintenance.
WEX Telematics provides helps fleet managers improve
safety — a mission-critical task for hospitals — by providing
information on how drivers are behaving in the field and
giving managers the data to craft driver scorecards that
inform incentives and training.

Telematics Cameras

Vehicle cameras are becoming more important to have in
your fleet. With WEX Telematics, managers are able to
modify driver behavior and receive timely video evidence of
critical incidents that is important to insurers. During a time
when controlling expenses is more important than ever,

e o o o o o o o
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combining your WEX Telematics unit with an in-cab camera
and your WEX Fleet Card can help you improve driver
safety, decrease insurance costs, and monitor and minimize
unauthorized fueling.

Video telematics combines vehicle data and driving data to
provide more context around any incident footage while
transmitting the video evidence in real-time over a cellular
network. Video is captured and transmitted to the cloud
based application when a fleet manager defined rule is
broken. These rules can include speeding, harsh braking,
harsh acceleration, rapid change in direction or an accident.
In the case of a collision, video telematics can help provide
the answers to who, what, where, when, and why. Telematics
technology plays an important role in improving the safety of
your drivers and others on the road.

. Support your drivers by helping them improve their
skills and make better decisions

. Guard your assets by protecting against false claims
and unexplained damage

. Improve your fleet operations by boosting safety and
reducing risky driving

PRIVATE SITE REPORTING

Private Site Reporting consolidates tracking of onsite and
retail fuel transactions into one comprehensive report,
allowing you to monitor private transactions for abuse
through purchase controls at the point of sale using your
WEX card.

This program provides in-depth reporting of onsite fuel
transactions at the vehicle level integrated with retail fuel
purchases. The system is designed to exclude onsite fuel
transactions from your invoice while providing consolidated
comprehensive vehicle level paper and electronic reporting
along with your retail transactions.

Once installed, your card readers will be required to retain
reportable information so you don't have to.

Just like a retail transaction, the driver initiates the data
capture by entering their Driver ID and odometer. Your card
reader will provide the fuel type, gallons, PPG as
programmed in the card reader, and total sale. Upon
receipt, WEX integrates this key information into your fleet's
usage reporting.

61 |Within this RFP category there may be subcategories of N/A
solutions. List subcategory titles that best describe your
products and services.

Table 14B: Depth and Breadth of Offered Equipment Products and Services

Indicate below if the listed types or classes of equipment, products, and services are offered within your proposal. Provide
additional comments in the text box provided, as necessary.

:;::: Category or Type Offered * Comments
62 |Fleet card payments < Yes WEX is Sourcewell's current fleet card N
~ No provider.
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63 |Mobile application, digital, and/or virtual |[& Yes WEX's fleet card program includes
payment services ~ No mobile applications as described in our
proposal. We are also offering
WEXPay, a tool that enables out-of-
network purchases at an additional
398,000 merchants in the Mastercard®
network by utilizing a virtual card
interface. Typically used for independent
or geographically remote fuel and
service sites, WEXPay™ provides the
control of a fleet card with the
convenience of a credit card. This tool
reduces the number of out-of-network
sites where drivers would have to use
an alternative form of payment.

64 |Fleet payment data analytics = Yes WEX Fleet ClearView analytics platform
¢ No gives managers a dynamic view into
their fleet operations. You'll have the
ability to combine and analyze large
amounts of data, and use the results to
take corrective action. Whether it's
identifying and understanding short- or
long-term trends, reviewing performance
benchmarks or isolating outliers and
anomalies, you will be able to bring
your analysis and decision-making to
new levels without the time-consuming,
manual calculations.

65 |Integrated telematics solutions = Yes WEX is also Sourcewell's telematics
- No provider. WEX fleet data integrates *
seemlessly and at no cost with WEX
telematics.
66 |Web-based account management and & Yes WEXOnline®, WEX'’s proprietary online
reporting tools  No management tool, helps fleet managers

manage their fuel and service expenses
to help maximize operational efficiency.
They can perform day-to-day card and
prompt management as well as *
complete analytical reporting, determine
the health of the vehicles, review
spending metrics, and accurately
forecast for future budgeting. This tool
is web-based so they can manage the
fleet from any computer at any time.

67 |Private-site fuel location payment or & Yes Private Site Reporting consolidates
data services ~ No tracking of onsite and retail fuel
transactions into one comprehensive
report, allowing you to monitor private
transactions for abuse through purchase
controls at the point of sale using your
WEX card.

This program provides in-depth *
reporting of onsite fuel transactions at
the vehicle level integrated with retail
fuel purchases. The system is designed
to exclude onsite fuel transactions from
your invoice while providing
consolidated comprehensive vehicle
level paper and electronic reporting
along with your retail transactions.
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68

& Yes
~ No

Electric vehicle charging station fee
payment

In partnership with ChargePoint, the
world’s largest electric vehicle charging
network, WEX EV FleetCharge offers
EV charging and integrated reporting
for business, government, and transit
fleets. WEX EV FleetCharge is
available to any WEX Fleet Card
customer, and allows WEX customers
to use their WEX Fleet Card account
to charge electric vehicles at more
66,000 ChargePoint charging stations.
ChargePoint will provide an RFID tag
that is used to activate the charging
station and will be connected to your
WEX account. Set your WEX Fleet
Card as the form of payment, then
enter the RFID code and your EV
transactions will be included in your
WEX Fleet Card reporting, noted with
an EV product code. ChargePoint
transactions are billed nightly to your
account.

Table 15: Industry Specific Questions

internal metrics that will be tracked to measure whether you
are having success with the contract.

Line . *
Item Question Response
69 |If you are awarded a contract, provide a few examples of We utilize a disciplined, data-driven approach for these

programs and track key metrics such as response rate,
close rate, average fleet size, credit approval rate, account
and activation rate, card yield and overall ROl. We use
SalesForce.com and Siebel CRM systems to track the
effectiveness of each unique campaign, and review results of
each marketing program in detail, both internally and in
conjunction with our partners. Our approach includes a ready
willingness to try new concepts and approaches

using “champion-challenger” methodology so that we can
learn and compare results of proven campaign approaches
with those of newer test or concept campaigns.

70

Describe available features or controls that assist with
mitigation of fraud, waste, or abuse in the solutions offered.

Bid Number: RFP 080620

In our experience, efforts by WEX's Fraud Department, in
tandem with a customer’'s use of a fleet management policy,
controls, alerts, and careful review of all reports (including
exception reports) helps substantially reduce exposure to
abuse and fraud, and any associated losses.

WEX has instituted business practices designed to help you
detect and reduce fraud and/or misuse of the WEX card.
WEX’s Fraud Department performs three primary functions in
an effort to identify and mitigate fraud on our fleet
customers' accounts:

Primary Functions

. Review Transaction activity

. Identify potentially abusive or fraudulent behavior

. Notify customers when such behavior occurs

Our Fraud Department makes every effort to detect unusual
or excessive purchase activity using constantly evolving
techniques and reporting. If such activity is detected, an
analyst will contact the fleet manager to bring it to their
attention, noting details such as:

“Red Flag” Activity Indicators

Date and time of purchase

Merchant location

Product purchased

Driver identification number used to conduct the sale
Dollar amount

Our Fraud Department has been instrumental in providing
recommendations to help reduce the occurrence of fraud,
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proactively working to identify fraudulent transactions, and
working closely with fleets, merchants, and appropriate
authorities to minimize losses and prevent such situations
from continuing or re-occurring.

WEX will terminate compromised cards within 48 hours if
there are no fraudulent transactions on the card. If WEX
discovers a suspicious transaction, the card is terminated
immediately and WEX will attempt to contact the fleet for
verification. If the transaction proves to be legitimate, WEX
can reactivate the card.

There are currently approximately 60 people on WEX’s
Global Fraud Strategy and Analytics team. WEX works with
state and local law enforcement in an effort to prosecute
those who commit fraud with the WEX card. WEX attempts
to pro-actively close down at-risk cards before fraud happens.
Monitoring System

In recent years, white plastic fraud has become the most
significant form of fraud in the fleet card industry. White
plastic is the result of a third party stealing card information
and loading that information onto a new card for the
purpose of conducting fraudulent transactions. In the cases
that we see, the data is primarily acquired through devices
placed into Automated Fuel Dispensers (AFDs). The devices
allow the perpetrators to capture the card numbers, Driver
IDs, and odometer readings as they are input at the pump.
It is important to know that it's not just WEX cards that are
affected by gas pump skimming; any other gas or bank
card used at the same pump during the time a device is in
place is also at risk of being compromised.

WEX uses the data available to us in an attempt to discern
the Point of Compromise (POC) for each identified
occurrence of white plastic. We use this data to review
other cards used at the same location during the same time
period for possible abuse. Based on this information and
other variables, we determine which cards are most at risk
for having white plastic created.

WEX has recently deployed Safer Payments, an advanced
fraud mitigation system based on Machine Learning
technology. Safer Payments is a true, 24/7 real-time system
that can help detect and prevent fraud by intercepting
fraudulent transactions “in-flight,” generating case queues for
subsequent investigation, and in specific cases, triggering
email alerts.

Safer Payments is artificial-intelligence-based software that
can identify risky transactions during the authorization
process within milliseconds. Transactions above a

certain “suspicious level” will be declined, while all other
transactions will be allowed to pass.

Using advanced machine learning algorithms, Safer
Payments continuously “learns” as it aggregates transactions
streaming through the solution to detect trends at a portfolio,
customer, channel, product, and transaction level. WEX
controls the settings that allow the WEX transaction
authorization system to “pass,” “pass, but flag for review,”

or “deny” any transaction or group of transactions.

Most traditional “neural” or “anomaly detection” software
solutions rely heavily on pre-coded patterns of transactions
or geolocation monitoring. They lack the ability to learn as
they go and to monitor all levels of a card portfolio. They
also will typically only “flag” a transaction for review, but may
not be able to actually stop a potentially fraudulent
transaction from getting through the authorization process.
Safer Payments “learns” as it streams transactions through
its logic. Safer Payments is able to monitor trends and
activity at the portfolio, channel, customer, product, and
transaction levels.

The logic within Safer Payments is highly configurable and,
as fraud trends are identified, will apply past learning,
patterns, and trends to new transactions that stream through
its logic engine. Safer Payments has multiple levels of
detection which can actually prevent a transaction from being
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authorized or can flag a transaction for review by the fraud
team depending upon scoring logic. Safer Payments model
maintenance requires no vendor intervention, enabling WEX
to update models internally on a daily basis.

White Plastic/Skimming *
WEX works with authorities at both local and federal levels
to help authorities identify the individuals associated with
white plastic and/or skimming. This level of engagement
sometimes involves undercover surveillance, which could be
jeopardized by an individual pursuing an investigation on his
or her own.

WEX may assume liability (financial loss) for white plastic
cases. WEX may also require the impacted fleet to submit
a dispute form or an Unauthorized Use Affidavit. This
notarized document may be requested should the matter be
prosecuted; it enables WEX to submit information in a court
proceeding as evidence. Without the formal notarization, the
claims we are assisting the authorities in pursuing on your
behalf may be disallowed.

It is important to remember that diligence and
responsiveness are also important for fraud mitigation:

. Timely review of transaction data and reports is critical
to fast identification of suspicious activity.

o Expeditious reporting (including submission of the
Unauthorized Use Affidavit, if requested) of any suspicious
transactions.

. Reporting to Customer Service anything unusual seen
at stations, such as a pump that may have been tampered
with/opened or a card reader that appears abnormal.
Security and control

We enable our customers to monitor and control their fleets’
expenditures. Through WEXOnline®, fleet managers can set
pre-determined limits on spending amount, purchase
frequency, product and service type, and the hours during
which purchases can be made.

Through WEXOnline®, fleet managers can perform real-time
modifications to any pre-determined limits, and add or
remove driver identification numbers in response to changes
or to prevent theft. They also can elect to be notified by
email when limits are exceeded in eight purchase
categories, including limits on transactions within a time
range, gallons per day and allowable fuel types. Our
purchase controls allow fleet drivers to purchase essential
items and services when needed, but deter them from
making excessive or unauthorized purchases.

Exception Reports

Managing by exception is an excellent way to save time
while ensuring your policies are being followed in the field.
Exception reports work well with purchasing controls to help
fleet managers identify potential fraud or abuse.

Prompt ID

The WEX card cannot be electronically activated without
entering a valid Prompt Identification Number, rendering the
card useless to someone who has found or stolen it. The
authorization process acts as a security measure, and
provides a layer of protection against fraudulent activity. A
valid Prompt ID is required by all users at the point of sale,
providing security to the fleet customer.

ClearView™

WEX Fleet ClearView™ is a suite of powerful, cloud-based
analytics solutions that automatically organizes, interprets, and
intuitively displays fleet-related information. Critical data is
presented in an intentional layout of simple and informative
visualizations, helping fleet managers monitor operations,
understand trends, benchmark performance, investigate
anomalies, and recognize cost-saving opportunities.
ClearView's Exceptions Module can help you recognize and
mitigate fraud. Three exceptions that many large fleets use
are:

Over Limit: This exception allows customers to customize the
time period and dollar threshold, which triggers this
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exception when a vehicle or driver surpasses the set limits.
Since fuel merchants are lagging behind all other industries
in the adoption of EMV chip technology, white plastic has
migrated to the gas station/convenience store industry. You
can check this exception each day to quickly identify and
terminate compromised cards by, for example, noting the
high number of gallons and transaction count for a particular
vehicle.

Exceeding Tank Capacity: This exception identifies when
more gallons were purchased than the vehicle’s tank can
hold. You can use this exception to identify fuel theft and
card skimming. This allows you to notice the drastic
changes in geography, fuel type, gallons, and dollars.

Fuel Mismatch: Customers use this exception to identify
when the type of fuel purchased doesn’t align with the type
of fuel required for the vehicle’s engine. This exception can
be used for card skimming, driver theft, card swaps, and
policy compliance. For example, you might notice a gasoline-
powered vehicle buying diesel, oftentimes for more gallons
than the vehicle’s tank can hold.

ClearView is described in greater detail below.

MERCHANT REQUIREMENTS

WEX accepting merchants and partners agree to establish
the following security procedures to safeguard card sale data
and cardholder information.

1. Inspect pumps daily for signs of tampering, including
unusual equipment near the card reader.

2. Secure dispensers with unique locks and apply security
labels as required by local laws.

3. Install adequate lighting, especially above pumps that are
not visible by inside employees.

4. Install security systems, including cameras for monitoring
employee and customer behavior.

5. Implement fuel pump shut-off limits. If needed, WEX can
advise you on recommended shut-off values.

6. Notify WEX immediately in the event of a suspected
breach or compromise at your location(s).

71 |Describe the acceptance network of the card, mobile The WEX Fleet Card offers acceptance in all 50 states, at
application, digital, or virtual payment services offered for 95% of U.S. retail fueling locations, all of which are required
vehicle, aviation, and/or marine fleets, as applicable. to transmit Level Ill data. The card is accepted by all major

oil companies and fuel retailers, as well as independent
merchants, in urban, rural, and remote locations. The WEX
Fleet Card is also accepted at more than 2,000 locations in
Canada.

For a list of accepting locations nationwide, visit
http://www.wexinc.com/accepting-locations.

Directories

WEX is always increasing its acceptance coverage. For the
most current information, the WEX corporate website
(www.wexinc.com) includes an online site directory where
fueling locations can be searched by brand, city, state, and
zip code. Site searches can also be done via WEX’s web-
based account management and reporting tool, WEXOnline®.
WEXPay™

WEXPay™ is a tool that enables out-of-network purchases
at an additional 398,000 merchants in the Mastercard®
network by utilizing a virtual card interface. Typically used for
independent or geographically remote fuel and service sites,
WEXPay™ provides the control of a fleet card with the
convenience of a credit card. This tool reduces the number
of out-of-network sites where drivers would have to use an
alternative form of payment.

Using WEXPay™ in conjunction with a Custom Control fleet
card lets you set the rules for your drivers. Custom Control
cards allow you to set merchant, transaction, and even
product type limits. We apply those limits to both WEX Fleet
Card and WEXPay™ Mastercard transactions. Expanded
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coverage combined with integrated reporting and invoicing
can further streamline your fleet purchasing and operations.
How It Works

As a Mastercard issuing bank, WEX uses Single-Use
Account Number technology to authorize a one-time payment
to a merchant. The account number provided to the
merchant by phone is fast and secure — good only for that
one purchase.

When the merchant calls for authorization, the WEX system
applies your purchase controls and collects the same level
of purchase detail, including Prompt ID and odometer.
Details of the purchase are integrated into your WEX Fleet
Card invoice and reports. One card, one invoice, one report
with the same controls and service WEX customers expect.
* Purchases are subject to the Mastercard transaction
processing rules and terms of use, including tax exemption
rules.

Adding New Merchants

WEX is always increasing its acceptance coverage for fuel,
service, and marina locations. Because we currently have
acceptance at 95% of all retail fuel sites in the United
States, our merchant acquisition strategy is driven by the
needs of our fleet customers.

If a customer needs specific merchants added to the WEX
accepting network, the customer should provide the following
information to WEX:

Merchant name

Merchant address

Merchant contact person

Phone and fax numbers

Expected utilization/volume from your fleet

Name and phone number of fleet employee requesting
WEX card acceptance

WEX will work with all interested parties in an attempt to
gain acceptance at the location. This includes either direct
agreements or acceptance through our partnerships with
network sales organizations and acquirers.

Alternative Fuels

Certain WEX accepting merchants supply ethanol, natural
gas (CNG, LNG), propane (LPG), hydrogen, biodiesel,
methanol, and other alternative fuels. WEX has created an
Alternative Fuel Directory using transaction information
passed to us by accepting merchants, and from external
sources such as the Department of Energy. This directory
contains more than 6,000 WEX accepting sites that carry at
least one alternative fuel type. This directory is available
through a download from WEXOnIine®, or can be provided
in hard copy for use in vehicles. WEX uniquely reports
ethanol, methanol, CNG, LNG, and biodiesel.

e o o o o o

EV FleetCharge

In partnership with ChargePoint, the world’s largest electric
vehicle charging network, WEX EV FleetCharge offers EV
charging and integrated reporting for business, government,
and transit fleets. WEX EV FleetCharge is available to any
WEX Fleet Card customer, and allows WEX customers to
use their WEX Fleet Card account to charge electric
vehicles at more 66,000 ChargePoint charging stations.
ChargePoint will provide an RFID tag that is used to
activate the charging station and will be connected to your
WEX account. Set your WEX Fleet Card as the form of
payment, then enter the RFID code and your EV
transactions will be included in your WEX Fleet Card
reporting, noted with an EV product code. ChargePoint
transactions are billed nightly to your account.

Aviation and Jet Fuel -- AVCARD

WEX customers can manage aircraft fueling, maintenance,
and activity with the AVCARD program. AVCARD — a
complete purchasing solution for fuel and related aviation
services — is a credit card and contract fuel program used
by corporate and private flight departments at both domestic
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and international airport locations. In addition to your WEX
Fleet Card account, we can set you up with an AVCARD
account, which is integrated with your WEX account.
AVCARD cards function as both a credit card and a
contract fuel card. You'll only need one card program for
purchasing fuel and services from all AVCARD acceptors
and/or contract fuel suppliers. AVCARD is the most widely
accepted aviation credit card, providing fuel access at 7,500
locations in more than 190 countries. With an AVCARD
account, you automatically participate in their Contract Fuel
Program, which allows you to receive savings on jet fuel
virtually everywhere in the world.

. View and download contact information and a detailed
listing of specific services provided (catering, rental cars,
hangar, etc.)

. Prearrange your fuel and services

. Log in to obtain contract fuel pricing

. Request a firm Price Quote by email

. Report a lost or stolen card online or use the toll-free
number during business hours

WEX customers can sign up and use the convenient
features of the AVCARD program at no additional charge.
Marinas

Fleets can purchase gasoline and diesel fuel at marine
fueling locations through a combination of direct acceptance
of the WEX Fleet Card at marinas with branded oil
locations through electronic point of sale systems, and at
any of the more than 9,500 marina locations that accept a
MasterCard worldwide. The WEX Fleet Card and
WEXPay™ would be used at these accepting locations just
like any other fueling location to purchase fuel and related
services. Additional terms and conditions apply.

MAINTENANCE PROGRAM

WEX offers several maintenance purchasing solutions to
support fleet needs.

WEX Service Network (WESN)

WEX offers acceptance for service and maintenance needs
through the WEX Service Network. WEX Custom Control
cards can be used to purchase tires, transmissions, brakes,
mufflers, oil changes, glass replacement, car washes, and
other routine vehicle maintenance products and services at
national brand and local service stations, including Goodyear,
Sears, Jiffy Lube, Valvoline, and Bridgestone/Firestone. The
WEX card is currently accepted at approximately 33,000
service sites.

Maintenance Management Solutions - Purchase Log

WEX offers Purchase Log to facilitate payments to
merchants that accept MasterCard®. Purchase Log is a web-
based interface that allows fleet-designated staff to securely
log in to WEX's MasterCard® settlement website and enter
pertinent Level Il data associated with a transaction (or
invoice). This can include up to six entry fields for the fleet-
specific data such as billing codes. Once the transaction
information and payment amount is entered, a virtual
card/single use ghost account with expiration dates and
CVC2 values is presented. The fleet provides this to the
merchant for payment.

Using the MasterCard® payment network, you see all
requests and approve all transactions before they take place.
You can give your managers different levels of approval,
while maintaining control over larger purchases.

Purchase Log uses Single Use Virtual Accounts to make
secure payments to vendors. It is a safe and secure method
of paying your vendors that lowers the possibility of misuse
or fraud, and significantly reduces your paperwork.

Purchase Log transactions appear on their own invoice and
report since the program is separate from your WEX Fleet
Card account. Reports can often be formatted to be
imported into most customer accounting programs.

The standard Purchase Log billing cycle is monthly, subject
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to final credit approval. The standard payment term for
Purchase Log is 15 days from the date of invoice and is
subject to final credit approval. This payment term may be
different from that of your fleet account. There are several
payment methods available, including standard check, online,
by phone, or via wire or ACH. There is no early payment
discount and there are no extra fees. There may be
associated fees to your account for other types of
MasterCard® purchases and services, such as international
currency conversion.

Since Purchase Log uses MasterCard® account technology,
it is separate from your WEX Fleet Card account. Additional
terms and conditions and sometimes an additional credit line
apply. WEX Bank may be able to utilize your existing fleet
card credit line (if there is sufficient unused credit) for the
Purchase Log program. Purchases are subject to the
MasterCard transaction processing rules and terms of use,
including tax exemption rules.

WEX Fleet DriverDash is an application used by fleet
drivers to activate their fleet cards, enter required prompts,
and purchase fuel at the pump. The solution enables fleet
drivers to authorize a fuel transaction via mobile device and
biometrics from within their vehicle. DriverDash can help
solve issues like skimming and inaccurate odometer
readings with secure, in-vehicle transactions. DriverDash
captures receipts electronically.

The DriverDash program is currently available at more than
25,000 fueling stations across the continental U.S. and WEX
is actively expanding the network among its accepting

merchants.
72 |If offering payment services for electric vehicle charging In partnership with ChargePoint, the world’s largest electric
station fees, describe available data collection and sharing vehicle charging network, WEX EV FleetCharge offers EV
options. charging and integrated reporting for business, government,

and transit fleets. WEX EV FleetCharge is available to any
WEX Fleet Card customer, and allows WEX customers to
use their WEX Fleet Card account to charge electric
vehicles at more 66,000 ChargePoint charging stations. *
ChargePoint will provide an RFID tag that is used to
activate the charging station and will be connected to your
WEX account. Set your WEX Fleet Card as the form of
payment, then enter the RFID code and your EV
transactions will be included in your WEX Fleet Card
reporting, noted with an EV product code. ChargePoint
transactions are billed nightly to your account.

73 |Explain the value-added tools offered for fleet data analytics, |In addition to the WEX fleet card program, we are offering
integrated telematics, data file transfer and validation, private- |ClearView data analytics and reporting; Telematics; and
site fueling solutions, fleet technology interfaces, etc. Private Site Rebilling.

WEX FLEET CARD

The WEX Fleet Card program, described in detail
throughout this RFP response, offers best-in-class card
functionality, reporting and customer service. Our technology
and services include:

. 99.8% Level 3 data on all transactions (including
remote sites that may only transmit Level 1 or 2 using
MasterCard)

. Nine levels of hierarchy, for more flexible reporting and
billing options

. Advanced card to PIN functions; ability to tie one card
to one PIN, etc.

. More flexible prompting options at point of sale

. Broad acceptance through our proprietary network, as
well as expanded acceptance through virtual MasterCard
technologies

. Comprehensive tax exemption program for Federal and
State taxes

. Robust online reporting tools through WEXOnline,
including ability to schedule and share custom reports

. Ability to customize data fields and add GL codes for

Bid Number: RFP 080620 Vendor Name: WEX Bz 468



DocuSign Envelope ID: 68D9C258-B3D5-487A-BB02-F240D0D6B3E1

accounts, drivers, vehicles or cards

. Control over user access to the online system, with
advanced administrative functions

WEX FLEET CLEARVIEW

WEX's recently released WEX Fleet ClearView analytics
platform gives managers a dynamic view into their fleet
operations. You'll have the ability to combine and analyze
large amounts of data, and use the results to take corrective
action. Whether it's identifying and understanding short- or
long-term trends, reviewing performance benchmarks or
isolating outliers and anomalies, you will be able to bring
your analysis and decision-making to new levels without the
time-consuming, manual calculations.

. Gain a clearer picture of vehicle and driver
performance to identify cost savings opportunities

. Streamline operations to help eliminate redundancies

. Quickly identify areas of your organization that need to
focus on key performance indicators like card activation rate
and price per gallon

Identify outliers and anomalies to reduce fraudulent activity
and identify opportunities for driver education

. View volume and price information by merchant brand
to divert drivers from high-price stations, and negotiate better
rates for heavily-utilized merchants.

. Review purchasing patterns to better understand trends
in expenses

TELEMATICS

WEX Telematics is a suite of Telematics solutions carefully
assembled to meet the needs of the WEX fleet customer
base. Our best in class technologies leverage GPS for
tracking and are driven by innovative hardware, software and
reporting capabilities. We partner with you to accomplish
your specific business goals, such as:

. Maximize the utilization and productivity of your
workforce and vehicles

. Reduce overall operating costs and improve revenue
. Reduce fuel costs

. Reduce risk and Improve safety and compliance

. Improve customer experience and relations

. Help you become a greener company

We take a consultative approach to fully understand your
specific business case and carefully select the solution that
best meets your needs. We help you leverage industry best
features and reporting options.

What makes us different?

. More than 30 years of fleet experience

. Consultation and guidance from people you know and
trust

. A suite of solutions to meet your specific business case
. Proven implementation process to simplify enablement
. Best in class products backed by US-based world
class customer service

. Innovative fuel/GPS integrated products to help curb
card abuse

Features

- Dashboards

Mapping

Real-Time Alerts (e-mail or text)

Speed violations

Idling

Landmark entry/exit

Odd-hours usage

Diagnostic trouble codes (optional)
Odometer-driven maintenance

e o o o o o
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Reports

- Begin/end of day

- Stop and drive time

» Engine operating performance data and statistics

* Fuel usage, MPG

* Fuel guard

- Safety violations

« Custom reporting options

PRIVATE SITE REPORTING

Private Site Reporting consolidates tracking of onsite and
retail fuel transactions into one comprehensive report,
allowing you to monitor private transactions for abuse
through purchase controls at the point of sale using your
WEX card.

This program provides in-depth reporting of onsite fuel
transactions at the vehicle level integrated with retail fuel
purchases. The system is designed to exclude onsite fuel
transactions from your invoice while providing consolidated
comprehensive vehicle level paper and electronic reporting
along with your retail transactions.

Once installed, your card readers will be required to retain
reportable information so you don't have to.

Just like a retail transaction, the driver initiates the data
capture by entering their Driver ID and odometer. Your card
reader will provide the fuel type, gallons, PPG as
programmed in the card reader, and total sale. Upon
receipt, WEX integrates this key information into your fleet's
usage reporting.

Exceptions to Terms, Conditions, or Specifications Form

Only those Proposer Exceptions to Terms, Conditions, or Specifications that have been accepted by Sourcewell have been
incorporated into the contract text.
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Documents

Ensure your submission document(s) conforms to the following:
1. Documents in PDF format are preferred. Documents in Word, Excel, or compatible formats may also be provided.

2. Documents should NOT have a security password, as Sourcewell may not be able to open the file. It is your sole
responsibility to ensure that the uploaded document(s) are not either defective, corrupted or blank and that the documents can

be opened and viewed by Sourcewell.
3. Sourcewell may reject any response where any document(s) cannot be opened and viewed by Sourcewell.

4. If you need to upload more than one (1) document for a single item, you should combine the documents into one zipped
file. If the zipped file contains more than one (1) document, ensure each document is named, in relation to the submission
format item responding to. For example, if responding to the Marketing Plan category save the document as "Marketing Plan."

Financial Strength and Stability - 2019 Annual Report to Stockholders.pdf - Thursday July 30, 2020 10:17:17
Marketing Plan/Samples - Marketing Plan-Samples.zip - Thursday August 06, 2020 06:43:26
WMBE/MBE/SBE or Related Certificates (optional)

Warranty Information (optional)

Pricing - Pricing.zip - Thursday August 06, 2020 14:10:01

Additional Document - Additional Documents.zip - Thursday August 06, 2020 14:04:47
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Proposer's Affidavit

PROPOSER AFFIDAVIT AND ASSURANCE OF COMPLIANCE

| certify that | am the authorized representative of the Proposer submitting the foregoing Proposal with the legal authority to
bind the Proposer to this Affidavit and Assurance of Compliance:

1. The Proposer is submitting this Proposal under its full and complete legal name, and the Proposer legally exists in good
standing in the jurisdiction of its residence.

2. The Proposer warrants that the information provided in this Proposal is true, correct, and reliable for purposes of
evaluation for contract award.

3. The Proposer, including any person assisting with the creation of this Proposal, has arrived at this Proposal
independently and the Proposal has been created without colluding with any other person, company, or parties that have
or will submit a proposal under this solicitation; and the Proposal has in all respects been created fairly without any fraud
or dishonesty. The Proposer has not directly or indirectly entered into any agreement or arrangement with any person or
business in an effort to influence any part of this solicitation or operations of a resulting contract; and the Proposer has
not taken any action in restraint of free trade or competitiveness in connection with this solicitation. Additionally, if
Proposer has worked with a consultant on the Proposal, the consultant (an individual or a company) has not assisted any
other entity that has submitted or will submit a proposal for this solicitation.

4. To the best of its knowledge and belief, and except as otherwise disclosed in the Proposal, there are no relevant facts or
circumstances which could give rise to an organizational conflict of interest. An organizational conflict of interest exists
when a vendor has an unfair competitive advantage or the vendor’s objectivity in performing the contract is, or might be,
impaired.

5. The contents of the Proposal have not been communicated by the Proposer or its employees or agents to any person not
an employee or legally authorized agent of the Proposer and will not be communicated to any such persons prior to Due
Date of this solicitation.

6. If awarded a contract, the Proposer will provide to Sourcewell Participating Entities the equipment, products, and services
in accordance with the terms, conditions, and scope of a resulting contract.

7. The Proposer possesses, or will possess before delivering any equipment, products, or services, all applicable licenses or
certifications necessary to deliver such equipment, products, or services under any resulting contract.

8. The Proposer agrees to deliver equipment, products, and services through valid contracts, purchase orders, or means
that are acceptable to Sourcewell Members. Unless otherwise agreed to, the Proposer must provide only new and first-
quality products and related services to Sourcewell Members under an awarded Contract.

9. The Proposer will comply with all applicable provisions of federal, state, and local laws, regulations, rules, and orders.
10. The Proposer understands that Sourcewell will reject RFP proposals that are marked "confidential" (or "nonpublic," etc.),
either substantially or in their entirety. Under Minnesota Statutes Section 13.591, subdivision 4, all proposals are
considered nonpublic data until the evaluation is complete and a Contract is awarded. At that point, proposals become
public data. Minnesota Statutes Section 13.37 permits only certain narrowly defined data to be considered a "trade
secret," and thus nonpublic data under Minnesota's Data Practices Act.

11. Proposer its employees, agents, and subcontractors are not:

a. Included on the “Specially Designated Nationals and Blocked Persons” list maintained by the Office of Foreign
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Assets Control of the United States Department of the Treasury found at:
https://www.treasury.gov/ofac/downloads/sdnlist.pdf;

b. Included on the government-wide exclusions lists in the United States System for Award Management found at:
https://www.sam.gov/portal/3; or

c. Presently debarred, suspended, proposed for debarment, declared ineligible, or voluntarily excluded from programs
operated by the State of Minnesota; the United States federal government or the Canadian government, as
applicable; or any Participating Entity. Vendor certifies and warrants that neither it nor its principals have been
convicted of a criminal offense related to the subject matter of this solicitation.

@ By checking this box | acknowledge that | am bound by the terms of the Proposer’s Affidavit, have the legal authority to
submit this Proposal on behalf of the Proposer, and that this electronic acknowledgment has the same legal effect, validity, and
enforceability as if | had hand signed the Proposal. This signature will not be denied such legal effect, validity, or enforceability
solely because an electronic signature or electronic record was used in its formation. - Tim Laukka, President and CEO,
WEX Bank

The Proposer declares that there is an actual or potential Conflict of Interest relating to the preparation of its submission,
and/or the Proposer foresees an actual or potential Conflict of Interest in performing the contractual obligations contemplated in
the bid.

r Yes & No

The Bidder acknowledges and agrees that the addendum/addenda below form part of the Bid Document.
Check the box in the column "l have reviewed this addendum™ below to acknowledge each of the addenda.

| have reviewed the
below addendum and

ke b attachments (if FatEs
applicable)

Addendum_2_Fleet_Payment_Solutions_RFP080620 w7 5

Wed July 29 2020 05:48 PM

Addendum_1_Fleet_Payment_Solutions_RFP080620 F 1

Sun July 5 2020 09:09 AM
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080620-WEX

Wex Universal — Terms and Conditions for Government Fleets

EX Bank, a federally-insured Utah industrial bank (“Issuer”), would like to provide and propose the following terms (the “Agreement”) to be included in
any resulting contract between Issuer and your contracting agency or entity (“Customer”). The Agreement is specifically related to our product offering
and banking regulations for issuing credit.

The definitions on Schedule A apply for purposes of this Agreement.
1. Use of Account.

The Account may be used to make purchases at merchants participating in the WEX network. Customer agrees that the Account and a Card may only be
used for business purposes, and not for any agricultural or personal, family, or household purposes. Customer shall adopt and follow internal policies and
controls to ensure that the Accounts and Cards are used strictly for business purposes. Purchases of lottery tickets or other games of chance, gift cards, pre-
paid cards or other cash equivalent charges are prohibited.

2. Account Users.

2.1 Customer shall designate Account Users as well as those contacts authorized to: (a) provide Issuer with the information necessary to establish and
maintain Account(s), Cards, and DINs; (b) provide vehicle, driver and other information; (¢) receive all Account numbers, Cards or reports; (d) receive
other Account information; and (e) select additional products and/or services that may be offered. Customer will provide notice of any change or removal
of any contact or Account User either in writing, by telephoning Issuer’s customer service department or through Issuer’s online system. Issuer is authorized
to take instruction from any Account User or contact with apparent authority to act on Customer’s behalf. Unless Customer reports any errors in Account
information or Cards, Issuer is entitled to rely on that information for servicing the Account. Customer shall ensure that each Account User complies with
the terms and conditions of this Agreement. Customer is liable for any employee misuse of Cards.

2.2 Customer is responsible for notifying Issuer of any revocation of authority of an Account User to use a Card or the Account. An Account User shall
be deemed to have authority to use a Card and the Account until Issuer receives notice of revocation of authority from Customer in the manner required by
Issuer and Issuer has a reasonable time to act on the notice, notwithstanding whether any such use is consistent with any limitations on use imposed on an
Account User by Issuer.

2.3 Customer assumes all risk if Customer chooses to leave a Card at an accepting location for use by its drivers or Account Users and, as such, agrees to
pay for all charges made with that Card or on that Account. Customer agrees to keep DINs confidential and ensure that its employees or Account Users do
not disclose any DIN. Customer is liable for any Unauthorized Use that results if an Account User or other employee discloses a DIN or writes a DIN on a
Card, even if the disclosure is inadvertent or unintentional. Customer shall not provide actual, implied or apparent authority to any Person to use a Card or
the Account except for an Account User.

3. Credit Limit and Authorizations.

3.1 Issuer will notify Customer of the Credit Limit assigned to the Account. Customer shall ensure that the balance of the Account does not exceed the
assigned Credit Limit. Issuer may change the Credit Limit in its sole discretion without prior notice, except as may be required by applicable law. Issuer
may, but is not required to, permit Customer to exceed its Credit Limit. Customer must comply with the Credit Limit even if Issuer has previously permitted
Customer to exceed the Credit Limit. Customer shall, immediately upon request, pay the amount over the Credit Limit.

3.2 Issuer has sole discretion to determine whether to establish an Account and extend credit to Customer. Issuer may suspend an Account or refuse to
authorize any Transaction in its sole discretion for any reason, including in the event that: (a) any balance is past due; or (b) the amount of the Transaction
plus the outstanding balance (including Transactions authorized but not yet posted) exceeds the Credit Limit.

4. Controls.

4.1 Customer may request that Controls be applied to the Account. The availability and effectiveness of Controls is dependent upon each merchant’s
adoption of Card specifications and the information, including product codes that the merchant transmits to Issuer. The product codes are assigned by each
merchant and not by Issuer. In addition, some Controls are not enforceable at island card readers due to equipment restrictions at the merchant location.
There are inherent limitations on the ability of Controls to limit the use of Cards in the manner intended.

4.2 Issuer may, in its sole discretion and without prior notice, modify Controls for the purpose of, among others, the prevention of suspected fraudulent
activity. Issuer may apply default Controls on its portfolio of accounts. Issuer will use reasonable efforts to notify Customer after any modification to a
Control setting is made. Customer shall review and manage the account set-up for all Cards based on Customer’s specific purchasing needs. Customer
agrees it is responsible for reviewing fraud control data provided by Issuer for the purpose of detecting fraud that may occur within Control parameters.

4.3 Default Control values are modified through the online product. More detailed information and certain limitations regarding Controls is provided
online. Only Transactions submitted for authorization are subject to Controls and those Controls can only be enforced when the merchant provides sufficient
information as part of the authorization.

4.4 Controls are provided for the convenience of Customer in its efforts to manage usage of Cards and the Account. Issuer encourages Customer to set
Controls in a manner that Customer determines is most likely to conform usage of Cards and the Account to the purposes determined by Customer.
However, Issuer is not responsible for the prudence of any particular Control level selected by Customer. Customer shall be liable for all Transactions,
regardless of Control settings selected by Customer or the effectiveness of the Controls, except as expressly provided in this Agreement or under applicable
law.

5. Billing and Payments.

5.1 [Customer shall make payment in accordance with, and within the time specified in, any specific prompt payment laws to which Customer is subject.]
Issuer will provide Customer with a billing statement for each Billing Cycle in which the Account has activity. Customer agrees to pay Issuer in full on
or before the relevant cutoff time on or before the Due Date.

5.2 Customer will pay Issuer for all credit extended under the Account, as well as any fees and charges, as provided in this Agreement. Customer is liable
for all Transactions on the Account to the fullest extent permitted by applicable law, except as expressly provided in this Agreement. Customer may pay
the entire balance of the Account or a portion of it, at any time prior to its Due Date without penalty.

5.3 All payments must be made in United States dollars, using checks or similar payment instruments drawn on financial institutions in the United States
or by payment through the Automated Clearing House network in accordance with Issuer’s requirements.

5.4 Payments made via paper check are posted to the Account after processing and must arrive at Issuer at least two Business Days before the Due Date

Rev. 2/2020 19

474



DocuSign Envelope ID: 68D9C258-B3D5-487A-BB02-F240D0D6B3E1

080620-WEX

on the billing statement. It can take up to two Business Days to process a check from the time the envelope containing a check arrives at Issuer’s facility
to posting of the check amount to the Account.

5.5 For payments not made by paper check, payments on a Business Day before the cut-off time in this Section 5.5 (the “Cut-off Time”) will be posted
on that Business Day. Payments after the Cut-off Time on a Business Day, or on a day other than a Business Day, will be posted on the following Business
Day. The Cut-off Times for payments not made by check are as follows: a payment transaction made via Issuer’s online payment portal must be completed
by 3:00 p.m. ET; a payment transaction made via [VR must be completed by 3:00 p.m. ET; and a payment transaction made via ACH must arrive to Issuer
by 3:00 p.m. ET.

5.6 Regardless of payment method, Customer must ensure that Customer’s account number is provided with the payment. Failure to do so will cause
processing delays in posting the payment to the Account. Payments that are received at locations other than the address specified on the billing statement,
or that do not otherwise comply with instructions on the billing statement or the Agreement, may be delayed in posting.

5.7 Payments will be applied first to fees and then to other amounts owing on the Account. Issuer, in its sole discretion, may determine when to restore
available credit in the Credit Limit after crediting a payment to an Account.

6. Reports.

Issuer provides Transaction data for the Account to the Customer as transmitted by merchants. Customer is responsible for reconciling that data. Issuer
will report the data received from merchants and as such is not liable for the accuracy or completeness of the data received, posted, or contained in any
specialty reports, management reports, data services, or other information services provided. In addition, Customer understands that in the event an error
is identified in a report, such as an incorrect product code, Customer is still liable for the Transaction, but may follow the dispute process as described in
this Agreement.

7. Late Fees.
7.1 Late fees to be applied and paid in accordance with any specific prompt payment laws to which Customer is subject.
8. Other Fees.

In addition to Late Fees, Customer agrees to pay the additional fees in the amounts and as described on the Fee Schedule.

9.Disputed Amounts.

9.1 Customer shall use its best efforts to resolve any disputes regarding Transactions directly with the relevant merchant, including any dispute related to
the quality of goods or services that are purchased in a Transaction or any warranty received in connection with a Transaction.

9.2 All billed charges must be paid in full regardless of reported disputes. Charges must be disputed in writing within sixty (60) days from the billing date
or they will be final and binding. Customer may dispute an amount reflected on a billing statement if: (a) the amount does not reflect the face value of the
Transaction; (b) the amount being disputed is a fee that is not properly accrued under this Agreement; or (¢) Customer does not believe it is liable for that
amount.

9.3 Transactions made at an island card reader where Customer or Account User did not obtain a receipt at the time of sale are eligible for dispute. However,
the receipt may provide the only opposing record to the Transaction information submitted by the merchant. In addition, island card reader Transactions
require both a valid Card and DIN to be authorized and often disputes regarding such transaction are the result of an Account User failing to comply with
limits on Card usage imposed by Customer, which does not constitute Unauthorized Use or relieve Customer from liability for the Transaction.

9.4 Certain Transactions in dispute may qualify for charge back to the merchant. Issuer will use reasonable efforts to charge the Transaction back to the
merchant in accordance with Issuer’s procedures under its merchant acceptance agreement with the merchant. Any charge back paid by the merchant to
Issuer will be credited to the relevant Account. Customer may be liable for the Transaction if the disputed item cannot be charged back to the merchant.

10. Unauthorized Use.

10.1 If Customer or an Account User knows of or suspects the loss or theft of a Card or Account or possible Unauthorized Use, or if Customer would like
to terminate authority of an Account User to use a Card or Account, Customer will notify Issuer by immediately calling 1-866-544-5796. Customer shall
adopt and maintain reasonable security precautions and controls to prevent Unauthorized Use.

10.2 Except as provided in Section 10.3, Customer will be liable to Issuer for all Unauthorized Use of a Card or Account: (a) that occurs before Customer
provides Issuer with notice that a Card is lost or stolen or other possible Unauthorized Use of an Account provided in Section 10.1 of this Agreement; or
(b) Issuer determines that such Unauthorized Use would have been prevented by Customer adopting and following reasonable security precautions and
controls surrounding the Cards or Accounts as described in Sections 1, 4 and 10.1 of this Agreement. A failure by an Account User to comply with
Customer’s internal policy regarding use of an Account or Card does not, by itself, result in Unauthorized Use of an Account or Card.

10.3 If Issuer has provided Customer with fewer than ten (10) Cards to access the Account, Customer’s liability for Unauthorized Use of a Card will be
limited to the lesser of fifty dollars ($50) or the amount of money, property, labor or services obtained by the Unauthorized Use of the Card before
notification is provided to Issuer of a lost or stolen Card or potential Unauthorized Use of a Card. The limitation on liability for Unauthorized Use of a Card
as described in this Section 10.3 shall apply irrespective of any other provision of this Agreement and this Section 10.3 shall control in the event of any
inconsistency between this Section 10.3 and any other provision of this Agreement.

10.4 Customer will use reasonable efforts to recover a Card from any Person whose authority to use Customer’s Account has terminated or from any
unauthorized individual with possession of or access to a Card. Customer will give Issuer and any law enforcement authority reasonable assistance with
any investigation and prosecution with respect to Unauthorized Use, including without limitation, obtaining an affidavit or similar written, signed statement
from the applicable Account User.

11. Representations by Customer.

Customer represents and warrants to Issuer that: (a) this Agreement constitutes the legal, valid, binding, and enforceable agreement of Customer; and (b)
that Customer’s execution and performance of this Agreement (i) does not constitute a breach of any agreement between Customer and a Person other than
Issuer, or of any duty arising in law or equity, (ii) does not violate any law, rule or regulation applicable to Customer, and (iii) if Customer is an organization,
is within the organizational powers of Customer and has been authorized by all necessary organizational action of Customer.

A. other Obligations of Customer.

A.1 Customer shall provide information requested by Issuer for purposes of Issuer’s compliance with federal law related to customer identification and
verification, including, but not limited to, name, address, date of birth, and other application information to identify the Customer and/or Account Users.
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A.2 Issuer may investigate the financial condition of Customer and its subsidiaries and affiliates at any time. If requested, Customer agrees to furnish
Issuer copies of its official and finalized financial statements or other applicable financial information no later than one hundred twenty (120) days
following the end of each of its fiscal years. The financial statements shall have been prepared, consistently year-over- year and shall be in accordance
with the books and records of Customer. Any financial information submitted shall be kept confidential by Issuer in accordance with Section 20.

A.3 Customer agrees to provide written notice (a) in advance of any change to its legal name or in the ownership of Customer, (b) in advance of any
change in the organizational structure of Customer, including any merger or reorganization, or sale of substantially all of Customer’s assets, (c)
immediately if Customer becomes insolvent or the subject of bankruptcy or insolvency proceedings, or (d) immediately after any appointment of a receiver
or trustee for the benefit of creditors of Customer.

B . Amendment.

Customer agrees that Issuer may change the rates, charges, and other terms of this Agreement, including the Fee Schedule, as well as introduce new terms
and fees to the fullest extent permitted under applicable law. Issuer will provide Customer with any notice of such change as required by applicable law.
Any change in the terms and conditions of the Account may be applied to the outstanding balance on the Account to the extent permitted by applicable
law.

14.Term and Termination.

14.1 This Agreement is effective when a Card is issued to Customer or Issuer opens an Account for Customer and shall remain in effect until terminated
by a Party. Customer and Issuer each shall have the right to terminate this Agreement for any reason. Issuer’s right to terminate this Agreement pursuant
to this Section 14.1 are in addition to Issuer’s termination rights under Section 15 if Customer is in Default and under Section 14.5 in connection with the
termination or modification of products or services.

14.2 Customer shall exercise its termination right under Section 14.1 by providing written notice to Issuer. Issuer shall have a reasonable amount of time
to terminate the Account after receiving a notice of termination from Customer. Issuer shall provide Customer with any notice required by applicable law
in connection with the exercise of its termination right under Section 14.1.

14.3 Customer shall not use a Card or the Account to make a purchase after termination of this Agreement. Customer shall return to Issuer, or provide
verification of the destruction of, all Account numbers or Cards. Customer may retain a copy of any records or Account information for archival or data
retention purposes.

14.4 The terms and conditions of this Agreement shall continue to apply until all amounts owing with respect to the Account are paid in full and Customer
has performed all of its obligations under this Agreement. As a result, after termination, Customer remains obligated to pay for all amounts owing on an
Account and charged under this Agreement after termination. Section 19 (Arbitration), Section 20 (Confidentiality) and Section 21 (Program Information)
shall survive indefinitely.

14.5 Issuer may, for any reason, elect to terminate or modify any product or service described in this Agreement, or provided in connection with the
Account in which Customer or an Account User has enrolled, upon such notice (if any) as may be required by applicable law.

15.Default by Customer.

15.1 Customer will be in “Default” under this Agreement if: (a) Customer fails to perform any obligation under this Agreement; (b) a representation or
warranty by Customer in connection with this Agreement was incorrect or misleading when made; (¢) any petition in bankruptcy, insolvency, receivership,
or reorganization or proceeding pursuant to any other debtor relief law is filed by or against Customer; (d) any order is entered appointing a receiver,
custodian, trustee, liquidator, or any other person with similar authority over the assets of Customer; (e) there is an insolvency, dissolution, reorganization,
or assignment for the benefit of creditors with respect to Customer, or any other material adverse change in the financial condition of Customer; (f) any
adverse judgment, order or award is entered against Customer that has a material adverse impact on the financial condition of Customer or a detrimental
effect on the ability of Customer to perform its obligations under this Agreement; (g) Customer is in default under any other agreement between Customer
and Issuer or its affiliates; or (h) any event described in Section 15.1(a) through (g) occurs with respect to any Guarantor or any Guarantor repudiates or
otherwise defaults in its obligations under a guaranty.

15.2 If Customer is in Default: (a) Customer will not have any further right to borrow under this Agreement; (b) Issuer may declare all outstanding
amounts under the Account to be immediately due and payable; (¢) Issuer may terminate this Agreement; and (d) Issuer will have the right to bring suit
and exercise all rights and remedies available under applicable law. In addition, if Customer is in Default, Issuer may, in its sole discretion, suspend all
services and obligations, shorten the billing cycle, and change the payment terms. A suspension of services or obligations will not be deemed a waiver of
any right to terminate this Agreement, whether as a result of the Default to which such suspension of services or obligations relates or otherwise. Customer
agrees to pay any and all costs (including reasonable attorneys’ fees) incurred by Issuer in enforcing Customer’s obligations under this Agreement.

16. Foreign Transactions.

16.1 Cards are issued for use by Customer’s operations based in the United States, but may be used in Canada. Customer may not distribute a Card to a
Person based in a country other than the United States. If a Card is used in any country other than the United States, Customer will: (a) be billed in U.S.
Dollars; (b) receive reporting in English; and (¢) pay the currency conversion fee as reflected in the Fee Schedule (unless such fee is waived).

16.2 Issuer will convert any Transaction made in a foreign currency into a U.S. Dollar amount before the Transaction is posted to the Account. The
exchange rate between the Transaction currency (the foreign currency) and the billing currency (U.S. Dollars) used for processing an international
Transaction is a rate selected by Issuer using rates available in wholesale currency markets for the date that the Transaction is posted by Issuer, which rate
may vary from the rate Issuer itself receives, or the government mandated rate in effect at that time. The conversion rate used on the posting date may differ
from the rate applicable on the date of the Transaction.

17.Limitations on Liability.

Issuer shall not be liable for any loss sustained by Customer or any other Person resulting from any act or omission by Issuer or any other Person, whether
with respect to the exercise or enforcement of its rights or remedies under this Agreement or otherwise, unless the loss is caused by Issuer’s gross negligence
or willful misconduct. Issuer’s liability shall be limited to actual damages incurred by Customer as a direct result of Issuer’s gross negligence or willful
misconduct. Issuer’s liability for actual damages shall not exceed the sum of: (a) all fees paid by Customer to Issuer under this Agreement in the twelve
(12) month period prior to the date when any claim is made against Issuer; plus (b) all other revenue earned by Issuer for all of Customer’s Transactions
made in the twelve (12) months prior to the date of any claim made against Issuer. In no event will Issuer be liable for incidental, special, consequential or
punitive damages and Customer expressly and unconditionally waives any right to such damages. Except as otherwise required under applicable law, Issuer
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makes no warranty with respect to goods, products, merchantability, or services purchased with a Card or the Account, or through Issuer. Issuer is not
responsible for any failure of a merchant to accept the Account or a Card.

17.1 Issuer is not liable to Customer for any loss, liability or damages that Customer suffers as a result of, related to, or in any way are connected with any
fraud control or purchase restriction measures Issuer elects to implement from time to time, unless such loss, liability or damage is a direct result of Issuer’s
gross negligence or willful misconduct.

18. Waivers.

18.1 THE PARTIES AGREE VOLUNTARILY, INTENTIONALLYAND IRREVOCABLY TO WAIVE ALL RIGHT TO TRIAL BY JURY IN ANY
PROCEEDING INSTITUTED IN ANY COURT, ARISING OUT OF THIS AGREEMENT.

18.2 Customer waives personal service of process in connection with any action or proceeding commenced by Issuer in connection with this Agreement,
and agrees that service may be made by certified mail to the last known address in Issuer’s records.

19.ARBITRATION.
PLEASE READ THIS PROVISION OF THE AGREEMENT CAREFULLY.

19.1 This section provides that disputes may be resolved by binding arbitration. Arbitration replaces the right to go to court, have a jury trial or initiate or
participate in a class action. In arbitration, disputes are resolved by an arbitrator, not a judge or jury. Arbitration procedures are simpler and more limited
than in court. This arbitration provision is governed by the Federal Arbitration Act (“FAA”), and shall be interpreted in the broadest way the law will allow.

19.2 Covered Claims. (a) Customer or Issuer may arbitrate any claim, dispute or controversy between Customer and Issuer arising out of or related to
this Account, any previous related Account, the relationship between Customer and Issuer, or any other product or service provided by or through Issuer
(called “Claims”). In this Arbitration provision, the term “Issuer” includes any of Issuer’s affiliates that provide or are involved in providing any products
or services to Customer and the term “Customer” includes any Guarantor. Claims include disputes relating to incentives or benefits relating to the Account.
A Person who asserts a Claim, or against whom a Claim may be asserted, that is subject to this Arbitration provision may be referred to as a “Covered
Person.” (b) If arbitration is chosen by a Covered Person, then no Covered Person will have the right to litigate that Claim in court or have a jury trial on
that Claim. (c) Except as stated below, all Claims are subject to arbitration, no matter the legal theory on which they are based on or the remedy (damages,
or injunctive or declaratory relief) they seek, including Claims based on contract, tort (including intentional tort), fraud, agency, any Person’s negligence,
statutory or regulatory provisions, or any other sources of law; Claims made as counterclaims, cross-claims, third-party claims, interpleaders or otherwise;
Claims made regarding past, present or future conduct; and Claims made independently or with other Claims. This also includes Claims made by or against
any Person connected with Customer or Issuer, or by a Person making a Claim through Customer or Issuer, such as an Account User, employee, agent,
representative or an affiliated/parent/subsidiary company.

19.3 Arbitration Limits. (a) Individual Claims filed in a small claims court are not subject to arbitration, as long as the matter stays in small claims court.
(b) Claims brought as part of a class action, private attorney general or other representative action can be arbitrated only on an individual basis. The
arbitrator has no authority to arbitrate any claim on a class or representative basis and may award relief only on an individual basis. If arbitration is chosen
by any Covered Person, the Covered Person asserting the Claim may not pursue the Claim as part of a class action or other representative action. Claims
of two (2) or more Persons may not be combined in the same arbitration. However, applicants, Account Users on a single Account and/or related Accounts
or corporate affiliates are considered as one Person for these purposes.

19.4 How Arbitration Works. (a) Arbitration shall be conducted by the American Arbitration Association (“AAA”) according to this arbitration
provision and the applicable AAA arbitration rules in effect when the claim is filed (“AAA Rules”), except where those rules conflict with this arbitration
provision. The AAA Rules may be obtained at the AAA’s website (www.adr.org) or by calling 800-778-7879. A Covered Person may choose to have a
hearing, appear at any hearing by phone or other electronic means, and/or be represented by counsel. Any in-person hearing will be held in the same city
as the U.S. District Court closest to Customer’s billing address. (b) If the AAA is not available to conduct the arbitration, then a Covered Person may
petition a court of appropriate jurisdiction to designate an appropriate arbitrator. (¢) Arbitration may be requested at any time, even where there is a pending
lawsuit, unless a trial has begun or a final judgment entered. A Covered Person does not waive the right to arbitrate by filing or serving a complaint,
answer, counterclaim, motion or discovery in a court lawsuit. To choose arbitration, a Covered Person may file a motion to compel arbitration in a pending
matter and/or commence arbitration by submitting the required AAA forms and requisite filing fees to the AAA. (d) The arbitration shall be conducted by
a single arbitrator in accord with this arbitration provision and the AAA Rules, which may limit discovery. The arbitrator shall not apply any federal or
state rules of civil procedure for discovery, but the arbitrator shall honor claims of privilege recognized at law and shall take reasonable steps to protect
Account information and other confidential information of a Covered Person if requested to do so. The arbitrator shall apply applicable substantive law
consistent with the FAA and applicable statute of limitations, and may award damages or other relief under applicable law. (e) The arbitrator shall make
any award in writing and, if requested by a Covered Person, shall provide a brief statement of the reasons for the award. An arbitration award shall decide
the rights and obligations only of the Persons named in the arbitration, and shall not have any bearing on any other Person or dispute.

19.5 Paying for Arbitration. Arbitration fees will be allocated according to the applicable AAA Rules. All Persons are responsible for their own
attorney’s fees, expert fees and any other expenses, unless the arbitrator awards such fees or expenses to a Person based on applicable law.

19.6 The Final Award. (a) Any award by an arbitrator is final unless a Covered Person appeals it in writing to the AAA within thirty (30) days of notice
of the award. The arbitration appeal shall be determined by a panel of three (3) arbitrators. The panel will consider all facts and legal issues anew based
on the same evidence presented in the prior arbitration, and will make decisions based on a majority vote. Arbitration fees for the arbitration appeal shall
be allocated according to the applicable AAA Rules. An award by a panel on appeal is final. A final award is subject to judicial review as provided by
applicable law. (b) A final award may be entered in any court of appropriate jurisdiction.

19.7 If any part of this arbitration provision is deemed invalid or unenforceable, the other terms shall remain in force, except that there can be no arbitration
of a class or representative Claim. This arbitration provision may not be amended, severed or waived, except as provided in this Agreement or in a written
agreement between Customer and Issuer.

20. Confidentiality.

All information furnished by either Party or by any affiliate of Issuer in connection with this Agreement will be kept confidential (and will be used by the
other Party only in connection with this Agreement), except to the extent that the information: (a) is already lawfully known when received; (b) becomes
lawfully obtainable from other sources; (¢) is required to be disclosed in any document filed with the Securities and Exchange Commission, the Federal
Deposit Insurance Corporation, or any other agency of any government; (d) is disclosed by Issuer to its financial services regulators; (e) is used or disclosed
as provided in this Agreement or with the consent of the Person whose information is being used or disclosed; or (f) is required by law to be disclosed,
provided that notice of the disclosure has been given (when legally permissible) by the Party proposing to make such disclosure, which notice, when
practicable, shall be given sufficiently in advance of the proposed disclosure to permit the other Party to take legal action to prevent the disclosure. Nothing
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in this section or this Agreement prohibits Issuer from providing any information to its affiliates or third-party servicers related to the operation and
maintenance of the business of Issuer and its affiliates, and Customer expressly agrees to these disclosures and use of information, provided that such
affiliates and third-party servicers agree to maintain the information confidentially and not disclose it to any other parties without Issuer’s authorization.

21. Program Information.

Transaction information related to the Account may be provided to merchants who accept the Card as payment for goods and services. Issuer and its
affiliates may use and disclose information obtained by Issuer in operating its card programs, including Transaction information and/or identifiable
information of the Customer (collectively, “Program Information”) for the purpose of operating Issuer’s and its affiliates’ business, delivering, improving,
and customizing their respective services, sending communications related to their respective business, and for other legitimate purposes permitted by
applicable law. Without limiting the foregoing, Issuer may provide Program Information to its affiliates and third parties which provide goods or services
to commercial enterprises and Customer understands that Issuer, its affiliates, including but not limited to WEX Inc., and third parties may contact
Customer to offer additional products or services including, for example, discount networks for certain non-fuel merchant purchases and telematics
products designed to assist customers with vehicle tracking and management. If Customer chooses to enroll in any such product or service offered by
Issuer, its affiliates or a third party, Customer may be required to complete additional enrollment forms or agreements, and/or agree to additional terms
and conditions (which may include fees for use) with respect to such products or services. For more information on Issuer’s privacy policy, please visit
the website at: https://www.wexinc.com/privacy-policy/. Issuer and its affiliates may use and disclose Program Information that is not identifiable to
Customer in industry analytics and other data services or products provided to third parties. Program Information shall be subject to this Section 21
(Program Information) and not Section 20 (Confidentiality).

22. Assignment.

Customer may not assign this Agreement or any interest, rights or obligations under this Agreement, without Issuer’s prior written consent. Issuer may, in
its sole discretion, assign this Agreement and any of its obligations, transfer any right, or delegate any duty of performance under this Agreement without
further notice. The Person to whom Issuer makes any assignment is entitled to all of Issuer’s rights under this Agreement, to the extent that those rights
were assigned.

23. Miscellaneous.

23.1 Customer may purchase dyed special fuel using its Account or Cards. Customer acknowledges that all dyed special fuel purchases will be used
exclusively for off- road purposes and according to all applicable laws governing its use. Issuer is not liable in any way for any misuse or mishandling by
Customer of any dyed special fuel. Upon request from applicable governmental authorities, Issuer may provide information regarding Customer’s dyed
special fuel purchases without prior authorization from Customer.

23.2 Issuer may monitor telephone communications between its employees and its customers for service quality purposes. Customer consents to such
monitoring and recording of telephone communications and agrees to notify employees who may be in telephone contact with Issuer’s representatives that
periodic monitoring of conversations will occur.

23.3 Issuer’s compliance with this Agreement shall be excused to the extent that any failure or delay in performance by Issuer is attributable, in whole or
in part, to causes or circumstances beyond Issuer’s reasonable control including, but not limited to, acts of God; civil disturbance; war; acts of government;
natural disasters; labor disputes and computer or telecommunication failures.

23.4 This Agreement and any and all claims relating to or arising out of this Agreement, whether sounding in contract, tort, or otherwise, in each case,
shall be governed by federal law and, to the extent that state law applies, the laws of the State of Utah.

23.5 If either Party is notified by a state or federal regulatory body that any aspect of the services provided by Issuer or this Agreement does not comply
with any applicable law, regulation, rule, policy, or order, then the affected Party shall give the other Party prompt written notice of the non-compliance.
Following notice, the affected obligations will be suspended and the failure to perform those obligations will not be deemed a breach of or Default under
this Agreement so long as the affected Party is unable to perform due to the notice given by the state or federal regulatory body.

23.6 Nothing contained in this Agreement, or the performance by a Party of its obligations under this Agreement, shall result in the Parties having a
partnership, co-venture or agency relationship, except to the extent that a Party is expressly designated to act as an agent of the other Party, or render a
Party responsible for the debts, liabilities or obligations of the other Party.

23.7 No delay or omission by Issuer to exercise any right under the Agreement shall impair such right or be construed to be a waiver of any default. The
authorization of Transactions shall not constitute any waiver, including of Issuer’s rights with respect to such Transaction. Any single or partial exercise of
any such right by Issuer shall not preclude other or further exercise thereof or the exercise of any other right. No waiver, amendment, or other variation of
the terms, conditions, or provisions of the Agreement shall be binding on Issuer unless in writing, and then only to the extent set forth in such writing.

23.8 No Person other than a Party to this Agreement shall have any right to enforce the terms and conditions of this Agreement. No Person, including an
Account User, will be a third party beneficiary of this Agreement.

23.9 Except as otherwise provided in this Agreement, all notices will be in writing and deemed effective when personally delivered or mailed, first class
postage prepaid to the appropriate Party at the address set forth in the application for credit or at such other address as the Parties may indicate from time
to time. In addition to the notice methods provided above, the Parties agree that a communication: (a) by facsimile to a number identified by the recipient
as appropriate for communication under this Agreement; or (b) by email to or from an address normally used by an Account User for business
communications, shall be considered to be a “writing” and to be “signed” by the Party transmitting it for all purposes. The Parties agree to waive any claim
that a transmission does not satisfy any writing or signature requirements under applicable law. The Parties agree that a photocopy or printed copy of a
facsimile or email constitutes the “best evidence” and an “original” of such a writing.

23.10 If any portion of this Agreement is held to be invalid, the remaining portions shall remain in full force and effect and shall continue to be binding
upon the parties (except as specifically provided in Section 19 (Arbitration)).

23.11 This Agreement, any notices in connection with this Agreement, and any guaranty of Customer’s obligations under this Agreement constitutes the
entire agreement among the Parties and supersedes all prior agreements, understandings, and arrangements, oral or written, among the Parties with respect
to the subject matter hereof.

Schedule A
Definitions

“Account” means the charge card account provided to Customer by Issuer. An Account may be accessed by a Card or an account number.
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“Account User” means Customer or any other Person that Customer has notified Issuer is authorized to use the Account or a Card in accordance with the
requirements and procedures established by Issuer from time to time.

“Billing Cycle” means the time interval between the dates of Customer’s regular billing statements. Customer’s first Billing Cycle may be shorter than
other Billing Cycles. All credit terms will apply in each Billing Cycle including the first Billing Cycle.

“Business Day” means any day other than a Saturday, Sunday, or other day on which banking institutions in Utah are generally authorized or required by
law or executive order to close.

“Card” means a plastic card provided by Issuer that may be used to access an Account.

“Controls” are a set of authorization tools designed to assist Customer with managing Transactions.

“Credit Limit” is the amount of credit assigned to Customer’s Account as established by Issuer from time to time.
“DIN” means the identification number associated with an Account User or Card.

“Due Date” means the date the repayment of the balance of the Account is due as provided on a billing statement.
“Fee Schedule” means the List of Fees included as Schedule B.

“Guarantor” means any Person who guarantees the obligations of Customer under this Agreement.

“Party” means Bank or Customer and “Parties” means Issuer and Customer. “Person” means an individual, corporation, partnership, limited liability
company, trust or other organization.

“Transaction” means the use of a Card or Account to buy goods or services at a merchant that accepts the Card or Account.

“Unauthorized Use” means the use of the Account or a Card by a Person who does not have actual, implied or apparent authority for such use, and from
which the Customer receives no benefit.

Schedule B

List of Fees

Set Up Fee WAIVED

Monthly Card Fee WAIVED

Replacement Card Fee WAIVED

International Currency Conversion Fee 2% of the total transaction value

Reproduced Reports $25.00 per request

General Research Fee $15.00 per hour

Expedited Shipping Fee Cost varies

Returned Payment Fee $50.00 per occurrence

Reactivation Fee $50.00 per occurrence (max monthly fee of 50.00)
Truck Stop Fee Up to $3.00 per card swipe at a diesel pump*
Paper Delivery Fee $10.00 per month for paper invoicing and reporting

Pricing for additional products and services is available upon request or reflected on the enrollment forms or in the terms of use that Customer must agree
to in order to receive the additional products and services.

Call 1-866-544-5796 with questions about any of the above.

Rev. 2/2020 24
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DocuSign Envelope ID: ECCD116B-E32A-45FF-BBCA-788AA74FDEAOQ

Sourcewell >a

CONTRACT EXTENSION

Contract Number: #080620-WEX

Sourcewell, 202 12th Street Northeast, P.O. Box 219, Staples, MN 56479 (Sourcewell) and WEX
Bank (Vendor) 111 East Sego Lily Drive, Suite 250. Sandy, UT 84070 have entered into Contract
#080620-WEX for the procurement of Fleet Payment Solutions with Related Services. The
Contract has an expiration date of September 7, 2024, but the parties may extend the Contract
by mutual consent.

Sourcewell and Vendor acknowledge that extending the Contract benefits the Vendor,
Sourcewell and Sourcewell’s Members. Vendor and Sourcewell agree to extend the Contract
listed above for an additional period, with a new Contract expiration date of September 7,
2025. All other terms and conditions of the Contract remain in full force and effect.

Sourcewell WEX Bank

DocuSigned by:

DocuSigned by:
Jurumy Schuwarts, | :
By: COFD2A|1139D06489... By: ﬁt:gi:nfo Q:(é;g
Jeremy Schwartz Jason Price

Title: Chief Procurement Officer Title: President/CEO

9/16/2023 | 10:29 AM CDT 10/10/2023
Date: Date:

Rev. 7/2022 1
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AGENDA ITF3T NO. 1.26

Caldwell County Agenda Item

AGENDA DATE: August 13, 2024
Type of Agenda Item: Purchase Order/Requisition
Subject: To approve the transfer of two county vehicles for the School

Constable Security Program.

Costs: $0.00
Agenda Speakers: Judge Haden/Carolyn Caro
Backup Materials: Attached

Total # of Pages: 2



Hoppy Haden

County Judge
512 398-1808

Gloria Garcia

County Treasurer
512 398-1800

Danie Teltow

County Auditor
512 398-1801

Caldwell County Purchasing
405 E. Market Street
Lockhart, TX 78644

Phone: 512-359-4685

August 13", 2024

B.J. Westmoreland
Commissioner Precinct 1

Rusty Horne
Commissioner Precinct 2

Edward “Ed” Theriot
Commissioner Precinct 3

Dyral Thomas
Commissioner Precinct 4

The County Purchasing Department is recommending that the following vehicles be
removed from active fleet status and transferred to the School Constable Safety Program.

Constable PCT 2 — Asset ID No. 3578

e 2017 Ford Explorer Interceptor

Constable PCT 3 — Asset ID No. 3579

e 2017 Ford Explorer Interceptor

Respectfully,

LEM —

Carolyn M. Caro

Caldwell County Purchasing Agent

Last 4 VIN: 3876

Last 4 VIN: 3877
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AGENDA ITF3F NO. 1.27

Caldwell County Agenda Item

AGENDA DATE: August 13, 2024

Type of Agenda Item: Purchase Order/Requisition

Subject: To approve the designation of various pieces of equipment as
Surplus/Salvage.

Costs: $0.00

Agenda Speakers: Judge Haden/Carolyn Caro

Backup Materials: Attached

Total # of Pages: 1



B.J. Westmoreland

Hoppy Haden
Commissioner Precinct 1

County Judge

512 398-1808
Rusty Horne

Gloria Garcia Commissioner Precinct 2

5?20 ;191;;)1'8’(1)“5* castrer Edward “Ed” Theriot
Caldwell County Purchasing Commissioner Precinct 3

Danie Teltow 405 E. Market Street
County Auditor Lockhart, TX 78644 o Dyral T h.omas
512 398-1801 Phone: 512 359-4685 Commissioner Precinct 4

August 13", 2024

The Caldwell County Purchasing Department is requesting that the items listed below be
approved as salvage and/or surplus property in accordance with Texas Local Government Code

Sec. 263.151.

Subchapter D. Disposition of Salvage or Surplus Property
(1) “Salvage Property” means personal property, other than items routinely discarded as
waste, that because of use, time, accident, or any other cause is so worn, damaged, or obsolete
that it has no value for the purpose for which it was originally intended.
(2) “Surplus Property” means personal property that:
a) ls not salvage property or items routinely discarded as waste;
b) Is not currently needed by its owner;
c) Is not required for the owner’s foreseeable needs; and
d) Possesses some usefulness for the purpose for which it was intended.

e 240 Avaya Desk Phones w/ power supply

e 58 D-Link PoE 24 port switches
e Approx. 150 security cameras of various make/model/size.

Respectfully,

N

Carolyn M. Caro
Caldwell County Purchasing Agent
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AGENDA ITF3S NO. 1.28

Caldwell County Agenda Item

AGENDA DATE: August 13, 2024

Type of Agenda Item: Purchase Order/Requisition

Subject: To approve Addendum No. 01 to RFP 24CCP03P Caldwell
County Justice Center Remodel - PSAP.

Costs: $0.00

Agenda Speakers: Judge Haden/Carolyn Caro

Backup Materials: Attached

Total # of Pages: 2



RFP 24CCPO03P Caldwell County Justice Center Remodel - PSAP

ADDENDUM NUMBER 01 TO THE BID DOCUMENTS
Addendum Date: August 13, 2024

A. This Addendum shall be considered part of the bid documents for the above-mentioned project as
though it had been issued at the same time and shall be incorporated integrally therewith. Where
provisions of the following supplementary data differ from those of the original bid documents, this
Addendum shall govern and take precedence. BIDDERS MUST SIGN THE ADDENDUM AND SUBMIT IT

WITH THEIR BIDS.

B. Respondents are hereby notified that they shall make any necessary adjustments in their estimates as
a result of this Addendum. It will be construed that each bidder's proposal is submitted with full
knowledge of all modifications and supplemental data specified herein.

Except as described below, the original bid document remains unchanged. The bid documents are
modified and/or clarified, as follows:

A. Page 10 — Appendix A 4. Key Events Schedule:

1. This Addendum does change the date and time Submittal of Written
Questions due to the County to Wednesday, August 14, 2024 at 5:00PM.

2. This Addendum does change the date and time Sealed Proposals Due to
the County to Monday, August 26, 2024 at 2:00PM.

3. This Addendum does change the Anticipated Award Date to Mid-
September 2024.
B. Page 10 — Appendix A 5. Scope of Services:

1. This Addendum does change the following list for the purpose of
clarification and addition of new items.

Demolition — Including demolition of 2 rolling doors
o Metal framework and sheetrock included
HVAC — 2 units (up to 2 ton)
ADA — Upgrades to ADA compliance for restroom
Drywall
Tape float texture
Painting
Flooring - Floor sealing and/or Vinyl Composite (VC) tile or comparable
Lighting — Change to 2x4 LED
Framework
Wiring/electrical
Required signage
Ceiling — Re-grid & lighting
Drop ceiling work (9 feet) 487



Roof Penetration (2)

Foam Bordering

Fire safety — Including new fire heads and alarms
Test and Balancing

Projected timeline — 4 months

BIDDER MUST ACKNOWLEDGE THIS ADDENDUM BY SIGNING BELOW AND ATTACHING
THE SIGNED ADDENDUM TO THE BID FORM(s):

Company Name

Contact Person

Signature
Date
Carolyn M. Caro

Caldwell County Purchasing Agent

2 0f2
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AGENDA ITF37 NO. 1.29

Caldwell County Agenda Item

AGENDA DATE: August 13, 2024

Type of Agenda Item: Purchase Order/Requisition

Subject: To approve Addendum No. 01 to RFQ 24CCP02Q Caldwell
County Development Regulations Revision.

Costs: $0.00

Agenda Speakers: Judge Haden/Carolyn Caro

Backup Materials: Attached

Total # of Pages: 1



RFQ 24CCP02Q Caldwell County Development Regulations Revision
ADDENDUM NUMBER 01 TO THE BID DOCUMENTS
Addendum Date: August 13, 2024

A. This Addendum shall be considered part of the bid documents for the above-mentioned project as
though it had been issued at the same time and shall be incorporated integrally therewith. Where
provisions of the following supplementary data differ from those of the original bid documents, this
Addendum shall govern and take precedence. BIDDERS MUST SIGN THE ADDENDUM AND SUBMIT IT
WITH THEIR BIDS.

B. Respondents are hereby notified that they shall make any necessary adjustments in their estimates as
a result of this Addendum. It will be construed that each bidder's proposal is submitted with full
knowledge of all modifications and supplemental data specified herein.

Except as described below, the original bid document remains unchanged. The bid documents are
modified and/or clarified, as follows:

A. Page 9 — Appendix A 4. Key Events Schedule:

1. This Addendum does change the date and time Sealed SOQs Due to the
County to Friday, August 16, 2024 at 2:00PM.

BIDDER MUST ACKNOWLEDGE THIS ADDENDUM BY SIGNING BELOW AND ATTACHING
THE SIGNED ADDENDUM TO THE BID FORM(s):

Company Name

Contact Person

Signature

Date

Carolyn M. Caro
Caldwell County Purchasing Agent

1of1 490



AGENDA ITF3T NO. 1.30

Caldwell County Agenda Item

AGENDA DATE: August 13, 2024
Type of Agenda Item: Contract/ILA
Subject: To approve Resolution 23-2024 authorizing the County to

enter into an Interlocal Agreement with the Capitol Area
Council of Governments (CAPCOG) for 9-1-1 Geographic
Information System Database Management FY 2025.

Costs: $0.00
Agenda Speakers: Judge Haden
Backup Materials: Attached

Total # of Pages: 38



RESOLUTION 23-2024

AUTHORIZING THE COUNTY TO ENTER INTO AN INTERLOCAL AGREEMENT WITH
THE CAPITOL AREA COUNCIL OF GOVERNMENTS FOR THE MAINTENANCE AND
UPDATING OF THE AREAS 9-1-1 GIS DATABASE

WHEREAS: Pursuant to Chapter 791 Texas Government Code the County may enter into interlocal agreements
with other local governments; and

WHEREAS: The County has determined that it is in the best interest of the County and its citizens to enter into an
interlocal agreement with the Capitol Area Council of Governments (“CAPCOG”) for the maintenance
and updating of the area 9-1-1 GIS database;

NOW THEREFORE, BE IT RESOLVED BY THE CALDWELL COUNTY COMMISSIONERS COURT THAT
the County Commissioners hereby authorize the County Judge, on behalf of the County, to enter into the interlocal

agreement with CAPCOG a form of which is attached hereto as Exhibit A.

RESOLVED this the 13" day of August, 2024.

Hoppy Haden
Caldwell County Judge

B.J. Westmoreland
Commissioner, Precinct 1

Rusty Horne
Commissioner, Precinct 2

Ed Theriot
Commissioner, Precinct 3

ATTEST:

Teresa Rodriguez
County Clerk

Resolution 23-2024

Dyral Thomas
Commissioner, Precinct 4

Page 1 of 2
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EXHIBIT A

(See Attached)

Resolution 23-2024 Page 2 of 2
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1.

Capital Area Council of Governments Interlocal

Agreement for 9-1-1 Geographic Information

System Database Management FY 2025

Parties and Purpose

1.1.

1.2.

1.3.

1.4.

The Capital Area Council of Governments ("CAPCOG") is a regional planning commission and
political subdivision of the State of Texas organized and operating under the Texas Regional
Planning Act of 1965, as amended, chapter 391 of the Local Government Code. One of
CAPCOG's functions includes the operation of the Capital Area Emergency Communications
District ("CAECD” or “the District”) a regional emergency communications district of the State
of Texas organized and operating under Chapter 772, Subchapter G of the Health and Safety
Code, as amended. On behalf of the District, CAPCOG desires to ensure the highest quality in
its 9-1-1 Geographic Information System (GIS) data in order to ensure the success of the
region’s transition to Next Generation 9-1-1 emergency communications service within the
District.

Caldwell County (“PUBLIC AGENCY") is a Texas County that has agreed to participate in
maintaining and updating the district’s 9-1-1 GIS database and exercises its authority under
Section 251.013 of the Texas Transportation Code to name public roads and assigning address
numbers to property located in unincorporated areas of the county.

This Interlocal Agreement (ILA) is entered into between CAPCOG and PUBLIC AGENCY under
Chapter 791 of the Texas Government Code in order to compensate the PUBLIC AGENCY for
the work required to maintain and update the district’s 9-1-1 GIS database.

For the purpose of carrying out CAPCOG's duties and obligations under this agreement, the
parties understand and agree that references to CAPCOG includes its employees, officers,
directors, volunteers, agents (including the Capital Area Council of Governments — CAPCOG),
and their representatives, individually, officially, and collectively.

Goods and Services

2.1.

PUBLIC AGENCY agrees to carry out the scope of work in Attachment A in accordance with
the data requirements in Attachment B.

Cooperative Purchasing

3.1.

3.2.

CAPCOG may periodically identify opportunities to cooperatively purchase goods or services
for the 9-1-1 GIS data for participating organizations.

If PUBLIC AGENCY chooses to participate in a cooperative purchase of g-1-1 GIS goods or
services organized by CAPCOG, PUBLIC AGENCY agrees that CAPCOG may deduct the cost
of PUBLIC AGENCY’s share of those goods or services from the contract price otherwise
payable to the PUBLIC AGENCY.

Page 10of 6
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4. Effective Date and Term of Contract

4.1.

This contract takes effect October 1, 2024, and terminates on September 30, 2025, unless
terminated earlier under Section 10.

5. Contract Price and Payment Terms

5.1.

5.2.

5-3.

5.4.

5.5.

For work performed under this agreement, CAPCOG agrees to compensate PUBLIC AGENCY
an amount not to exceed $103,321.40.

PUBLIC AGENCY agrees to invoice CAPCOG as follows for deliverables as described in
Attachment A for these quarters:

October 1, 2043 — December 31, 2024: $25,830.35, invoice due by close of business,
Monday, January 13, 2025;

January 1, 2025 — March 31, 2025: $25,830.35, invoice due by close of business, Monday,
April 7, 2025;

April 1, 2025 - June 30, 2025: $25,830.35, invoice due by close of business, Monday, July 7,
2025; and

July 1, 2025 — September 30, 2025: $25,830.35, invoice due by close of business, Monday,
October 13, 2025,

Timely submission of invoices will be considered in CAPCOG's evaluation of PUBLIC AGENCY's
performance of this ILA, and CAPCOG reserves the right to reject any invoice submitted more
than go days after the end of each quarter.

PUBLIC AGENCY agrees to submit a performance report along with each invoice inaccordance
with the scope of work in Attachment A. If CAPCOG determines that PUBLIC AGENCY has not
met performance expectations described in Attachment A, CAPCOG will provide a written
explanation to PUBLIC AGENCY, and PUBLIC AGENCY agrees to provide, within five business
days, a comprehensive explanation of the performance deficiency and a plan for achieving
performance targets during the next quarter.

CAPCOG agrees to pay invoices within 30 days after receiving a correct invoice, after CAPCOG
determines that the PUBLIC AGENCY has fulfilled its obligations for the quarterin accordance
with Attachment A.

CAPCOG reserves the right to reject in whole or part a quarterly invoice in part or in whole if
PUBLIC AGENCY has not adequately fulfilled its obligations under this ILA.

6. Compliance with Applicable Law and Policy

6.1.

7.1.

PUBLIC AGENCY agrees to comply with all applicable law and policy in carrying out this ILA.

Independent Contractor, Assignment, and Subcontracting

PUBLIC AGENCY is not an employee or agent of CAPCOG but furnishes goods and services
under this ILA solely as an independent contractor.

Page 2 of 6
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7-3:

7-4.

PUBLIC AGENCY may not assign its rights or subcontract its duties without the written consent
of CAPCOG. An attempted assignment or subcontract in violation of this section is void.

If CAPCOG consents to PUBLIC AGENCY’s subcontracting of duties, each subcontract is
subject to all the terms and conditions of this ILA, and PUBLIC AGENCY agrees to furnish a
copy of this ILA to each subcontractor and furnish, upon request, a copy of PUBLIC AGENCY’s
contract with any subcontractor to CAPCOG.

If PUBLIC AGENCY wishes to assign the role of project representative to anyone other than a
PUBLIC AGENCY employee to serve as its project representative for this ILA, it shall provide
documentation to CAPCOG that the subcontractor consents to serve in this capacity.

Records and Monitoring

8.1.

8.2.

8.3.

8.4.

8.5.

8.6.

PUBLIC AGENCY agrees to maintain records adequate to document its performance and costs
of carrying out this ILA at PUBLIC AGENCY’s offices.

Subject to additional requirements of section 8.3, PUBLIC AGENCY agrees to preserve the
records for three fiscal years after receiving final payment under this ILA.

If an audit orinformationin the records is disputed or the subject of litigation, PUBLIC AGENCY
agrees to preserve the records until the dispute or litigation is finally concluded, regardless of
the ending or early termination of this contract.

Upon advance and reasonable notice to the PUBLIC AGENCY, CAPCOG is entitled to inspect
and copy, during normal business hours at PUBLIC AGENCY’s offices where they are
maintained, the records maintained under this contract for as long as they are preserved.
CAPCOG is also entitled to visit PUBLIC AGENCY's offices, talk to its personnel, and audit its
records, all during normal business hours, to assist in monitoring its performance under this
contract.

CAPCOG reserves the right to visit PUBLIC AGENCY'’s offices to monitor performance of this
contract at least during the performance period to ensure compliance with applicable law and
policy. If CAPCOG exercises this option, it will provide PUBLIC AGENCY with a written
monitoring report within 30 calendar days of the visit. The report will describe any compliance
issues and schedule a follow-up visit if necessary.

CAPCOG agrees to notify PUBLIC AGENCY at least 24 hours in advance of any intended visit
under this Section other than as described in Section 8.5. Upon receipt of CAPCOG's notice,
PUBLIC AGENCY agrees to notify the appropriate department(s) specified in the notice of
CAPCOG's intended visit.

Nondiscrimination and Equal Opportunity

9.1.

PUBLIC AGENCY shall not exclude anyone or entity from participating in PUBLIC AGENCY'’s
duties under this ILA, deny benefits under this ILA, or otherwise discriminate against anyone
in carrying out this contract because of any protected category under CAPCOG's personnel
policies, which include race, color, religion, sex, age, disability, handicap, veteran status,
national origin, sexual orientation, or gender identity.

Page 3 of 6
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10.

11.

9.2.

If PUBLIC AGENCY procures goods or services with funds made available under this ILA,
PUBLIC AGENCY agrees to comply with CAPCOG's affirmative action procurement policy,
which is set out in CAECD's g9-1-1 Policies and Procedures Manual.

Early Termination of Contract

10.1.

10.2.

10.3.

10.4.

If CAPCOG or PUBLIC AGENCY breaches a material provision of this ILA, the other may notify
the breaching party describing the breach and demanding corrective action. The breaching
party has five business days from its receipt of notice to correct the breach, or to begin and
continue with reasonable diligence and in good faith to correct the breach. If the breach cannot
be corrected within a reasonable time as agreed by the parties, despite the breaching party’s
reasonable diligence and good faith effort to do so, the non-breaching party may terminate
the contract or may invoke the dispute resolution process of section 11.

If this ILA is terminated under this section, CAPCOG and PUBLIC AGENCY are entitled to
compensation for goods and services provided the other before receiving notice of the
suspension or termination. However, neither CAPCOG nor PUBLIC AGENCY is liable to the
other for costs it paid or incurred under this contract made after or in anticipation of its receipt
of notice of suspension or termination. The fraction of the maximum amount owed for each
period described in sections 5.1 and 5.2 will be calculated based on the quarterly amount and
fraction of CAPCOG business days during that quarter when the PUBLIC AGENCY carried out
work pursuant to this ILA.

Termination for breach under Section 10.1 does not waive either party’s claim for direct
damages resulting from the breach, and both CAPCOG and PUBLIC AGENCY among other
remedies may withhold from compensation owed the other an amount necessary to satisfy its
claim against the other.

The termination of this contract does not affect PUBLIC AGENCY’s duty to preserve its records
and permit inspection, copying, and auditing of its records and visitation of its premises and
personnel under section 8.

Dispute Resolution

11.1.

11.2.

11.3.

The parties desire to resolve disputes arising under this ILA without litigation. Accordingly, if a
dispute arises, the parties agree to attempt in good faith to resolve the dispute between
themselves. To this end, the parties agree not to sue one another, except to enforce
compliance with this Section 11, toll the statute of limitations, or seek an injunction until they
have exhausted the procedures set out in this Section 11.

At the written request of either party, each party shall promptly appoint one non-lawyer
representative to negotiate informally and in good faith to resolve any dispute arising under
this ILA. The representatives appointed shall promptly determine the location, format,
frequency, and duration of the negotiations.

If the representatives cannot resolve the dispute within 30 calendar days after the first
negotiation meeting, the parties agree to refer the dispute to the Dispute Resolution Center of
Austin for mediation in accordance with the Center’s mediation procedures by a single
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12.

11.4.

11.5.

11.6.

11.7.

mediator assigned by the Center. Each party agrees to pay half the cost of the Center’s
mediation services.

The parties agree to continue performing their duties under this contract, which are unaffected
by the dispute, during the negotiation and mediation process.

If mediation does not resolve the parties’ dispute, the parties may pursue their legal and
equitable remedies.

A party’s participation in or the results of any mediation or other non-binding dispute
resolution process under this section or the provisions of this section shall not be construed as
a waiver by party of: (1) any rights, privileges, defenses, remedies, orimmunities available to a
party; (2) a party’s termination rights; or (3) other termination provisions or expiration dates of
this ILA.

Nothing shall prevent either party from resorting to judicial proceedings if (a) good faith efforts
to resolve a dispute under these procedures have been unsuccessful, or (b) interim resort to a
court is necessary to prevent serious and irreparable injury to a party or to others.

Notice to Parties and Project Representatives

12.1.

12.2.

12.3.

12.4.

12.5.

12.6.

Notice to be effective under this ILA must be in writing and received by the party against whom
it is to operate. Notice is received by a party: A) when it is delivered to the party personally; B)
on the date shown on the return receipt if mailed or registered or certified mail, return receipt
requested, to the party’s address specified in 12.2 or12.3 and signed for on behalf of the party;
or C) three business days after its deposit in the United States mail, with first-class postage
affixed, addressed to the party’s address specified in Section 12.2 or 12.3.

CAPCOG's address is 6800 Burleson Road, Building 310, Suite 165, Austin, TX 78744, Attn:
Executive Director.

PUBLIC AGENCY’s address is: 110 S Main Street, Lockhart TX 78644, Attn: Judge Hoppy
Haden.

A party may change its address by providing notice of the change in accordance with Section
12.1.

Rob Buckhouse, CAPCOG GIS Program Manager, is CAPCOG's Project Representative, who is
authorized to give and receive communications and directions on behalf of CAPCOG. All
communications including all payment requests must be addressed to the CAPCOG's Project
Representative or his designee. CAPCOG's Project Representative or its Executive Director
may indicate a designee through an e-mail to PUBLIC AGENCY’s project representative.
CAPCOG's Project Representative’s phone number is (512) 916-6033, and his e-mail is
rbuckhouse@capcog.org.

Jaclyn Archer is PUBLIC AGENCY’s Project Representative, who is authorized to give and
receive communications and directions on behalf of PUBLIC AGENCY. All communications
must be addressed to the PUBLIC AGENCY’s Project Representative or her designee. The
PUBLIC AGENCY’s Project Representative or the individual signing this contract for PUBLIC
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AGENCY may indicate a designee through an e-mail to CAPCOG's project representative.
PUBLIC AGENCY’s Project Representative’s phone number is (512) 398-5550 x 215, and her e-
mail is jaclyn.archer@co.caldwell.tx.us.

13. Miscellaneous

13.1. Each individual signing this contract on behalf of a party warrants that he or she is legally
authorized to do so and that the party is legally authorized to perform the obligations
undertaken. The undersigned warrants that he or she: A) has actual authority to execute this
contract on behalf of the governing body identified in this agreement; and verifies the
governing body, by either minute order, resolution, or ordinance approved this agreement as
required by Texas Government Code Section 791, as amended.

13.2. This ILA shall be construed and interpreted in accordance with the laws of the State of Texas.
The venue for all disputes hereafter shall be solely in Travis County.

13.3. This ILA states the entire agreement of the parties, and may be amended only by a written
amendment executed by both parties, except that any alterations, additions, or deletions to
the terms of this ILA which are required by changes in Federal or State law or regulation are
automatically incorporated into this contract without written amendment hereto and shall
become effective on the date designated by such law or regulation.

13.4. The following Attachments are part of this ILA: A) Scope of Work; and B) Data Requirements.

13.5. This contract is executed in duplicate originals.

CALDWELL COUNTY CAPITAL AREA COUNCIL OF GOVERNMENTS
By: By:
Name: Betty Voights
Title Executive Director
Date: Date:
Date of County Governing Body Approval:
Page 6 of 6
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Attachment A: Scope of Work

Overview

The goal of this scope of work is to facilitate the exchange of geospatial information between PUBLIC
AGENCY and CAPCOG to help ensure efficient and accurate response to emergency calls and text
messages in all areas of the Capital Area Emergency Communications District (CAECD). In order to
accomplish this:

1. Calls and texts must be routed to the correct public safety answering point (PSAP)

2. The correct emergency service provider must be dispatched to the appropriate location

3. The emergency responders must be able to know the most efficient route to reach that location.
Definitions

Core 9-1-1 GIS data terminology:

1.

10.

11.

9-1-1 GIS Database: The geospatial database maintained and updated by the PUBLIC AGENCY
that includes, at a minimum, all address points (SSAPs), road centerlines (RCLs), PSAP
boundaries, Emergency Service Boundaries (ESBs), Emergency Service Zones (ESZs)
boundaries, and city limit (municipal) boundaries for the PUBLIC AGENCY’s Provisioning
Boundary.

Data Layer: Also known as a Feature Class, is a group of geographic features that reside in a table
of information with corresponding locations on the earth (map) represented as either points,
lines, or polygons.

Feature Class: See Data Layer.

Address Points (SSAPs): A data layer of points identifying sites or structures associated with a
street address, or the location of access to a site or structure but may also represent landmarks.
Road (Street) Centerlines (RCLs): A data layer of lines estimating the centerline of a roadway
that contains information such as road name, road classification, and address range.

City Limit (Municipal) Boundary: A polygon data layer representing the geographic extent of a
city’s administrative boundary, not including any extra-territorial jurisdiction. Updates to City
Limit boundaries are used to update PSAP, ESB, and ESZ boundaries.

Automatic Location Information (ALI) Database: A tabular database of landline telephone
numbers with associated location information used to route g-1-1 calls to a PSAP.

Legacy Master Street Address Guide (MSAG) Database: A tabular database of street names
and house number ranges within their associated communities defining ESZs and their
associated Emergency Service Numbers (ESNs) to enable proper routing of 9-1-1 calls.
Topology: The spatial relationships between adjacent or neighboring features.

Performance Standard Accuracy: The minimum accuracy rate that must be achieved in each of
the Data Hub, EGDMS, and CAPCOG quality control reports.

Positional Accuracy: The measure of how an object is accurately positioned on the map with
respect to its true position on the ground or its intended designation.
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Specialized NGg-1-1 GIS terminology:

1.

Provisioning Boundary: The authoritative polygon data layer that defines the PUBLIC
AGENCY’s geographic area of 9-1-1 GIS responsibility. This should be the entire extent of the
PUBLIC AGENCY’s administrative boundary, plus any other adjacent areas or minus areas within
its administrative boundaries as agreed to between the PUBLIC AGENCY and another city or
county. Provisioning boundaries may only be modified with express written concurrence
between the PUBLIC AGENCY, adjacent PUBLIC AGENCIES, and CAPCOG.

The Provisioning Boundary should include the area that the PUBLIC AGENCY assigns address
points and road names under its own authority, plus any other areas that the PUBLIC AGENCY
does not have such authority, but with which it has entered into an exclusive agreement to obtain
this information for the g9-1-1 GIS database. Situations that may warrant a change to a
Provisioning Boundary include (but are not limited to): municipal annexations, disannexations,
consolidation of two or more municipalities, formation of new municipalities, changes in PSAP
service areas, and changes in emergency responder service areas.

PSAP boundary: The authoritative polygon data layer representing the geographic area within
a Provisioning Boundary served by a single 9-1-1 call center (a PSAP), to which all emergency
requests are initially routed.

Emergency Service Boundary (ESB): A polygon data layer that represents the geographic area
of responsibility for emergency response providers within the geographic extent of the
Provisioning Boundary. Each 9-1-1 GIS database includes, at a minimum, a law ESB layer, a fire
ESB layer, and an Emergency Medical Services (EMS) ESB layer.

Emergency Service Zone (ESZ): A polygon data layer representing the area within a
Provisioning Boundary served by a unique combination of police, fire, and EMS responders.
Database Schema: Also known as Data Model, is the database structure with regard to field
properties, including data type, field value constraints, etc. Converting one database schema to
another involves field-matching (field-mapping) and other compatibility considerations.
Geo-MSAG: A geospatially-based database that replaces the Legacy MSAG and is created and
managed using a road centerline GIS dataset. A city or county must first transition from a
traditional tabular MSAG to a Geo-MSAG before it can transition to NGg-1-1. In order to qualify
to initiate the transition to a Geo-MSAG, a county must achieve at least 98% match between ALI
to RCL records as described later in this document.

Globally Unique IDs (GUIDs): A unique identifier that is assigned to each record (feature) in a
PUBLIC AGENCY'’s g9-1-1 GIS database; a GUID uniquely identifies a feature both within the
PUBLIC AGENCY’s 9-1-1 GIS database Provisioning Boundary and across all 9-1-1 GIS databases.

Quality Control terminoloqy:

1.

Enterprise Geospatial Data Management System (EGDMS): A cloud-based quality control
platform provided by AT&T/Intrado used for identifying critical errors that affect call and
dispatch routing that will be used by the PUBLIC AGENCY to provision (determines acceptable)
data to CAPCOG's NGg-1-1 system for call routing. EGDMS does not assess “significant” errors
that affect dispatch.

Data Hub: a cloud-based quality control platform provided by GeoComm that, in addition to
being able to identify critical errors, can also identify “significant” and “other” errors in a PUBLIC
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10.

11.

AGENCY’s 9-1-1 GIS database. Data Hub is the system that will provide data to a call taker’'s map
display.

New Error: Any error present in the PUBLIC AGENCY’s g-1-1 GIS database update for the first
time.

Legacy Error: Any error in the PUBLIC AGENCY’s g-1-1 GIS database update that was also
present in a preceding update.

Accuracy Rate: The percentage of features that Data Hub, EGDMS, and CAPCOG quality control
reports each indicate are free of critical or significant errors and match a related database.

Error Rate: The percentage of features that Data Hub, EGDMS, and CAPCOG quality control
reports indicate have critical or significant errors, or that do not match a related database.
Critical Error: Any errorin the PUBLIC AGENCY’s 9-1-1 GIS database assessed by EGDMS or Data
Hub that cause, or have a potential of causing, a critical fault in the routing of a 9-1-1 emergency
service request call or text to the correct PSAP; the EGDMS system prevents data with critical
errors from being uploaded to the NGg-1-1 system. Examples include (but are not limited to)
gaps and overlaps between several of the data layers described above.

Significant Error: Any error in the PUBLIC AGENCY’s g9-1-1 GIS database update found by
GeoComm's Data Hub quality control software that cause, or have a potential of causing, a
critical fault in Computer-Aided Dispatch (CAD) mapping platforms or other related systems.
Other Error: Any error in the PUBLIC AGENCY’s 9-1-1 GIS database identified by GeoComm's
Data Hub quality control software other than a “critical” or “significant” error.

Quality Control Reports: Any of the reports generated by Data Hub, EGDMS, or CAPCOG that
evaluates a Feature Class provided by Public Agency and indicates critical, significant, or other
errors as well as additional information that evaluates the quality of the data entered relative to
requirements for NGg-1-1.

Comprehensive Performance Report: A monthly CAPCOG produced report that details
accuracy and error rates as they relate to the defined performance standards for critical and
significant errors. The report will also provide metrics for ALI to RCL and SSAP match rates,
legacy errors, and unique features with errors.

General Terminoloqgy

12.

13.

Submission Window: The period of time during which Public Agency can upload Feature Class
datasets to CAPCOG to be included in the 9-1-1 database. It is defined as ending at the end of the
first day of each month and beginning at the start of the day five days prior to the first day of the
month.

Quarterly Report: A report provided by Public Agency each quarter that indicates the work
performed on the 9-1-1 GIS database over the course of the previous quarter. This report is used
in conjunction with the Public Agency'’s invoice in order for CAPCOG to provide reimbursement
to the Public Agency.

Task 1: Basic Work

Task 1 involves information gathering and data preparation needed for the 9-1-1 GIS database.

Task 1.A: PUBLIC AGENCY shall constantly maintain a comprehensive record of g-1-1 related
information needed for complete and updated g-1-1 GIS database records in the formats specified for
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each Feature Class in Attachment B for all areas within the PUBLIC AGENCY’s Provisioning Boundary
consisting of:

Street Addresses

Roads

Municipal boundaries

Police ESB

Fire ESB

Emergency Medical Service ESB
ESZs

Nowpw N

Data submitted by PUBLIC AGENCY must adhere to requirements for Feature Class datasets specified in
Attachment B.

Task 1B: PUBLIC AGENCY shall enter into and maintain agreements with all other local governments
with the authority to assign address points, assign road names and address ranges, alter municipal
boundaries, or change the geographic coverage of emergency service providers in order to ensure that
these entities provide such data to PUBLIC AGENCY in a timely manner. When such changes occur,
PUBLIC AGENCY shall provide CAPCOG with adequate advance notice of any substantive changes that
could or should affect PSAP boundaries, ESB boundaries, provisioning boundaries, or any sub-
contracting in order for an orderly transition as a result of any pending new agreement, amendment, or
agreement termination. PUBLIC AGENCY shall submit a copy of each of these agreements to CAPCOG
no later than October 6, 2023.

Task 1.C: If CAPCOG identifies any situations in which a road centerline is coincident with a Provisioning
Boundary, PUBLIC AGENCY is responsible for coordinating with any adjacent agencies sharing
responsibility for that road centerline to determine which agency will be responsible for maintaining
which portions of the road centerline data to avoid duplication.

Task 1.D: At least once a month, PUBLIC AGENCY shall back up the g-1-1 GIS database and store it in a
secure place. PUBLIC AGENCY shall include a record of the dates the database was backed up in the
activity reports that are required to be submitted with quarterly invoices.

Task 1E: PUBLIC AGENCY shall be responsible for conveying any relevant information from CAPCOG
regarding 9-1-1 GIS database integrity to other local governments and governmental entities partially or
wholly within its Provisioning Boundary.

Task 1F: PUBLIC AGENCY shall provide to CAPCOG information from any County Commissioners’ Court
meetings or City Council meetings that would affect PUBLIC AGENCY's performance of this contract,
including (but not limited to) changes to PSAPs, ESBs/ESZs, annexation, or subcontracting. PUBLIC
AGENCY’s Project Representative is expected to keep track of County Commissioners Court and City
Council meeting agendas to determine if an item may affect the performance of this contract, and notify
CAPCOG's project representative of any such issues as soon as possible, but no later than 2 days prior to
the Commissioners Court or City Council meeting. Such information includes, but is not limited to,
annexation notices, disannexation notices, and interlocal agreements related to emergency services and
coverage areas. To the extent possible, CAPCOG will use the ESB and ESZ data submitted by the PUBLIC
AGENCY in the 9-1-1 system. However, CAPCOG reserves the right to make adjustments to these data
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and/or reinstate prior versions if the data submitted by PUBLIC AGENCY are found to have errors.
Regardless of any such changes made by local governments within their Provisioning Boundary, those
changes will not be made in the 9-1-1 system until this information is provided to CAPCOG, CAPCOG
accepts the information, and makes the corresponding changesin the 9-1-1 system. CAPCOG shall make
PUBLIC AGENCY aware of any required changes to these boundaries within three business days of being
provided with the polygon data. Note that changes to these data may be sent to CAPCOG at any point
during the month.

Task 1.G: PUBLIC AGENCY shall send at least one representative to each scheduled g-1-1 GIS User Group
meetings (GMUG) and at least one training workshop hosted by CAPCOG during the performance period
of this agreement.

Task 1.H: By October 7, 2024, PUBLIC AGENCY shall submit to CAPCOG a listing of which agencies are
responsible for assigning 9-1-1 addresses within all areas of their Provisioning Boundary.

Task 2: Feature Class Quality Control

Task 2 involves uploading the Feature Class datasets to designated quality control services one or more
times a month in order to check the integrity of the data for the purpose of ensuring that it is accurate
for 9-1-1 use, meets the requirements for an NGg-1-1 system, and gives Public Agency the opportunity
to correct errors before submitting the monthly upload required in Task 3.

Task 2.A: Public Agency must download the ALI extract data from the site provided by CAPCOG within
seven days of being notified by CAPCOG that it is available.

Task 2.B: Public Agency must upload Feature Class datasets to Data Hub to obtain Quality Control
Reports at least once a month, and not more frequent than once per week. The roads (RCL) and street
addresses (SSAP) need to be included in every upload. The Municipal Boundaries, Emergency Service
Zones (ESZ), Police (ESB), Fire (ESB), and Emergency Medical Service (ESB) Feature Classes only need
to be uploaded when the Feature Class has changed since the previous month. The downloaded ALI
extract data specified in Task 2.A must be included with at least one of the uploads per month.

Task 2.C: Public Agency must upload Feature Class datasets to EGDMS to obtain Quality Control Reports
at least once a month. There is no limit to the number of times that Public Agency can upload data to
EGDMS. The roads (RCL) and street addresses (SSAP) need to be included in every upload. The Municipal
Boundaries, Emergency Service Zones (ESZ), Police (ESB), Fire (ESB), and Emergency Medical Service
(ESB) Feature Classes only need to be uploaded when the Feature Class has changed since the previous
month.

Task 2.D: Public Agency must correct any errors that are indicated in the Quality Control Reports
obtained by performing Tasks 2.B and 2.C. as soon as possible.

Task 2.E: PUBLIC AGENCY shall address any other discrepancies identified by authorized stakeholders
including, but not limited to, PSAP g-1-1 call-takers and CAPCOG staff.

Task 3: GIS Work for PSAP Map Updates

Task 3 involves GIS work needed for directly maintaining and updating the 9-1-1 GIS database for use in
monthly updates to PSAP mapping applications. CAPCOG's expectation is that this work would be
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performed by a person, either on staff or subcontracted by the PUBLIC AGENCY, with responsibilities,
knowledge, skills, education, and experience comparable to the state’s “Geographic Information
Specialist I1” job description.* Task 2 includes the following sub-tasks:

Task 3.A: PUBLIC AGENCY must maintain at least one ESRI ArcGIS software license in order to carry out
this work.

Task 3.B: PUBLIC AGENCY shall submit to CAPCOG all information required under Task 1.A that
corresponds to GIS data layers in the 9-1-1 GIS database at least once a month in ESRI File geodatabase
format (.gdb) pursuant to the specifications in Attachment B and any other CAPCOG guidance during
the Submission Window. The latest submission that complies with the Performance Standard Accuracy
will be used for the g-1-1 database update.

Task 3.C: In addition, PUBLIC AGENCY shall maintain the ALI database within the PUBLIC AGENCY’s
Provisioning Boundary. This includes, but is not limited to, correcting telephone number database errors,
maintenance and quality-control of an accurate 9-1-1 call location map.

Task 4: Updates for Call-Routing

In a NGg-1-1 environment, the GIS database is used not only for PSAP mapping applications, but also to
route both cell and landline phone calls to the proper PSAP.

Task 4.A: PUBLIC AGENCY shall submit the most recent g-1-1 road (RCL) and street address (SSAP)
Feature Class datasets to EGDMS at least once during the Submission Window. CAPCOG will assess
compliance with Performance Standard Accuracy indicated for each Feature Class in Attachment B
based on the last submission during the Submission Window. Road (RCL) updates submitted by PUBLIC
AGENCY to EGDMS will automatically update PUBLIC AGENCY’s GeoMSAG.

Task 4.B: Public Agency must correct any errors that are indicated in the Quality Control Reports
obtained by performing Tasks 3.A prior to the next monthly submission. Failure to make progress in
correcting critical errors identified in the prior month’s submission will be noted in CAPCOG's
Comprehensive Performance Reports and must be noted and explained in Quarterly Reports submitted
by PUBLIC AGENCY when submitting an invoice to CAPCOG.

Content of Quarterly Reports

Along with each quarterly invoice, PUBLIC AGENCY will submit an activity report using the templates
provided by CAPCOG that contains all of the following information related to activities that occurred in
the quarter:

e For each applicable governmental entity with administrative boundaries within PUBLIC
AGENCY'’s Provisioning Boundary, PUBLIC AGENCY shall provide a summary of actions taken
each month relevant to the 9-1-1 GIS database, including any new records added since the last
update and errors corrected.

e The date and time of the PUBLIC AGENCY’s last backup of its 9-1-1 GIS database.

e Dates and basic summaries (such as total number of features) of data submissions to CAPCOG.

1 Available online at: http://www.hr.sao.texas.gov/CompensationSystem/JobDescriptions/
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A summary of any work that involved resolution of boundary issues with other entities,
correction of errors and resolution of any other issues related to this contract
An explanation for any performance issues during the quarter and corrective action that will be
taken to address and prevent such issues in the future, including:

o Late orincomplete data submissions;

o Failure to meet performance expectations for ALI to RCL match accuracy rates, critical

error accuracy rates, or significant error rates; and
o Any otherissue identified by CAPCOG in a Comprehensive Performance Report.

Operational Timeline
The following timeline should be used by PUBLIC AGENCY in planning its submission of data to DataHub
and CAPCOG for PSAP map updates (Task 3) and to EGDMS for and call-routing updates (Task 4):

Error Correction CAPCOG Pushes

Month Submission Window . out PSAP Map
Window
Update
Oct 2024 2024-09-24 — 2024-10-01 2024-10-02 — 2024-10-07 2024-10-09
Nov 2024 2024-10-25—2024-11-01 2024-11-02 — 2024-11-07 2024-11-12
Dec 2024 2024-11-21—2024-12-02 2024-12-03 — 2024-12-06 2024-12-10
Jan 2025 2024-12-20 — 2025-01-02 2025-01-03 — 2025-01-08 2025-01-10
Feb 2025 2025-01-27 — 2025-02-03 2025-02-04 — 2025-02-07 2025-02-11
Mar 2025 2025-02-24 — 2025-03-03 2025-03-04 — 2025-03-07 2025-03-11
Apr 2025 2025-03-25— 2025-04-01 2025-04-02 — 2025-04-07 2025-04-09
May 2025 2025-04-24 —2025-05-01 2025-05-02 — 2025-05-07 2025-05-09
Jun 2025 2025-05-23 — 2025-06-02 2025-06-03 — 2025-06-06 2025-06-10
Jul 2025 2025-06-24 — 2025-07-01 2025-07-02 — 2025-07-08 2025-07-10
Aug 2025 2025-07-25—2025-08-01 2025-08-02 — 2025-08-07 2025-08-11
Sep 2025 2025-08-26 — 2025-09-02 2025-09-03 — 2025-09-08 2025-09-10

Review of Deliverables and Invoices
Upon receipt of each quarterly invoice, CAPCOG will divide payment into sixths, reflecting the
submission of a complete road centerline and address point database in each of the three months that is

useable in that month’s PSAP map update:

1. Month 1: complete, updated road centerline database provided usable for map update by 5

business day of the month: 1/6 of quarterly invoice

2. Month 1: complete, updated address point database provided usable for map update by 5™

business day of the month: 1/6 of quarterly invoice

3. Month 2: complete, updated road centerline database provided usable for map update by 5™

business day of the month: 1/6 of quarterly invoice

4. Month 2: complete, updated address point database provided usable for map update by 5™

business day of the month: 1/6 of quarterly invoice
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5. Month 3: complete, updated road centerline database provided usable for map update by 5™
business day of the month: 1/6 of quarterly invoice

6. Month 3: complete, updated address point database provided usable for map update by 5™
business day of the month: 1/6 of quarterly invoice

CAPCOG Guidance and Direction

In addition to the Comprehensive Performance Reports identified in Task 3.B, CAPCOG may issue
technical guidance or direction to PUBLIC AGENCY’s Project Representative that provides further
clarification, interpretation, and details. Failure to follow any such guidance would constitute a
performance deficiency for this agreement.
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Attachment B: CAPCOG
Next Generation 9-1-1 GIS
Data Requirements
Version 2 (October 2024)

1 Summary

The following geospatial data and corresponding attribute specifications are required to be regularly
maintained by each county for Mapped Automated Location Information (ALI) and use in a Next
Generation 9-1-1 system which relies on GIS data for call and dispatch routing through the Emergency
Call Routing Function/Location Validation Function (ECRF/LVF) as defined in the NENA Master Glossary
of 9-1-1 Terminology (see the Reference Documents section at the end of this document).

This document is referenced in the Capital Area Council of Governments Interlocal Agreement for g-1-1
Geographic Information System Database Management and is commonly called “"Attachment B".

The GIS Data requirements in this document are a condensed version of, and based upon, data standards
created by NENA (National Emergency Number Association) as they are developed and evolve over time.
These data model standards should be more thoroughly reviewed in NENA Standard for NG9-1-1 GIS
Data Model (see the Reference Documents section at the end of this document).

Specifics regarding address point placement methodologies should be reviewed in NENA Information
Document for Development of Site/Structure Address Point GIS Data for 9-1-1 (see the Reference
Documents section at the end of this document).

To the extent possible, CAPCOG will use the ESB and ESZ data submitted by Public Agency in the 9-1-1
system. However, CAPCOG reserves the right to make adjustments to these data or reinstate prior
versions if the data submitted are found to have errors. CAPCOG shall make PUBLIC AGENCY aware of
any changes it makes to these boundaries within three business days of being provided with the polygon
data. Note that changes to these data may be sent to CAPCOG at any point during the month. The local
jurisdiction is responsible for downloading and using the latest authoritative version of the ESZ/ESB files
used in the 9-1-1 system from CAPCOG at the beginning of each month to avoid repetition of errors if
they have occurred.

2 Feature Class Schema Guidelines

The schema for each required dataset includes fields with specific names, data types, and widths. Some
fields require a value, others require a value only under certain conditions, some can optionally contain a
value or not contain a value, and others must not contain a value. The tables provided in this document
in the “Database Format” section for each Feature Class indicate these preferences as well as a
description of the values that need to be provided for the field. Additionally, a descriptive name is
provided for each field that can be used to easily refer to it in conversation.

The name, data types, and widths are specific to each field and must follow the exact guidelines outlined
in the tables for each dataset. When creating datasets, fields must be kept in the same order as listed in
the tables.
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The tables of field definitions that are included in the “Database Format” section for each Feature Class
include the same five columns: FIELD NAME, REQUIRED, TYPE, DESCRIPTION / VALID ENTRIES, and
DESCRIPTIVE NAME. A description of each is provided below.

FIELD NAME: The required name for the field that must be entered exactly as it appears in the table.
Some field names are all UPPER CASE and some use CamelCase.

DESCRIPTIVE NAME: A name that can be used in conversation to refer to the field that is more easily
understandable than the actual field name. The common name is not used in any other context.

REQUIRED: This indicates if the field is required to contain a value, or not. The column indicates one of
the following four choices to indicate the value requirement:

e YES-—The field MUST contain a non-NULL value and cannot be blank.

o CONDITONAL - The field must contain a non-NULL value if the attribute information exists in
the real world. If no value exists for the feature, the individual value is left:

o NULL without an empty space (if TEXT),
o o (if LONG), or
o 0.0 (if FLOAT)
e NO - An optional value can be entered or can be NULL, or
e EMPTY - The field value must be NULL.
TYPE: The TYPE column indicates the data type required for the field.

e TEXT - string of printable UTF-8 characters including any combination of alphabetical letters,
numbers, and printable special characters plus spaces. Non-breaking spaces and non-printable
characters are not included.

e DATE - Date and time using ISO 8601 compliant formats which are in the format of YYYY-MM-
DD HH:MM:SS

e DOUBLE - double precision floating point numeric values with decimals

e LONG - whole numeric values ranging from -2,147,483,648 to +2,147,483,647 without decimals
WIDTH: the number of allowable characters for each field having a TEXT data type.
CASE: the case requirements for the value entered into the field. Allowable cases are:

e UPPER: all characters must be in uppercase

e MIXED: characters should be entered using both uppercase and lowercase as deemed
appropriate by Public Agency

DESCRIPTION / VALID ENTRIES: A description of the value that is expected in the field including any
required formatting, references to standards to use, valid values if limited to a determined set, required
value if it is to be constant across records, and other helpful information.

3 NENA Globally unique IDS (NGUID)

In this version of the NGg-1-1 GIS Data Model, the format of the NENA Globally Unique ID (NGUID) has
changed. The changes make the form of these IDs match other similar IDs in NENA i3 Standard for Next
Generation 9-1-1 (see the Reference Documents section at the end of this document). Like the changes
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in i3, this change lets a user see what kind of data the ID is from (GIS data), what layer it is from, and
which organization created the data. Converting from the NGUID in CAPCOG GIS Data Model Version 1
is simple. A layer-sensitive string precedes the existing data and the "@" sign is replaced with a colon.
Additionally, the new format allows a host name containing the agency identifier to be used after the
final colon, although using only the agency identifier is acceptable. The extra information in the host
name allows more than one system or instance in an agency to create identifiers without a risk of a
duplicate identifier. For example, one system could use "systemi.example.com" and another could use
"system2.example.com."

NGUIDs SHALL be generated and maintained within a GIS database by concatenating
"urn:emergency:uid:gis:[Layer Indicator]:[Local Unique ID]:[Agency Identifier/Host Name]" where the
elements are defined as:

e urn:emergency:uid:gis — standardized unique prefix that defines this class of IDs associated with
GIS data.

e LayerIndicator—the shorter name for the GIS data layer the feature is associated with as defined
by the GIS Data Layers Registry in NENA-STA-010 [3]. See section 7.2 in this document for Layer
Indicator values.

e Local Unique ID — a GIS Data Provider generated “locally assigned ID,” which can be numeric
and/or text. This local ID MUST be unique within the GIS Data Provider’s dataset for all features
associated with a specific Agency Identifier.

e Agency Identifier/Host Name — a fully qualified domain name (FQDN) representing the GIS Data
Provider, which is an “Agency.” Agency and Agency Identifier are as defined in NENA-STA-o010
[3]. The domain name is obtained from any Domain Name System (DNS) registrar.

Each NGUID MUST be unique as an aggregated NGUID following the structure described in this section.

The combination of the Local Unique ID with the rest of the values that construct the NGUID, provides a
unique NGUID when multiple Public Agency submissions are aggregated. The NGUID SHOULD be stable
for as long as possible, so that it supports the reporting and resolution of errors from a quality control
process, including the discrepancy reporting. The consistency of the ID between submissions also assists
with managing downstream data sets.

Example NGUID:
urn:emergency:uid:gis:RCL:{AD873541-F41C-409E-AoBE-1BoC583902A4}:wilco.org
In the example above, the parts of the NGUID are:

URN urn:emergency:uid:gis

Layer Indicator RCL

Local Unique ID {AD873541-F41C-409E-A0BE-1BoC583902A4}
Agency ldentifier wilco.org

Layer Indicators

The possible values for the Layer Indicator component of the NGUID must be the one appropriate for the
Feature Class as indicated in the table below.
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Feature Class Layer Name
Road Centerline RCL

Site Structure Address Point SSAP

Police ESB Pol

Fire ESB Fire

EMS ESB Ems
Incorporated Municipalities A3

4 Road Centerlines (RCL)
Type of Data: Line

Performance Standard Accuracy: 98%
Positional Accuracy: Street centerlines must be within +/- 5 feet of the center of the roadbed.

This dataset represents road networks in the CAPCOG region. This layer includes the street names and
abesranges used to assign an address.

4.1 Graphic (Spatial) Edits

Each named street needs to be represented in the GIS graphically and include attribution for all database
fields listed below. All unnamed streets included in the street centerline layer are required to have the
designation “Driveway” entered in the St_Name field, "DRVW” entered in the LSt_Name and
FULL_NAME fields, and have any other relevant attribute information completed, including the *CLASS’
field. When a street centerline is created or edited, several sources and methods can be used, including
current aerial imagery, georeferenced survey plats, computer-aided design (CAD) files, parcels,
mapping-grade GPS units in the field, or other authoritative sources or methods. The roadbed is defined
as the part on which vehicles travel, noting that when roadways are divided (i.e., by a median) the
roadbeds on each side should have a centerline drawn. In all cases each street centerline will need to be
split, or checked for gaps, at each jurisdiction and ESN line/boundary intersection.

4.2 Database Format
The following table details the data format requirements for the RCL database.

FIELD NAME DESCRIPTIVE REQUIRED TYPE WIDTH CASE DESCRIPTION/VALID ENTRIES
NAME
DiscrpAgID Discrepancy YES TEXT 100 | MIXED | Agency that last updated the record. Valid
Agency ID values are: Bastrop, Blanco, Burnet, Caldwell,
Fayette, Hays, Lee, Llano, Travis, Williamson
DateUpdate Date Updated YES DATE N/A | N/A Date of last update using ISO 8601 format
Effective Effective Date NO DATE N/A | N/A Date the new record information goes into
effectin ISO 8601 format
NGUID NENA Globally | YES TEXT 254 | MIXED | Globally Unique ID for each road segment. Ex.
Unique ID urn:emergency:uid:gis:RCL:{AD873541-F41C-
409E-A0BE-1B0oC583902A4}:wilco.org
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FIELD NAME DESCRIPTIVE REQUIRED TYPE WIDTH (@513 DESCRIPTION/ VALID ENTRIES
NAME

AdNumPre_L Left Address CONDITIONAL | TEXT 15 | MIXED | Part of an address preceding the numeric
Number Prefix address on Left

AdNumPre_R Right Address CONDITIONAL | TEXT 15 | MIXED | Part of an address preceding the numeric
Number Prefix address on Right

COUNTRY Country YES TEXT 2 | UPPER | The value must be: US

FromAddr_L Left FROM YES LONG N/A | N/A Left address number at the FROM node
Address

ToAddr_L Left TO YES LONG N/A | N/A Left address number at the TO node
Address

FromAddr_R Right FROM YES LONG N/A | N/A Right address number at the FROM node
Address

ToAddr_R Right TO YES LONG N/A | N/A Right address number at the TO node
Address

Parity_L Parity Left YES TEXT 1 | MIXED | Valid values are: E = Even, O = Odd, B = Both,
Z =Zero (if therangeis 0 to 0)

Parity_R Parity Right YES TEXT 1 | MIXED | Valid values are: E = Even, O = Odd, B = Both,
Z =Zero (if therangeis 0 to 0)

St_PreMod Street Name CONDITIONAL | TEXT 15 | MIXED | Word or phrase separate from type and

Pre Modifier direction that precedes St_PreDirl e.qg,
Access, Alternate, Business, Connector,
Extension, Scenic, Spur, Ramp Underpass,
Overpass
St_PreDir Street Name CONDITIONAL | TEXT 9 | MIXED | Spelled out leading directional prefix. Valid
Pre Directional values are: North, South, East, West,
Northwest, Northeast, Southwest,
Southeast.
St_PreTyp Street Name CONDITIONAL | TEXT 20 | MIXED | Spelled out word or phrase that precedes and
Pre Type identifies a type of thoroughfare. Must be fully
spelled out, e.g, “Farm to Market Road”
instead of "FM”. Restricted values found in
NENA Registry of Street Name Pre Types and
Street Name Post Types (see the Reference
Documents section at the end of this
document).

St_PreSep Street Name CONDITIONAL | TEXT 20 | MIXED | A preposition or prepositional phrase between

Pre Type St_PreTyp and St_Name, e.g., “of the” in

Separator “Avenue of the Stars”. Restricted to values
found in NENA Registry of Street Name Pre
Type Separators (see the Reference
Documents section at the end of this
document).

St_Name Street Name YES TEXT 254 | MIXED | Legal street name as assigned by local
addressing authority. The street name does
not include any street types, directionals, or
modifiers, e.g., “Fifth” in “Fifth Avenue” or
“2224"” in “Farm to Market Road 2224"

The value must be “Driveway” for unnamed
streets.
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FIELD NAME DESCRIPTIVE REQUIRED TYPE WIDTH CASE DESCRIPTION/ VALID ENTRIES
NAME
St_PosTyp Street Name CONDITIONAL | TEXT 50 | MIXED | Word or phrase that follows the St_Name
Post Type element and identifies a type of thoroughfare
in a complete St_Name, e.g., “Parkway” in
“Ocean Parkway”. Restricted to values found
in NENA Registry of Street Name Pre Types and
Street Name Post Types (see the Reference
Documents section at the end of this
document).
St_PosDir Street Name CONDITIONAL | TEXT 9 | MIXED | Trailing directional suffix. Valid values are:
Post North, South, East, West, Northwest,
Directional Northeast, Southwest, Southeast.
St_PosMod Street Name CONDITIONAL | TEXT 25 | MIXED | Word or phrase separate from type and
Post Modifier direction that follows St_Name, e.g., "Number
5” in “Fire Road Number 5”; “Northbound” in
“North Interstate 35 Northbound”
LSt_PreDir Legacy Street CONDITIONAL | TEXT 2 | UPPER | Leading directional prefix. Valid values are: N =
Name Pre North, S = South, E = East, W = West, NW =
Directional Northwest, NE = Northeast, SE = Southeast,
and SW = Southwest.
LSt_Name Legacy Street CONDITIONAL | TEXT 75 | UPPER | Legal street name as assigned by local
Name* addressing authority.
The value must be "DRVW” for unnamed
streets.
LSt_Typ Legacy Street CONDITIONAL | TEXT 4 | UPPER | Type of street following the street name,
Name Type* valid entries on USPS Pub 28, e.g., RD, ST,
TRL.
LSt_PosDir Legacy Street CONDITIONAL | TEXT 2 | UPPER | Trailing directional suffix. Valid values are: N =
Name Post North, S = South, E = East, W = West, NW =
Directional* Northwest, NE = Northeast, SE = Southeast,
and SW = Southwest.
FULL_NAME Full Street YES TEXT 125 | UPPER | Full street name, should be a concatenation of
Name 4 fields: LSt_PreDir, LSt_Name, LSt_Type and
LSt_PosDir with no trailing or leading spaces
ESN_L ESN Left YES TEXT 5 | N/A 5-digit Emergency Service Number as
identified by ESN on Left. If the ESN number
has fewer than 5 digits, it must include leading
zeros
ESN_R ESN Right YES TEXT 5 | N/A 5-digit Emergency Service Number as
identified by ESN on Right. If the ESN number
has fewer than 5 digits, it must include leading
zeros.
MSAGComm_L MSAG CONDITIONAL | TEXT 30 | UPPER | Valid service community as identified by
Community MSAG on Left
Name Left*
MSAGComm_R MSAG CONDITIONAL | TEXT 30 | UPPER | Valid service community as identified by
Community MSAG on Right
Name Right*
Country_L Country Left YES TEXT 24 | UPPER | Value must be: US
Country_R Country Right YES TEXT 24 | UPPER | Value must be: US
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FIELD NAME DESCRIPTIVE REQUIRED TYPE WIDTH CASE DESCRIPTION/ VALID ENTRIES
NAME
State_L State or YES TEXT 2 | UPPER | Value must be: TX
Equivalent Left
(A1)
State_R State or YES TEXT 2 | UPPER | Value must be: TX
Equivalent
Right (A1)
County_L County or YES TEXT 100 | MIXED | Fully spelled county name on the left side of
Equivalent Left the road. Valid values are: Bastrop, Blanco,
(A2) Burnet, Caldwell, Fayette, Hays, Lee, Llano,
Travis, Williamson.
County_R County or YES TEXT 100 | UPPER | Fully spelled county name on the right side of
Equivalent the road. Valid values are: Bastrop, Blanco,
Right (A2) Burnet, Caldwell, Fayette, Hays, Lee, Llano,
Travis, Williamson.
AddCode_L Additional CONDITIONAL | TEXT 6 | MIXED | A code on the left side of the road that
Code Left specifies a geographic area
AddCode_R Additional CONDITIONAL | TEXT 6 | MIXED | A code on the right side of the road that
Code Right specifies a geographic area
IncMuni_L Incorporated YES TEXT 100 | MIXED | Name of municipality on Left, if none populate
Municipality with "Unincorporated”
Left (A3)
IncMuni_R Incorporated YES TEXT 100 | MIXED | Name of municipality on Right, if none
Municipality populate with “"Unincorporated”
Right (A3)
UnincCom_L Unincorporated | NO TEXT 100 | MIXED | The unincorporated community, either within
Community an incorporated municipality or in a
Left (Ag) unincorporated portion of a county, or both,
on the left side of the street, e.g., Del Valle,
Kingsland.
UnincCom_R Unincorporated | NO TEXT 100 | MIXED | The unincorporated community, either within
Community an incorporated municipality or in a
Right (A4) unincorporated portion of a county, or both,
on the right side of the street, e.g., Del Valle,
Kingsland.
NbrhdCom_L Neighborhood | NO TEXT 100 | MIXED | Name of neighborhood or subdivision on Left
Community
Left (Ag)
NbrhdCom_R Neighborhood | NO TEXT 100 | MIXED | Name of neighborhood or subdivision on
Community Right
Right (As)
PostCode_L Postal Code NO TEXT 5 | MIXED | The ZIP code on the left side of the street
Left
PostCode_R Postal Code NO TEXT 5 | MIXED | The ZIP code on the right side of the street
Right
PostComm_L Postal NO TEXT 4o | MIXED | City name for the ZIP code of an address, as
Community given inthe USPS on Left
Name Left
PostComm_R Postal NO TEXT 4o | MIXED | City name for the ZIP code of an address, as
Community given in the USPS on Right
Name Right
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FIELD NAME

RoadClass

DESCRIPTIVE
NAME

Road Class

REQUIRED

NO

TYPE

TEXT

WIDTH

15

CASE

UPPER

DESCRIPTION/ VALID ENTRIES

See valid Road Class | Typesin Section 4.3

CLASS

Road Class
Code

YES

TEXT

UPPER

Street type designation code (See Road Class
Codes in Section 4.4

OneWay

One-Way

NO

TEXT

UPPER

Valid values are: B = Both, FT = FROM node to
TO node, TF=TO node to FROM node

SpeedLimit

Speed Limit

NO

LONG

N/A

N/A

Posted speed limit in MPH

Valid_L

Validation Left

NO

TEXT

UPPER

Indicates if the address range on the left side
of the road segment, relative to the FROM
node, should be used for civic location
validation. A value of “Y” MAY be entered if
any Address Number within the address range
on the left side of the road segment should be
considered by the LVF to be valid. A value of
“N” MAY be entered if the Address Number
should only be validated using the
SiteStructureAddressPoint  layer. If not
present, a value of “Y” is assumed.

Valid_R

Validation
Right

NO

TEXT

UPPER

Indicates if the address range on the right side
of the road segment, relative to the FROM
node, should be used for civic location
validation. A value of “Y” MAY be entered if
any Address Number within the address range
on the left side of the road segment should be
considered by the LVF to be valid. A value of
“N” MAY be entered if the Address Number
should only be validated using the
SiteStructureAddressPoint  layer. If not
present, a value of “Y” is assumed.

NOTES

Notes

NO

TEXT

75

UPPER

Additional information

4.3 Road Class | Types
The following list of codes are used in the "RoadClass” field in the RCL Database:

PRIMARY

SECONDARY
LOCAL (City, Neighborhood, or Rural Road)

RAMP

SERVICE (usually along a limited access highway)

e VEHICULAR TRAIL (4WD, snowmobiles)

o  WALKWAY (Pedestrian Trail, Boardwalk)

o ALLEY

e PRIVATE (service vehicles, logging, oil fields, ranches, etc.)
e PARKINGLOT

e TRAIL (Ski, Bike, Walking / Hiking Trail)
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4.4 Road Class Codes (‘Street Type’) Designation
The following list of codes are used in the "CLASS” field in the RCL Database:

e |H-Interstate

e US-US highways

e SH-State highways

e FM-Farm to Market, Ranch Road, Ranch to Market

e LS-City Street, County Road, Park Road, Recreational, Frontage Road
e AC- Access Road, Crossover

e PVT-Private Road

e TR-Toll Road

e RAMP- On-ramp, Off-ramp

e DW-Driveways

5 Site/Structure Address Points (SSAP)
Type of Data: Point

Performance Standard Accuracy: 98%

Positional Accuracy: Structures or designated site locations must be within +/- 25 feet of their true
location or intended designation.

This dataset represents addressable sites, structures, or property entrances that exist within theCAPCOG
region.

5.1 Graphic (Spatial) Edits

All addressed site/structures must be represented in the address point layer. When a site/structure point
is created or edited, several sources and methods can be used, including aerial imagery, georeferenced
survey plats, computer-aided design (CAD) files, parcels, mapping-grade GPS units in the field, or other
authoritative sources and methods. When the actual structure location is known, the symbol should
represent the general center of the structure. In other cases, please refer to the NENA Information
Document for Development of Site/Structure Address Point GIS Data for 9-1-1 (see the Reference
Documents section at the end of this document).

5.2 Database Format
The following table details the data format requirements for the SSAP database.

FIELD NAME DESCRIPTIVE REQUIRED TYPE WIDTH  CASE DESCRIPTION/ VALID ENTRIES
NAME
DiscrpAgID Discrepancy YES TEXT 100 | MIXED | Agencythatlast updated the record. Valid
Agency ID values are: Bastrop, Blanco, Burnet,

Travis, Williamson

Caldwell, Fayette, Hays, Lee, Llano,

DateUpdate Date Updated YES DATE N/A | N/A Date of last update using ISO 8601 format
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FIELD NAME

DESCRIPTIVE
NAME

REQUIRED TYPE WIDTH CASE

DESCRIPTION/ VALID ENTRIES

Effective Effective Date NO DATE N/A | N/A Date the new record information goes into
effectin ISO 8601 format
NGUID NENA Globally YES TEXT 254 | MIXED | Globally Unique ID for each road segment.
Unique ID Ex.
urn:emergency:uid:gis:SSAP:{AD873541-
F41C-409E-AoBE-
1BoC583902A4}:wilco.org
Country Country YES TEXT 2 The value must be: US
State State YES TEXT The value must be: TX
County County YES TEXT 100 Fully spelled county name. Valid values
are: Bastrop, Blanco, Burnet, Caldwell,
Fayette, Hays, Lee, Llano, Travis,
Williamson
AddCode Additional Codd | CONDITIONAL | TEXT 6 A code that specifies a geographic area
AddDataURI Additional Data | CONDITIONAL | TEXT 254 URIfor additional data associated with the
URI address point
Inc_Muni Incorporated YES TEXT 100 Name of municipality, if none populate
Municipality with “Unincorporated”
Uninc_Comm Unincorporated | NO TEXT 100 The unincorporated community, either
Community within an incorporated municipality orina
unincorporated portion of a county, or
both
Nbrhd_Comm Neighborhood NO TEXT 100 Name of neighborhood or subdivision
Community where the address is located
AddNum_Pre Address Number | CONDITIONAL | TEXT 15 Part of an address leading the numeric
Prefix address
Add_Number Address Number | YES LONG N/A | N/A Numeric identifier of a location along a
thoroughfare
AddNum_Suf Address Number | CONDITIONAL | TEXT 15 Part of an address following the address
Suffix number, e.g., ¥4, B
St_PreMod Street Name Pre | CONDITIONAL | TEXT 15 Word or phrase separate from type and
Modifier direction that precedes St_Pre_Dir, e.g.,
Access, Alternate, Business, Connector,
Extension, Scenic, Spur, Ramp
Underpass, Overpass
St_PreDir Street Name Pre | CONDITIONAL | TEXT 9 | MIXED | Leading directional prefix. Valid values
Directional are:North, South, East, West, Northwest,
Northeast, Southwest, Southeast. MUST
be fully spelled out.
St_PreTyp Street Name Pre | CONDITIONAL | TEXT 20 Spelled out word or phrase that precedes

Type

and identifies a type of thoroughfare.
Must be fully spelled out, e.g. “"Farm to
Market Road” for “FM". Restricted values
found in NENA Reqistry of Street Name Pre
Types and Street Name Post Types (see the
Reference Documents section at the end
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FIELD NAME DESCRIPTIVE REQUIRED TYPE WIDTH CASE DESCRIPTION/ VALID ENTRIES
NAME
of this document)
St_PreSep Street Name Pre | CONDITIONAL | TEXT 20 A preposition or prepositional phrase
Type Separator between the Street Name Pre Type and
Street Name. Ex. “of the” in “Avenue of
the Stars”. Restricted to values found in
NENA Registry of Street Name Pre Type
Separators (see the Reference Documents
section at the end of this document).
St_Name Street Name YES TEXT 254 Legal street name as assigned by local
addressing authority. The street name
does not include any street types,
directionals, or modifiers. Ex. “Fifth” in
“Fifth Avenue” or “2224"” in “Farm to
Market Road 2224"
St_PosTyp Street Name CONDITIONAL | TEXT 50 Word or phrase that follows the St_Name
Post Type element and identifies a type of
thoroughfare in a complete street name.
Ex, “Parkway” in “Ocean Parkway”.
Restricted values found in NENA Registry
of Street Name Pre Types and Street Name
Post Types (see the Reference Documents
section at the end of this document)
St_PosDir Street Name CONDITIONAL | TEXT 9 Trailing directional suffix. Valid values
Post Directional are:North, South, East, West, Northwest,
Northeast, Southwest, Southeast.
St_PosMod Street Name CONDITIONAL | TEXT 25 Word or phrase separate from type and
Post Modifier direction that follows St_Name, e.g.,
“Number 5” in “Fire Road Number 5";
“Northbound” in “North Interstate 35
Northbound”
LSt_PreDir Legacy Street CONDITIONAL | TEXT 2 Leading directional prefix. Valid valuesare:
Name Pre N = North, S = South, E = East, W = West,
Directional NW = Northwest, NE = Northeast, SE =
Southeast, and SW = Southwest.
LSt_Name Legacy Street CONDITIONAL | TEXT 75 Legal street name as assigned by local
Name addressing authority
LSt_Typ Legacy Street CONDITIONAL | TEXT 4 Type of street following the street name,
Name Type valid entries on USPS Pub 28, e.g., RD, ST,
TRL.
LSt_PosDir Legacy Street CONDITIONAL | TEXT 2 Trailing directional suffix. Valid values are:
Name Post N = North, S = South, E = East, W = West,
Directional NW = Northwest, NE = Northeast, SE =
Southeast, and SW = Southwest.
FULL_NAME Full Street YES TEXT 125 Full street name, must be identical to the
Name site’s related road FULL_NAME in the RCL
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FIELD NAME DESCRIPTIVE REQUIRED TYPE WIDTH CASE DESCRIPTION/ VALID ENTRIES
NAME
Feature Class
FULL_ADDR Full Address YES TEXT 170 Full address, should be a concatenation of
AddNum_Pre +  Addr_Number +
AddNum_Suf + FULL_NAME with no
extra, leading or trailing spaces
ESN ESN YES TEXT 5 Emergency Service Number associated
with the address and community name
preceded by leading zeroes if digits are
fewer than g
MSAGComm MSAG YES TEXT 30 Valid service community associated with
Community the location of the address, e.g., Del Valle,
Name Kingsland.
Post_Comm Postal NO TEXT 40 City name for the ZIP code of an address,
Community as given in the USPS
Name
Post_Code Postal Code NO TEXT 5 5-digit numeric ZIP code area
PostCodeEx Postal Code NO TEXT 4 ZIP code + 4 extension
Extension
Building Building NO TEXT 75 One among a group of buildings that have
the same address
Floor Floor NO TEXT 75 Afloor, story, or level within a building
Unit Unit NO TEXT 75 A suite or group of rooms within a building
that share the same entrance
Room Room NO TEXT 75 A single room within a building
Seat Seat NO TEXT 75 A place where a person sits within a
building, e.g., cubicle
Addt_Loc Additional NO Text 225 A part of the sub-address that is not a
Location building, floor, room, or seat
Information
LandmkName Complete CONDITIONAL | TEXT 150 The name by which a prominent feature is
Landmark Name publicly known or vanity address
Milepost Milepost CONDITIONAL | LONG N/A | N/A A posted numeric measurement from a
given beginning point
Place_Type Place Type NO TEXT 50 Type of feature identified by the address,
e.g. residential, office, store, school
Placement Placement NO TEXT 25 Methodology used for placement of the
Method address point. Restricted values found in
NENA Address Point Placement Registry
(see the Reference Documents section at
the end of this document)
Longitude Longitude YES DOUBLE N/A | N/A Longitude of point in decimal degrees
using EPSG: 4326
Latitude Lattitude YES DOUBLE N/A | N/A Latitude of point in decimal degrees using
EPSG: 4326
Elevation Elevation NO DOUBLE N/A | N/A Height above Mean Sea Level in meters
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FIELD NAME DESCRIPTIVE REQUIRED TYPE WIDTH CASE DESCRIPTION/ VALID ENTRIES

NAME
ST_ALIAS Street Alias CONDITIONAL | TEXT 125 | UPPER | Entire alias street name assigned to
related street segment
NOTES Notes NO TEXT 254 | MIXED | Additional location information, which is
not a building, floor, unit, room, or seat

6 Emergency Service Zones (ESZ)
Type of Data: Polygon

Performance Standard Accuracy: 100%

Positional Accuracy: ESZ boundaries must adhere to the specifications of CAPCOG’s QC systems and
have no gaps or overlaps within a topology tolerance of 3,600 sq meters.

This dataset consists of the intersection of law enforcement, fire district, and emergency medical service
and telephone exchange boundaries in the CAPCOG region.

6.1 Graphic (Spatial) Edits

These areas need to accurately reflect the boundaries of each geographically unique combination of fire,
police, EMS responder zones, and telephone exchange boundaries. This layer is created and maintained
by overlaying with some combination of street centerlines, municipal (i.e. city limit) boundaries, parcels
boundaries, or other data to determine each jurisdiction’s emergency response service areas. As new
emergency response services are added to, or change in an area, this boundary file will need to be
modified accordingly.

Communications must be regularly preserved with all fire, police, and emergency medical responders to
obtain the information required to maintain updated ESZ boundaries. In addition, it is very important
that all features with identical attribute information are merged into one multipart polygon.

6.2 Database Format
The following table details the data format requirements for the ESZ database.

FIELD NAME DESCRIPTIVE REQUIRED TYPE WIDTH CASE DESCRIPTION/ VALID ENTRIES
NAME
SOURCE Source YES TEXT 75 | UPPER | Agency that last updated the record. Valid
values are: BASTROP, BLANCO, BURNET,
CALDWELL, FAYETTE, HAYS, LEE, LLANO,
TRAVIS, WILLIAMSON.
PROVIDER Provider EMPTY TEXT 75 | UPPER | The name of the regional 911 authority
CAPCOG will populate
LAST_MOD Last YES DATE N/A | UPPER | Date of last update using ISO 8601 format
Modification
EFF_DATE Effective Date | No DATE N/A | UPPER | Date the new record information goes into
effectin ISO 8601 format
ES_UNQID Emergency EMPTY TEXT 100 | UPPER | ID for each emergency service polygon -
Service Unique CAPCOG will populate
ID
POLICE Police YES TEXT 60 | UPPER | Name of police service provider
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FIELD NAME DESCRIPTIVE REQUIRED TYPE WIDTH CASE DESCRIPTION/ VALID ENTRIES
NAME

FIRE Fire YES TEXT 60 | UPPER | Name of fire service provider

MEDICAL Medical YES TEXT 60 | UPPER | Name of medical service provider

COUNTRY Country YES TEXT 2 | UPPER | The value must be: US

STATE State YES TEXT 2 | UPPER | The value must be: TX

COUNTY County YES TEXT 40 | UPPER | County name fully spelled out. Valid values are:
BASTROP, BLANCO, BURNET, CALDWELL,
FAYETTE, HAYS, LEE, LLANO, TRAVIS,
WILLIAMSON.

URI URI YES TEXT 254 | UPPER | URN/URL for routing. Example:
sip:sos@ausxtxema.travis.tx.us

URN URN NO TEXT 50 | UPPER | The URN for the Emergency Service or other
Well-Known Service (Example:
“urn:service:sos” for a PSAP or
“urn:service:sos.ambulance” for an ambulance
service)

ESN ESN YES TEXT 5 | UPPER | ESN of the responding agency preceded by ‘o’
if number of digits are fewer than 5.

TANDEM Tandem YES TEXT 3 | UPPER | 911 Selected Router Code

TANDEM2 Tandem 2 CONDITIONAL | TEXT 3 | UPPER | 911 Selected Router Code

ESSID ESSID EMPTY TEXT 2 | UPPER | Unique tandem routing code CAPCOG will
populate

ESNGUID ESN GUID EMPTY TEXT 8 | UPPER | Concatenation of ESNand ESSID separated
by a single backslash “/” CAPCOG will
concatenate

AVCARDURI AV Card ID CONDITIONAL | TEXT 254 | UPPER | URIforthe vCARD of contact information

7 Emergency Service Boundaries (ESB)
Type of Data: Polygon

Performance Standard Accuracy: 100%

Positional Accuracy: Emergency Service Boundaries must adhere to the specifications of CAPCOG’s QC
systems and have no gaps or overlaps within a topology tolerance of 3,600 sq meters.

This dataset consists of Emergency Service Boundary layers that define the geographic area for the
primary providers of response services in the CAPCOG region.

7.1 Graphic (Spatial) Edits

Each of these layers is used to determine which Emergency Service Providers are responsible for
providing service to a location in the event a selective transfer is desired, to direct an Emergency Incident
Data Document to a secondary PSAP for dispatch, or to display the responsible agencies at the PSAP. In
addition, Emergency Service Boundaries are used by PSAPs to identify the appropriate entities/first
responders to be dispatched. Each Emergency Service Boundary layer may contain one or more polygon
boundaries that define the primary emergency services for that geographic area. In addition, it is very
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important that all features with identical attribute information are merged into one multipart

polygon

There MUST be a separate Emergency Service Boundaries Feature Class for each type of service. At a
minimum, the following Emergency Service Boundaries Feature Classes MUST be included:

e Police;
e Fire; and

e Emergency Medical Services (EMS).

Other Emergency Service Boundaries layers that MAY be included, are:

e Poison Control;

e Forest Service;

e Animal Control; and

e Any other boundary of an emergency service provider that provides service
within PUBLIC AGENCY’s Provisioning Boundary.

7.2 Database Format
The following table details the data format requirements for the ESB database.

FIELD NAME DESCRIPTIVE REQUIRED TYPE WIDTH CASE DESCRIPTION/ VALID ENTRIES
NAME
DISCRPAGID Discrepancy YES TEXT 75 | MIXED | Agency that last updated the record. Valid
Agency ID values are: Bastrop, Blanco, Burnet, Caldwell,
Fayette, Hays, Lee, Llano, Travis, Williamson
DATEUPDATE Date Updated | YES DATE 26 | UPPER | Date of last update using ISO 8601 format
EXPIRE Expiration EMPTY TEXT 26 | UPPER | Unique tandem routing code CAPCOG will
Date populate
EFFECTIVE Effective Date | NO TEXT 26 | UPPER | The date and time when the information in the
record is no longer considered valid.
ES_NGUID NENA Globally | YES TEXT 254 | UPPER | Globally Unique ID for each road segment. Ex.
Unique ID urn:emergency:uid:gis:[xxx]:{AD873541-F41C-
409E-A0BE-1B0oC583902A4}:wilco.org
[xxx] must be replaced with Pol, Fire, or Ems
for the corresponding Feature Layer.
STATE State YES TEXT 2 | UPPER | The value must be: TX
AGENCYID Agency YES TEXT 100 | UPPER | A Domain Name System (DNS) domain name
Identifier which is used to uniquely identify an agency.
Ex. austintexas.gov
SERVICEURI Service URI YES TEXT 254 | UPPER | URN/URL for routing. Example:
sip:sos@ausxtxema.travis.tx.us
SERVICEURN Service URN YES TEXT 50 | UPPER | The URN for the Emergency Service or other
Well-Known Service*
SERVICENUM Service YES TEXT 15 | UPPER | The numbers that would be dialed on a 12-digit
Number keypad to reach the emergency service
appropriate for the location. Ex: 911
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FIELD NAME DESCRIPTIVE REQUIRED TYPE WIDTH  CASE DESCRIPTION/ VALID ENTRIES

NAME
AVCARDURI AV Card URI CONDITIONAL | TEXT 254 | UPPER | URIforthe vCARD of contact information
DISPLAYNAME Dsiplay Name | YES TEXT 60 | UPPER | Name of the service provider that offers

services within the area of an Emergency
Service Boundary

8 Municipal Boundaries
Type of Data: Polygon
Performance Standard Accuracy: 100%

Positional Accuracy: Municipal boundaries must adhere to the specifications of CAPCOG’s QC systems
and have no gaps or overlaps within a topology tolerance of 3,600 sq meters.

This dataset represents municipal boundaries in the CAPCOG region.

8.1 Graphic (Spatial) Edits

When city limits change due to annexations, metes and bounds surveys or other related information must
be acquired to update the city limit boundaries. Coordinate geometry (COGO) — is one of the preferred
methods for calculating coordinate points from surveys and can be used to update the city limit
boundaries.

8.2 Database Format
The following table details the data format requirements for the Municipal Boundary database.

FIELD NAME | DESCRIPTIVE REQUIRED TYPE WIDTH CASE DESCRIPTION/ VALID ENTRIES
NAME
DiscrpAgID Discrepancy YES TEXT 75 | MIXED Agency that last updated the record. Valid values
Agency ID are: Bastrop, Blanco, Burnet, Caldwell, Fayette,
Hays, Lee, Llano, Travis, Williamson.
DateUpdate | Date Updated YES DATE N/A | N/A Date of last update using ISO 8601 format
Effective Effective Date NO DATE N/A | N/A Date the new record information goes into effect
in ISO 8601 format
NGUID NENA Globally | YES TEXT 254 | MIXED Globally Unique ID for each road segment. Ex.
Unique ID urn:emergency:uid:gis:A3:{AD873541-F41C-409E-
AoBE-1B0C583902A4}:wilco.org
Country Country YES TEXT 2 | UPPER The value must be: US
State State YES TEXT 2 | UPPER The value must be: TX
County County YES TEXT 4o | UPPER County name fully spelled out. Valid values are:
Bastrop, Blanco, Burnet, Caldwell, Fayette, Hays,
Lee, Llano, Travis, Williamson
AddCode Additional Code | NO TEXT 6 | MIXED A code that specifies a geographic area
Inc_Muni Incorporated YES TEXT 100 | MIXED Name of municipality e.g., “Austin”
Municipality
(A3)
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9 Version 1 to Version 2 Field Mapping Guide

To convert from Version 1 to Version 2, itis necessary to add some fields which did not existin Version 1.
Some of these new fields are effectively renamed versions of the Version 1 fields with no change to the
field's attributes. Some of the new fields have a new name and revised attributes, but the data stored in
the field is essentially the same as a field in Version 1. The tables below indicate each Version 2 field that
is replacing a Version 1 field and indicates if the attributes for the new field remain the same as the
attributes for the original field in Version 1.

9.1 RCL Fields
Version 1 Field Name Version 2 Field Name Attributes Change
SOURCE DiscrpAgID YES
LAST_MOD DateUpdate NO
EFF_DATE Effective NO
RCL_UNIQID NGUID YES
COUNTRY2 Country_L NO
Country_R NO
L_STATE State_L NO
R_STATE State_R No
L_COUNTY County_L NO
R_COUNTY County_R NO
L_MUNI IncMuni_L NO
R_MUNI IncMuni_R NO
L_MUNL_DIV UnincCom_L NO
R_MUNI_DIV UnincCom_R NO
L_NBRHOOD NbhrdCom_L NO
R_NBRHOOD NbhrdCom_R NO
RF_ADDR From_Addr_R NO
RT_ADDR To_Addr_T NO
LF_ADDR From_Addr_L NO
LT_ADDR To_Addr_L NO
L_RNG_PRE AdNumPre_L No
L_RNG_PRE AdNumPre_R NO
L_PARITY Parity_L NO
R_PARITY Parity_R NO
L_POST_COM PostComm_L NO
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Version 1 Field Name

Version 2 Field Name

Attributes Change

R_POST_COM PostComm_R NO
L_ZIP PostCode_L NO
R_ZIP PostCode_R NO
PRE_MOD St_PreMod NO
PRE_DIR St_PreDir NO

LSt_PreDir NO
PRE_TYPE St_PreTyp NO
ST_NAME St_Name YES

LSt_Name NO
ST_TYPE St_PosTyp YES

LSt_Typ NO
POST_DIR St_PosDir YES

LSt_PosDir NO
ONE_WAY OneWay NO
SP_LIMIT SpeedLimit NO
RDCLS_TYP RoadClass NO
POST_MOD St_PosMod YES
L_MSAG MSAGComm_L NO
R_MSAG MSAGComm_R NO
L_ESN ESN_L NO
R_ESN ESN_R NO

*While the COUNTRY field is being mapped to Country_L and Country_R, the COUNTRY field will

remain.

9.2 SSAP Fields

Version 1 Field Name

Version 2 Field Name

Attributes Change

SOURCE DiscrpAgID YES
LAST_MOD DateUpdate NO
EFF_DATE Effective NO
SITEUNIQID NGUID YES
COUNTRY Country NO
STATE State NO
COUNTY County NO
MUNICIPAL IncMuni NO
NBRHOOD NbhrdCom NO
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Version 1 Field Name

Version 2 Field Name

Attributes Change

ADDNUM_PRE AddNum_Pre NO
ADDR_NUM Add_Number NO
ADDNUM_SUF AddNum_Suf NO
PRE_MOD St_PreMod NO
PRE_DIR St_PreDir YES
LSt_PreDir NO
PRE_TYPE St_PreTyp NO
ST_NAME St_Name YES
LSt_Name NO
ST_TYPE St_PosType YES
LSt _Typ NO
POST_DIR St_PosDir YES
LSt_PosDir NO
POST_MOD St_PosMod YES
MSAG_COM MSAGComm NO
POSTAL_COM Post_Comm NO
ZIP Post_Code YES
ZIPy PostCodeEx NO
BLDG Building NO
FLOOR Floor NO
UNIT Unit NO
ROOM Room NO
SEAT Seat NO
LANDMARK LandmkName NO
MILEPOST Milepost NO
SITE_TYPE Place_Type NO
POINT_X Longitude NO
POINT_Y Lattitude NO
ELEVATION Elevation NO
9.3 ESZFields
Version 1 Field Name Version 2 Field Name Attributes Change
LAW POLICE NO
9.4 ESB Fields

No fields to map.
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9.5 Municipal Boundaries Fields

Version 1 Field Name Version 2 Field Name Attributes Change
SOURCE DiscrpAgID YES
LAST_MOD DateUpdate NO
EFF_DATE Effective NO
MUNIUNIQID NGUID YES
COUNTRY Country NO
STATE State NO
COUNTY County NO
MUNI_NM Inc_Muni NO

10 Fields No Longer Required

In addition to the fields listed in the Field Mapping Guide above, the following fields that were required
in Version 1 are not required in Version 2. Fields that are not required may remain in the Feature Class
dataset. They will be ignored during Data Hub, EGDMS, and CAPCOG uploads.

10.1 Road Centerlines (RCL)
PROVIDER

SEGMENTID

ST_ALIAS

10.2 Site / Structure Address Points (SSAP)

PROVIDER
SITE_ID

10.3 Emergency Service Zones (ESZ)
No deleted fields

10.4 Emergency Service Boundaries (ESB)
No deleted fields

10.5 Municipal Boundaries
e PROVIDER
e POLY_ID
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11 Reference Documents

11.12 NENA i3 Standard for Next Generation 9-1-1
https://cdn.ymaws.com/www.nena.org/resource/resmgr/standards/nena-sta-010.3d-2021 i3 stan.pdf

11.2 NENA Standard for NGg-1-1 GIS Data Model

https://cdn.ymaws.com/www.nena.org/resource/resmgr/standards/nena-sta-006.2-2022 ngqg-1-1_.pdf
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https://cdn.ymaws.com/www.nena.org/resource/resmgr/standards/nena-sta-010.3d-2021_i3_stan.pdf
https://cdn.ymaws.com/www.nena.org/resource/resmgr/standards/nena-sta-006.2-2022_ng9-1-1_.pdf

11.3 NENA Information Document for Development of Site/Structure Address
Point GIS Data for 9-1-1

https://cdn.ymaws.com/www.nena.org/resource/resmgr/Standards/NENA-INF-014.1-
2015 SSAP_INF.pdf

11.4 NENA Master Glossary of 9-1-1 Terminology
https://kb.nena.org/wiki/Category:Glossary
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https://cdn.ymaws.com/www.nena.org/resource/resmgr/Standards/NENA-INF-014.1-2015_SSAP_INF.pdf
https://cdn.ymaws.com/www.nena.org/resource/resmgr/Standards/NENA-INF-014.1-2015_SSAP_INF.pdf
https://kb.nena.org/wiki/Category:Glossary

11.5 NENA Registry of Street Name Pre Types and Street Name Post Types
http://technet.nena.org/nrs/reqistry/StreetNamePreTypesAndStreetNamePostTypes.xml

11.6 NENA Registry of Street Name Pre Type Separators

http://technet.nena.org/nrs/reqistry/StreetNamePreTypeSeparators.xml

11.7 NENA Address Point Placement Registry
http://technet.nena.org/nrs/reqistry/SiteStructureAddressPointPlacementMethod.xml
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